TALAGA
  

Published Refereed Proceedings 

  

“Running Travel Study Courses, Or, Not Paris Again….” Proceedings of the Annual Meeting of the Association of Marketing Theory and Practice Hilton Head, South Carolina, March, 2006, (with Joseph Ugras) 

  

“Faculty Involvement Improves Students’ Overall Evaluation of a Marketing Simulation,” Proceedings of the Annual Meeting of the Association of Marketing Theory and Practice , Hilton Head, South Carolina, March, 2003 (with Stephen Baglione, Louis Tucci, and Timothy Burson)    

  

“Pricing of Police Services in Pennsylvania: Some Preliminary Findings,” in Proceedings of the Midwest Marketing Management Meeting , Chicago, March, 2003 (with Louis Tucci and Stephen White)    

  

“E-commerce and Market Entry Strategies in Developing Countries,” Proceedings of the 5th International Conference on Global Business & Economic Development , Beijing, China, June, 2000 (with John Wong)    

  

  “Marketing Communications Practices of Public and Private High Schools,” Paper #131, Proceedings of the 1999 National Applied Business Research Conference , Denver, August, 1999 (with Bernadette Esack)    

  

“Regional Patterns of Membership in Nonprofit Organizations: A Demographic and Psychographic Analysis,” Proceedings of the Sixth Annual Meeting of the American Society of Business and Behavioral Sciences , Las Vegas, Nevada, February, 1999 (with John Wong)    

  

  “Applicability of Telephone Survey Methodology in Ukraine” Proceedings of the Sixth Annual Conference on Marketing Strategies for Central and Eastern Europe , Vienna, Austria, December, 1998 (Reprinted in: Marketing Strategies for Central and Eastern Europe , Stewart Arnold and others (eds.), Ashgate Publishers, Hampshire, England, 2000,   pp. 237-245)    

  

  “Some Perspectives on Consumer Goods Marketing in Eastern Ukraine,” Proceedings of the Midwest Meeting of the Academy of International Business 1998 Conference , March, 1998, Chicago, Illinois (with V. I. Ignatov)    

  

  “Responses of Private Schools to a Tuition Voucher Plan: Implications for the Marketing of Private Schools” Expanding Marketing Horizons Into the 21 st Century , Proceedings of the Annual Meeting of the Association of Marketing Theory and Practice, March, 1997, Jekyll Island, Georgia (with Andrew Bean)    

  

“Congruence of Credit Practices Between U.S. Multinationals and Their Swedish Subsidiaries,” Northeast Review of International Business Research, Proceedings of the Eastern Regional Meeting of the Academy of International Business, June, 1996, Norfolk, Virginia (with Joshua Buch)    
  

“Foreign Firms that Entered into the U.S. Market During 1984: Preliminary Findings from a Longitudinal Study,” Proceedings of the Midwest Regional Meeting of the Academy of International Business , March, 1990, Chicago, Illinois    

  

“Tracking the Scope and Nature of Recent Foreign Direct Investors and Divestors in the United States,” Midwest Review of International Business Research Proceedings of the 1987 Midwest Regional Meeting of the Academy of International Business, March, 1987, pp. 56-59    

  

“Factors Influencing the Development of the Distribution Aspect of the Channel System in Tokugawa Japan,” in, Stanley Holoway and Terence Nevett (eds.) Marketing in the Long Run : Proceedings of the Second Workshop in Historical Research in Marketing (East Lansing, MI, Michigan State University, 1985)    

  

Mass Lecture Settings vs. Traditional Lecture Settings,” in, Bruce J. Walker and others (eds.) 1982 Educator’s Conference Proceedings (Chicago, American Marketing Association, 1982) (with Michael Smith and Rajan Chandran)    

  

Peer Reviewed Papers Presented 

  

“Consumer Perceptions and Reality of Cheating by Sellers in Markets in Ukraine,” paper presented at the AIB NE Regional Meeting, Ithaca, New York, June 10, 2000 (with Vladimir Safonov) (abstract in proceedings)    
  

“Police Pricing: Free, Fee or Subsidy,” Paper presented at the Annual Pricing Conference, Fordham University, October, 1999 (proceedings of abstracts only) (with Louis Tucci) ( www.fordham.edu/cba/pricecenter/99proceedings.htm )    

  

  “A Cross-Cultural Analysis of the Demographics of Volunteerism,” paper presented at the Annual Meeting of the Association for Global Business, November, 1995 Orlando, Florida (with John Wong)    

  

“Direct Marketing in China,” paper presented at the 1995 Eastern Regional Meeting of the Academy of international Business, Princeton, New Jersey, June, 1995 (with John Wong)    

  

  “Responses of Developing countries to EC92,” paper presented at the 1993 Eastern Regional Meeting of the Academy of International Business, Scranton, Pennsylvania, June 1993 (with Joshua Buch)    

  

  “Analysis of Credit Practices of European Subsidiaries of U.S. Multinational Corporations, paper presented at the 1991 Midwest Regional Meeting of the Academy of International Business, Chicago, April, 1991 (with Joshua Buch)    

  

“An Exploratory Study of Japanese and European Direct investments in the U.S. Made During 1984,” paper presented at the Annual Meeting of the Academy of International Business, Toronto, Canada, October 1990 (with Rajan Chandran)    

“A Cross-sectional Study of Foreign Sole Venture and Joint Venture Entrants to the U.S. Market During 1984,” paper presented at the Academy of International Business Northeast Regional Meeting, Baltimore, June 1989    

  

“An Empirical Test of the Eclectic Theory of Foreign Direct Investment,” paper presented at the Annual Meeting of the Academy of International Business, Chicago, November, 1987 (with Rajan Chandran and Arvind Phatak)    

“A Modification of the Eclectic Theory of Foreign Direct Investment,” paper presented at the Annual Meeting of the Academy of International Business, New York, October 1985 (with Rajan Chandran and Arvind Phatak)    
