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Athletic shoes. Food rituals. Communal meals. Gatorade. Internationalism. For many sports
enthusiasts during the summer of 2010, these terms summon thoughts of the greatest international
singlesport competition in the world: the World Cup. And who can blame the fans for making these
connections? Advertisers from around the world place their wares ubiquitously throughout the
stadiums so that the TV cameras subliminally remind us what to wear, what to drink, and where to
eat as the players converge upon the goalie. But this is only part of the picture. For The Eagle’s Eye,
flying well above the fans and the cameras, these terms also describe the thematic and cultural
landscape of some of the best undergraduate essays in American Studies for 2010.
Samantha Dutkus examines the wearing of “sneakers” from an international perspective. She looks
closely at how this form of athletic footwear continues “to reinvent itself to fit an everchanging
world market.” In the second essay, Lauren Jackson ponders why so many intercollegiate athletes
strictly observe numerous food rituals as part of their psychological and physiological preparation
before a game.
Christopher Lucarini analyzes a trend that is surfacing in university cafeterias all across the country:
the removal of food trays. He investigates how the removal of trays influences everything from
university budgets and food consumption, to campus morale and the environment. Courtney Petersen
explores the purported promises of Gatorade. Is it really an elixir that gives an athlete an edge, or a
drink that is vastly overused and misunderstood? Finally, Phillip Karl meanders into the world of
“manga,” which is a Japanese comic book. He discusses how this genre is a window into both
Japanese and American culture.
I would like to thank the American Studies Advisory Board and especially Jen Smith, the History
Department secretary, who helped in editing and preparing the manuscripts.
Dr. Francis J. Ryan
Director and Professor of American Studies
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Americans, Europeans, and Sneakers: Lacing the Connections
Samantha Dutkus
Feet. Some people fantasize about them, some people hate the sight of them, and some
people just view them as an appendage. The world decorates feet with not only polish on toenails,
anklets around ankles, and tattoos on the tops, but also with lavish shoe purchases that can suck out
whole paychecks. Carrie Bradshaw, leading lady of the culturally iconic American television show
Sex and the City and famous shoe addict, once said, “It's really hard to walk in a single woman's
shoes  that's why you sometimes need really special shoes!”1 What one wears on their feet can
define them and send a message to any prospective employer, friend, or lover. But where does this
obsession with feet leave sneakers, a relatively new addition to the wonderful world of footwear?
A centennial after sneakers became popular with the arrival of vulcanized rubber, athletic
footwear is still reinventing itself to fit an everchanging world market. Global giants such as Nike,
adidas, Reebok, and Asics spend millions of dollars on designing and marketing the latest in canvas
footwear. They’ve branched off into other areas of athletic apparel, augmenting their profit and their
influence. But the sneaker is not the symbol of comfortable recreation around the world as it is in the
United States. In general, athletic footwear is not as prevalent in Europe as it is in the United States.
Through research in primary sources including blogs, travel guides, interviews with Europeans,
interviews with Americans residing in Europe for extended periods of time, pictures of European
crowds and shoe displays, advertisements for sneakers at home and abroad, and financial earnings of
sneaker companies, this essay seeks to find for the reason why that sneakers are a beacon of tourist
naiveté as opposed to acceptable foot fashion to various European cultures.
European and American opinions on sneakers permeate the Internet, mostly through the
blogosphere. While not always grammatically correct and hardly reliable, the blog posts do show a
pattern of ideas and shed some light on both sides. Probably the most interesting quote is from
blogger Erina Moriarty. She is giving advice to Americans travelling to Europe when she posts:
“Ugly white tennis shoes. I see this all the time. American
tourists are soooo easy to spot because they wear brand
spanking new blinding white sneakers. I know where this
comes fromit’s from all the suburbanites reading tour
books warning them to “wear comfortable walking
shoes.” Americans, who drive their cars everywhere,
generally put up with uncomfortable shoes more than
others. So how to buy comfy shoes is a mystery to them.
They go to their local sports store or nearest LL Bean
catalog and purchase special shoes just for the trip. If you
don't own comfy shoes that you can walk miles in, then
please buy some! But don't get white sneakers. Try
Birkenstocks, Doc Martins, or some other shoes that don't
look like they were meant for exercise.”2

1

Darren Star, Jenny Bicks, “A Woman’s Right to Shoes,” Sex and the City dir. Timothy Van Patten, (New York: HBO,
2003).
2
Erina Moriarty, “How to Avoid Ugly American Syndrome,” Time Travellers, http://www.time
travellers.org/Historian/UglyAmerican.html.
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Her point is iterated by other bloggers hoping to deter American tourists from footwear faux pas.
Another witty post by StyleSpy on the mystyle weblog feature entitled “How to Dress for a Trip to
Europe” states:
“Woman, thine enemy is the white sneaker. Especially
when combined with track pants. Avoid that combination
and, while you still probably won't blend in completely,
you at least won't jeopardize our delicate rapprochement
with the French.”
It is clear that a stereotype has been established. White tennis shoes are the devil in walking form.
Another element that upholds this hypothesis is from the movie Paris, Je T’aime. In the movie, all of
the American characters are seen wearing sneakers; one in particular wears the infamous white
tennis shoe.3 Carol, a letter carrier from Denver, remarks on her sixday trip to Paris. At one point
she tries to speak to a store clerk in French, and the woman immediately responds to her in English,
probably detecting her awkward accent or maybe judging from her style of dress. Carol claims to be
used to walking since her profession requires it, so it’s amusing that she is wearing sneakers while
touring Paris if she is such an expert “walker.” As an expert walker, wouldn’t she know the correct
footwear, therefore making her choice of footwear the correct one? Also during the segment, she
reads out false pieces of information from her guide book, contributing to the stereotype that
American tourists are ignorant and obnoxious. It is undoubtedly true that white sneakers are a part of
this stigma.
The general assumption that Europeans do not wear sneakers is incorrect. However, the
sneakers they do wear are very different from American ideas of sneakers. Webster’s Collegiate
Dictionary describes a sneaker as “a sports shoe with a
pliable rubber sole.” This broadens the category of
sneaker. There exists a casual sneaker and a running
sneaker, a basketball sneaker and “Heely’s” among other
types.
Within the blogging community, European sneaker
critiques are surprisingly plentiful despite the fact that this
form of footwear is generally looked down upon. An
interesting site is titled “EU Kicks” and is the blogging
aspect of a European sneaker magazine. Its quip states the
Figure 1 Shoe displays in Barcelona.
site has “the latest news on sneakers around Europe and
Photographed by Clara Menton on April 19,
around the world.” The majority of the shoes discussed are
2010
casual walking sneakers not recommended for vigorous
activity, and they often come in crazy patterns and colors (notice display from Barcelona in fig. 1).
Air Jordan’s seem to be gaining popularity in Europe, as noted from the website. This correlates with
a statement made by Brendon O’Connor, author of a piece on sports in American culture in the
collection of essays entitled Global Perspectives on the United States: Issues and Ideas Shaping
International Relations. As the sport of basketball gains popularity internationally, so does its most
widely recognized patriarch and his eponymous shoes. O’Connor makes the claim that Nike and

3

Alexander Payne, “14e Arrondissement,” in Paris, je t’aime dir. Alexander Payne, (USA: First Look Pictures, 2006).
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Jordan don’t symbolize basketball. They symbolize the commercial interest the sport brings, 4
making a consumer (especially youth) believe that you can “be like Mike” if you wear his kicks is all
part of the game. This form of US imperialism, especially from a company like Nike with numerous
labor issues, not only prohibits people from truly understanding the game, but also partakes in the
comfy, twohundred dollar sneakers they provide.
Other blogs solely about sneakers trends involve “Overkill,” a blog that started about the
graffiti culture in Berlin in 1992 that later branched out into a store featuring graffiti art and
sneakers. The store, entitled “Kreuzberg,” is now a leading retail spot of sneaker culture.5 The Daily
SNKR is a French website dedicated to sneakers of all brands, but again, sticking with the idea of a
casual walking sneaker, not a shoe meant for strenuous athletic activity. Along with EU Kicks, these
sites all have one thing in common: they feature crazy colored casual sneakers that are hard to find
and cost a fortune. Sneakers have gone designer in Europe, unlike the cheap, simple, comfortable
footwear they often symbolize in the United States.
There is some interest on the Internet about Americans asking about European sneaker
culture. “Journeywoman,” a blog that has entitled itself “the premier travel resource for women,” has
an interesting collection of women describing their own traveling experiences in Europe for future
internationals. The fashion section has been broken down into a variety of countries, including many
Western and Eastern European nations. The most common quip is “don’t wear tennis shoes” and that
sneakers are meant for a younger generation.6 There is a mysterious age cut off when it becomes
inappropriate for a grown man or woman to wear sneakers in Europe. Not only that, a tourist
wearing sneakers is often seen as trashy.
European reactions to blog posts from Americans about their country are interesting. They
attempt to explain their choices in a logical manner. A man from England on GoFTP.com in answer
to a thread entitled “Do European Wear Sneakers?” said:
“Guys wear `Sneakers` a lot. Except we call them
`Trainers`. Trainers make sense because you wear them
when training to run. Why do you Americans call them
sneakers? They don`t sneak very well.”
SierraAZ from Europe posted on CityData forum on December 17, 2009:
“I'm originally from Europe. In the past I used to buy fewer
clothes of better quality. In the US I started buying more
junk and by that I mean fairly appealing, but almost
disposable stuff. I can't afford to buy really good quality
here, but I would never buy clothes, purses, or shoes from
WalMart, Target, Kmart, etc. I'd rather hunt for good finds
in Ross, TJ Maxx, Marshall's, etc.”

4

Brendon O’Connor, “Sports,” in Global Perspectives on the United States, ed. David Levinson and Karen Christensen
(Great Barrington: Berkshire Publishing Group, 2007), 355357.
5
Thomas, “About,” Overkill Blog, http://www.overkillblog.com/about/.
6
Evelyn Hannon, “What Should I Wear, Where?” Journeywoman Online Travel Magazine for Woman,
http://www.journeywoman.com/ccc/default.html.
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General dowdiness and shoddy manufacturing may be factors in European rejection of sneakers as
viable footwear. This statement makes one think that Europeans believe Americans value quantity
over quality, and sneakers aren’t the first topic this stereotype has come from. In a statement from
tommodonahue of the Netherlands on CityData forum posted on December 17, 2009, she says:
“Well, I never said every American woman wears jeans and
running shoes, just that a lot of women do. When I visit the
US Army base over here, all the women dress very relaxed.
Running shoes, jeans, tshirts/hoodies/oversized sweaters.
But, this is probably because they don't care. Then again, I
see these same people go out into town looking like this
and they are easily recognizable. Almost no women here in
Europe wear tennis shoes and jeans (except maybe the
UK). Women in Europe also do far more walking than
women do in the states.”
So our anglophiles across the pond are more closely sneakerrelated than any other European nation,
according to two blog comments found on the Internet. This is an interesting development,
especially since the British sneaker company Gola is making a comeback based in a new retro
sneaker line, filled with bright colors to appeal to the emerging European sneaker market.7
In Europe, the casual walking sneaker is by far the
most acceptable type of sneaker, as proven by the past
evidence. In an interview with a La Salle University student
who studied abroad in Rome, she stated that shoes were
meant for “fashion” purposes. Popular brands include Nike,
Converse, and Kedlooking shoes with a flat sole. The
design of the shoe is far from simple, with wacky patterns
and bright colors being the rage. The student also said that
the median age group for sneaker wearers was from the
Figure 2 Elderly Men from Sperlonga, Italy.
early teens to the early twenties and that there is an equal
Photographed by Clara Menton on March 13,
number of males and female who wear them. After that,
2010
men wear a brown “dressy looking sneaker” (example fig.
2), while women often wear boots. When asked how many times a week she wears her own kicks,
she replied that it depends on the weather. If it’s wet and cold, she’ll wear her sneakers around four
times a week and if the weather is nice, sometimes only once. She also commented that Europeans
keep their sneakers immaculate, unlike Americans who beat their sneakers in and wait for a hole to
appear before buying another pair. She personally commented on the state of her Chuck Taylor
Converses, which wouldn’t make a good impression in any European footwear forum. She also
commented on the price of sneakers as a possible deterrent as to why Europeans generally stay away
from this type of footwear genre.
The immense fiscal campaign of the sneaker is another possible reason why Europeans are
hesitant to put on that first pair of Nikes. Nike, the largest sneaker apparel company in the world,
made 860 million dollars in Europe last year. They made a little over one billion dollars in North

7

Company, “The Gola Years,” Gola USA, http://www.golastoreusa.com/company.
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America alone!8 (Both of these numbers are before taxes are taken out.) Clearly there is a market for
their products, although sales were down significantly in Central and Eastern Europe, almost forty
percent. Nike generally dropped everywhere, except for China, “Emering Markets,” and North
America. This can be attributed to the general economic climate and a reduction of disposable
income. But if Americans can still afford to purchase new kicks at least every few months while
Europeans cut back during hard economic times, the importance of the sneaker in American culture
can be seen. Europeans are going to spend their money elsewhere, while Americans may not
consider new sneakers a disposable purchase. Also, the individual price of a Nike sneaker in Europe
is more expensive. Take Germany for example. On the German version of Nike’s website, the Nike
Zoom Triax +13 Women’s Running Shoe costs $161.73 when the Euro is adjusted to dollars. On the
American version of the website, the same shoe costs $100. The student studying abroad in Rome
said Chuck Taylor Converse, the most popular shoe in the world (who is also owned by Nike), costs
between 60 and 70 Euro, or approximately 86 US Dollars. In the United States, the same shoe would
sell for 45 to 65 US Dollars. So while the general American public views sneakers as a cheap
purchase, Europeans do not.
Adidas, a European athletic apparel giant, had a total earning of 1.378 billion US Dollars
worldwide after adjusting their 780 million Euro report.9 This was down from 1,280 million Euros in
2008, which follows Nike’s general decline. Even though Nike worldwide made more money
(almost as much as adidas’ total in North America alone), adidas is clearly not a busting business
and experiences success in their products, which include sneakers.
But adidas does exhibit that Europe has a tradition in the sneaker market. Adidas is a
company founded by a German, still based in Germany, who recently bought out Reebok, a
company initially founded in the United Kingdom. Puma is another traditionally German company,
Gola is British, and ASICS is Japanese. In his piece entitled “The Twilight of American Cultural
Hegemony: A Historical Perspective on Western Europe’s Distancing from America,” Federico
Romero states:
“In Asia, Latin America, of the Middle East criticism of the
United States was not so clearly focused on the nefarious
activities of Nike, McDonald’s, or Microsoft, but Western
Europeans believed this to be a major reason to dislike the
United States. A bit odd—to say the least—since European
multinationals are the major counterpart, worldwide, of the
American ones; and European societies are not the most but
the least vulnerable to the disruptions that multinationals
can bring upon a community.”10
With such a sweeping statement, one would think that Europeans don’t wear sneakers out of
jealousy as opposed to crimes against fashion. But European companies are not exempt from
wanting to exploit new markets and cheap labor. Cynthia Enloe, noted journalist and feminist writer,
8

Nike Inc., “Earnings Before Interest and Taxes 2009,” NikeBiz,
http://invest.nike.com/phoenix.zhtml?c=100529&p=irolfinReporting.
9
Adidas group, “Financial Highlights: FiveYear Overview,” Investor Relations, http://www.adidas
group.com/en/investorrelations/financial_data/default.aspx.
10
Federico Romero, “The Twilight of American Cultural Hegemony: A Historical Perspective on Western Europe’s
Distancing from America,” in What They Think of Us: International Perceptions of the United States Since 9/11, ed.
David Farber, (Princeton: Princeton University Press, 2007), 156.
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uses the sneaker as a metaphor to symbolize imperializing commercial interests. In her pieces, “The
Globetrotting Sneaker,” and “Daughters and Generals in the Politics of the Globalized Sneaker,” she
accuses multiple sneaker companies, including Nike, adidas, and Puma of exploiting first South
Korea in the 70s and 80s, and later Vietnam, Indonesia, and China. Off shoring and sweatshop labor
is not alien to either European or American companies as they compete for consumers in a world
trying to maximize profit by minimizing salaries.11
Sneaker companies on both sides of the Atlantic try to influence consumers to purchase their
products by large market campaigns featuring
famous teams and athletes from a variety of
sports and nations; for instance, Nike sponsors
Kobe Bryant, Lebron James (both basketball
players), Roger Federer, Maria Sharapova (both
tennis players), and Christiano Ronaldo (a soccer
player) amongst other athletes. All of these
sponsors hit sports that are more popular on one
continent than the other, stretching their influence Figure 3 Series of Nike Advertisements featuring Lebron
James (left) and Christiano Ronaldo (right). Taken from
to appeal to a wide variety of fans and
web search on April 7, 2010
participants. Their advertising campaigns are
similar, featuring their promoted athletes in action and in domineering positions, particularly looking
up towards greater things (example, fig. 3). Adidas sponsors Zinedine Zidane, a former French
soccer player, and Dwight Howard, an NBA basketball player. On the eve of the FIFA World Cup
this summer, adidas opened a new line entitled “Y3” that Zidane is the spokesperson for. Adidas
hopes to maximize sales during the mostwatched athletic event in the world, signifying that
sneakers are not a taboo subject internationally, and neither are they in Europe when a French soccer
player famous for headbutting an Italian player at the last world cup is the spokesperson for this
new line.
Clearly sneakers have a presence in the athletic world, but
what about the designer world? The sneaker has a strong base in
American collections, including sneakers available for both men and
women by Tommy Hilfiger, Steve Madden, Michael Kors, and Ralph
Lauren. Coach, known for their purses has a line of canvas sneakers
for women (see fig. 4). Perry Ellis, Kenneth Cole, Marc Jacobs, and
Calvin Klein all have designer sneakers for men. While most of the
available designs are a casual walking sneaker, the fact that the upper
crust of American fashion is concentrated on manufacturing an
athletic shoe is interesting in itself. The sneaker also has a following
in European collections, including Gucci, Versace, Armani, Prada,
and Fendi. Armani and Versace look like they stick primarily with
men’s fashion sneakers, but the other three have sneakers available
for both men and women. Besides Tommy Hilfiger and Ralph Lauren, many of the sneakers
available by both European and American designers are similar to one another. They are made of
leather and come in dark colors with a thin rubber sole, not necessarily something you would run a
marathon in. They are nondescript, sleek, and usually cost around three hundred US Dollars.

Figure 4 Coach sneaker available
for purchase. Taken from Coach
online store on May 3, 2010

11

Cynthia Enloe, The Curious Feminist, (Berkely: University of California Press, 2004), 4368.
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All of this sneaker culture makes one wonder what a “sneaker” actually is. Is it a comfy pair
of shoes with a pliable rubber sole or has it become more than that? The definition of a sneaker may
have to be limited more, or types need to be discussed in greater length. The fact that premier
designers, marketers of “luxurious” clothing think there is a future in the sneaker is important for
helping to do away with the sneaker stereotype. But designers are also making the boundary between
sneakers and shoe more of a gray area at the same time.
Europeans do wear sneakers, but usually just casual walking sneakers as opposed to a cross
trainer or tennis shoe. The median age for wearing this type of sneaker is from the early teens to the
early twenties, but this may get older as the generation currently wearing sneakers ages. Whole
“sneaker blogs” are based out of Europe and devoted to searching for the newest, most colorful, and
unique find, no matter the cost or where they are available. As it stands in Europe now, once a
person reaches true adulthood they switch to a more formal shoe and stay away from athletic
footwear unless they are doing athletic activity. It is usually Americans who advise other Americans
against wearing sneakers in Europe, or at least sneakers meant strictly for running.
Sneaker apparel companies, both European and American, have a strong presence in Europe
and continue to reap economic gains and only experience setbacks from the state of the world
economy. Historically, Europe has had a hand in the rise of the sneaker with such companies as
adidas and Puma. Advertisements for each sneaker company use different athletes, depending on
their sport’s popularity within a specific nation to sell their sneakers. They also sponsor a variety of
teams, making sure their logo gains exposure across athletic boundaries. A variety of blogs have
elaborated on why Europeans choose to wear sneakers less frequently than Americans, including
quality and practicality. One wouldn’t wear a dress shoe on a hike, just as one wouldn’t wear a
sneaker out to an evening dinner with friends in Europe. Not only that, sneakers are gaining steam in
the world of fashion on both sides of the Atlantic as designers help redefine the definition of the
sneaker.
Despite (the fact) that there is not a huge disparity between American and European sneaker
culture, some does exist. There is a clear line that shiny white tennis shoes are frowned upon in
Europe and that an American tourist can be spotted like a blinking beacon. There is some concern
over American hegemony in the sneaker market and the “imperializing” effect the companies have
(especially Nike), but European companies are also victim to seeking out cheap labor. The biggest
difference between the two is style. Americans generally pick unassuming white sneakers, often in
the running category, as opposed to darker, casual walking shoes. Reasons for this could be cultural,
including the fact that Europeans are often more formal in general with their appearance, while
Americans are more laid back.
Another factor could be the social equality that America has always promoted. Europeans
have noted this dating all the way back to Alexis de Tocqueville, continuing up to Pico Iyer. Clothes
have always been a symbol of status, as exhibited by British writer Frances Trollope (who writes in
the early nineteenth century) and Mireille Guiliano, current famous French author known for her
poor views of American women. The assumption will not be made that Americans don’t care about
their appearance, but the overall stringent belief that “all men are created equal” could contribute
something to a more relaxed fashion, and in turn to a more relaxed view on sneakers. Americans just
don’t care as much about what’s on their feet. Europeans have had a tradition of fashion generated
by the aristocracy for a much longer period of time. The United States grew up on cotton, so
naturally it became the “Fabric of Our Lives.” It was simple, plentiful, and cheap; this could also be
the way the nation looks at sneakers, along with fashion in general. Europeans will spend more
money for better quality because citizens of those nations are used to such expenditures.
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Additionally, apparel is so much more a status symbol in Europe than it is in America, where cars,
boats, and houses have stronger connotations of economicsocial rank.
Regardless, sneakers are not disappearing from the European market anytime soon. In fact,
the sneaker could gain popularity in the next couple decades as a footwear option. From another
strong base in Europe, sneaker companies could launch into Third World countries, and the whole
world could be “doing it,” in Nikes. “Impossible is nothing,” when adidas will branch out farther
into Africa and India, where footwear is only meant only for the extreme upper crust. The sneaker
has come a long way, but it still has a long way to go, including fitting on people with a much
smaller budget and affording better practices for sweatshop workers. Only time will tell whether the
sneaker is going to keep traveling the globe either as a symbol of tourism, imperialism, and/or
individuality.

The Eagle’s Eye, Volume 7, Number 1

11
Works Cited

Adidas group. “Financial Highlights: FiveYear Overview.” Investor Relations. http://www.adidas
group.com/en/investorrelations/financial_data/default.aspx. (Accessed April 7, 2010).
Enloe, Cynthia. The Curious Feminist. Berkely: University of California Press, 2004. Gola
Company, “The Gola Years,” Gola USA, http://www.golastoreusa.com/company. (Accessed
May 2, 2010).
Hannon, Evelyn. “What Should I Wear, Where?” Journeywoman Online Travel Magazine for
Woman. http://www.journeywoman.com/ccc/default.html. (Accessed April 7, 2010).
Moriarty, Erina. “How to Avoid Ugly American Syndrome.” Time Travellers. http://www.time
travellers.org/Historian/UglyAmerican.html. (Accessed April 7, 2010).
Nike Inc. “Earnings Before Interest and Taxes 2009.” NikeBiz.
http://invest.nike.com/phoenix.zhtml?c=100529&p=irolfinReporting. (Accessed April 7,
2010).
O’Connor, Brendon. “Sports.” in Global Perspectives on the United States ed. David Levinson and
Karen Christensen. Great Barrington: Berkshire Publishing Group, 2007.
Payne, Alexander. “14e Arrondissement.” in Paris, je t’aime dir. Alexander Payne. USA: First Look
Pictures, 2006.
Romero, Federico. “The Twilight of American Cultural Hegemony: A Historical Perspective on
Western Europe’s Distancing from America.” in What They Think of Us: International
Perceptions of the United States Since 9/11, ed. David Farber. Princeton: Princeton
University Press, 2007.
Star, Darrien, Jenny Bicks. “A Woman’s Right to Shoes.” Sex and the City dir. Timothy Van Patten.
New York: HBO, 2003.
Thomas, “About,” Overkill Blog, http://www.overkillblog.com/about/. (Accessed April 7, 2010).

The Eagle’s Eye, Volume 7, Number 1

12

Food Rituals: An Athlete's Recipe for Success
Lauren Jackson
Ritualistic behaviors have arguably been part of the human condition since Paleolithic times.
Ritual acts and behaviors are a systematic series of steps undertaken prior to the execution of a task
designed to help people sharpen themselves mentally, emotionally, physically, and socially. Rituals
are events, acts, and behaviors that people carry out or act upon in order to feel secure and in control
of their life, which can lead to success. There are rituals solely acted by an individual, which is
something that a person feels the need to do for themselves rather than sharing this act with anyone
else including their family, teammates, or friends. There are also communal rituals that are acted by
a group. These communal rituals are founded in the belief that they will truly help people succeed.
They also are acted upon because the ritual was passed down by past generations involved in the
community (Cole, 1).
Ritual acts and behaviors can be associated and completed in many different ways; one
aspect of a ritual is eating a specific type of food. For example, one of the most popular food and
eating habits in American culture today is the ritual of eating turkey for Thanksgiving dinner or of
consuming pork and sauerkraut on New Year’s Day to produce good luck for the rest of the year.
These two rituals are the ones that most people first think of or study in great detail, when
associating food with rituals. Many people, however, do not seem to realize the strong connections
that ritual behaviors, food, and food consumption have with athletes. How much is an athlete’s
eating habits influenced by individual rituals, team rituals, and coach’s designated rituals?
According to Judith Rodin and Lynn Larson, male and female athletes tend to be forgotten in
the research done that associates eating and food with ritualistic behaviors (Brownell, 146). With
detailed research and surveys conducted for this essay,12 it would be shown how prevalent food,
eating, and rituals are connected with athletes. People who search for control and success, which is a
dominant characteristic trait associated with athletes, many times complete rituals. Athletes have a
predisposition to have the characteristic trait of perfectionism, which has become increasingly
extreme in recent times considering how much social pressure is put on athletes by teammates,
coaches, parents, and the media. Athletes are extremely competitive individually just as much as
athletes are competitive with a whole team, and they will strive for complete success by any means
possible. Food is very important for an athlete in many ways and, according to the survey, food is
clearly associated and connected to how an athlete will feel mentally and physically. This is why
most athletes choose to follow a ritual routine before, during, and after competition because it
provides feelings of optimism, confidence, energy, and accomplishment. Rituals completed before a
game provide for mental and physical preparation; whereas, ritual practices completed during the
duration of the competition allow the athlete(s) to refocus and reenergize (Cole, 1). In these cases
ritualistic behavior associated with food and eating can be a positive one.
As mentioned previously, the ritual meal before, during, and after competition can be both
for the individual athlete and the community oriented athlete. One can certainly attest that the
women’s field hockey team at LaSalle University has a ritual meal that, together, they consume
12

See Appendix A. After further examining the results of the survey, one has concluded that only six of the survey results
will be used in this essay due to lack of sincerity taken by some of the athletes when filling out the surveys. Twentyfive
surveys were released; however, only six of them were adequately and sufficiently answered. All of the surveys were
conducted the exact same way and asked the same questions. They were numbered from one to twentyfive. Surveys
one, two, eleven, fifteen, seventeen, and twentyone were used in this analysis. While these surveys did help to qualify
the focus of this essay, further research should be completed and conducted with an addition of more variables ranging in
gender, ethnicity, and age, which could help in gaining a broader perspective.
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before every game. It always includes an assortment of bagels and cream cheese from Manhattan
Bagel Co. and occasionally fruits such as bananas and apples. The ritual eating continues mid game,
as well as during the halftime, when the parents of the athletes frequently provide grapes for a re
burst of energy and sports drinks such as Powerade and Gatorade for energy and hydration.13 Many
athletes consider Powerade and Gatorade to be important during competition because, according to
the media, these are the drinks of choice for athlete superstars such as USA Women’s soccer player
Mia Hamm and basketball legend Michael Jordan.14 After the game, the team is treated to some sort
of special snack or tailgate, regardless of a win or loss for the team. It is a ritual that must be
followed and, if not practiced, it causes many of the women on the team to become upset or
confused why they are not receiving their special tailgate, which generally consists of a plethora of
desserts, tomato pies, and soft pretzels. This ritual, as well as all of the other rituals practiced by the
team, provides a mental stimulus that must remain as part of the normal routine and, if changed, it
could negatively affect the athlete.15 Since this is an example of only one’s perspective as a member
of the field hockey team, a survey of eighteen questions was conducted which asked athletes about
their eating habits as well as about their individual ritualistic meals and their team’s ritualistic meals.
To gain a broader understanding of athletic, ritualistic practices, the same survey was
administered to men and women of LaSalle University’s swim and diving team. This fact can
greatly help in beginning to answer the inquiring question of how much emphasis athletes put into
food and how much food is a part of their sport. Through the survey, one expanded the standpoint to
include both male and female athletes, which are quite different in themselves, as well as to include
two completely different sports, field hockey and swimming, in terms of individual performance
versus team performance. Before reading over the answers from the athletes, one could hypothesize
that the rituals would vary between the two teams as well as vary within the individual athletes.
Through this survey one could actually perceive how much more prevalent ritual eating is within the
athletic society.
According to other surveys and research conducted by licensed physicians and psychologists,
college athletes across the United States frequently participate in the practice of ritual eating. One
example is the University of Central Arkansas women’s basketball team which has a ritual of going
to dinner together the night before every game on their schedule. Even though each meal may not
always be the same every time they go out to dinner, they still consider it a much needed ritual.
However, there are some athletes and athletic teams who would constitute this as not being a ritual
or a ritual meal because they believe that eating exactly the same food item at the exact same time
before, during, and after every game is truly a ritual. Many athletes will require the repetitiveness of
the meal in order to benefit them mentally and physically. They believe that following the exact
ritual will lower their anxiety, as well as their teammate’s anxiety; subsequently, it would enhance
their physical outcome of their performance (Bleak, 1).
In the previously cited survey, a twentytwo year old male swimmer completed the question,
“Do you have a special food that you personally ritually eat before every meet?” with an answer of
“coffee.” His ritual is to consume a cup of coffee before and during the duration of his meet in order
13

Further research can be found on the nutritional value and benefits of sports drinks for athletes. See Strategies for
training, racing, and recovery: Endurance Sports Nutrition written by Suzanne Girard Eberle and Eat to Win: The Sports
Nutrition Bible written by Dr. Robert Haas.
14
A larger list of athletes who endorse Gatorade can be found on Gatorade’s official website;
www.gatorade.com/#/athletes/.
15
According to the survey completed by five women on the La Salle field hockey team, some stated that the hockey
team does follow a ritual, while others stated that the team does not have a ritual. This observation has led one to a
theory in answering the thesis that shall be further discussed later in this essay.
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for him to feel alert and to calm his nerves. 16 This ritual is interesting (for an athlete to practice)
because (one learned that) coffee and caffeine are not the smartest choices to consume before
physical activity (Eberle, 84). A second example of an athlete’s individual and ritualistic behavior is
a twentyone year old female field hockey player, who ritually chews a piece of gum immediately
before the game and immediately after the game is finished. She claims that the chewing of gum
calms her nerves and allows her to mentally focus on the game ahead of her.17 In contrast, another
example of a food ritual is the practice of not consuming any food before a game or meet. Similarly,
the results of another survey by a twentyone year old female swimmer indicates that there are
athletes who will not consume any food for fear that they will become too sluggish or feel too heavy
to adequately perform in their competition. Ironically, while the team does indeed have a ritual team
meal consisting of bagels, fruits, and cereals that they eat before a meet, she chooses to not eat this
meal.18 This leads to the question, “How much do an athlete’s teammates influence the decision of
an athlete’s eating habits?”
With the sport of swimming, it can be very difficult to decipher the closeness socially of
swim team members to each other because most of the time, despite the fact there are relay teams
within the swim competition, swimming can truly be an individual sport. According to research,
athletes who compete in a more individualized sport compared to a sport that is competitively team
orientated, such as field hockey, tend to lean towards more ritualistic behaviors because there is such
a huge focus put on the individual by themselves, and even by their coaches (Bleak, 5). However
quite the contrary is seen in the survey when comparing the swimmers with the field hockey players.
There evidently tends to be more ritualistic behaviors found among the field hockey players as a
whole team, compared to the swim team. Teams and teammates can be very influential on one
another, especially considering athletic teams that generally focus more on the team as a whole.
Teammates are a group of people of similar age; therefore, they are struggling through the same
basic physiological and psychological development and thoughts (Brownell, 281). The ritual as a
team becomes more powerful than individual rituals because an entire group is following the ritual.
The ritual of a team can also be considered an act of team bonding, which is something very
important to a team socially. It also contributes to the team’s success on the field, court, or pool.
There is a second aspect suggested by research which is verified by the results of the La Salle
University surveys. According to research conducted by several sports psychologists, superstitious
rituals have been found to be more prevalent in female athletes than in male athletes (Bleak 3).
These researchers concluded their results with comparisons between male and female basketball
players (Bleak, 3). One can qualify these results through the surveys one conducted with the male
and female swimmers, who both participate in the same sport at approximately the same time and
are all between the ages of eighteen to twentytwo years old. The results of this research is that (one
found that) generally the males who answered the question seemed to not necessarily take the
questions as seriously as the females; however, there were a few males who did answer the questions
adequately and with elaboration and detail. This can quite possibly suggest that there is a minority
of male college athletes whose personality would enable them to act upon ritualistic tendencies and
behaviors. Moreover, the majority of the male swimmers did not write about any individual
ritualistic behaviors as well as team rituals which is contradictory to the answers from their female
teammates as well as from a minority of their male teammates who wrote of team rituals that they
participate, such as the ritual bagel breakfast. This result correlates with the research conducted by
16
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sports psychologists who concluded that female athletes tend to act upon ritualistic behaviors as well
as focus more of their attention on the food they consume. This also correlates with the
psychological reasons why more female athletes, as well as females in general, tend to have more
issues with eating that leads to eating disorders and anxiety associated with their food and how their
body is supposed to look or how they wish it to look.
Today’s western societies, especially American society, greatly focuses much of its attention
towards the culturally and socially acceptable image of how a body should look. A majority of this
can predominately be found in American females and American female athletes. Individuals are
judged, in a large part, based upon their physical appearance. Athletes not only have to struggle with
the social demands but as well as the performance demands from their own teammates and coaches.
There is a great amount of pressure put on the athletes to improve their physique as well as their
performance (Brownell, 147). In fact, there tends to be a higher number of female athletes who wish
to use ritualistic behaviors to control how their body appears as well as how their ritual food
consumption will physically and mentally help them to prepare for their athletic event.
This leads to how much an athlete associates food with their athletic performance as well as
their overall fitness. In many ways this association can be part of the reasons behind the athletes’
ritualistic eating behaviors. If they believe that their rituals will help them, then they will continue
with these rituals. When asked in the survey if they associate food with how their body looks and
how it affects their body, both the female and male athletes from the swim team and the field hockey
team answered the question with an insightful and profound yes: They indeed do associate food with
how their body looks as well as their performance in their competition. During an athlete’s season,
especially an athlete who is competing at a high level, they put themselves on restrictive and
rigorous diets that will enhance their performance. In most cases, athletes’ coaches will also become
involved in their nutrition and eating habits. There are even the extreme cases where a coach will
dictate every aspect of an athlete’s eating habits and rituals, and then there are cases where a coach
will be mildly involved and only make suggestions about what they believe is the best for their
athletes to consume (Dosil, 50). This can be very influential in athletes’ perspectives and
associations with food. Coaches must be careful in how they handle their athletes’ eating habits,
diets, and rituals. Most athletes admire and respect their coaches as well as their coaches’ opinions
about them, and they are ready to please them by any means including demonstrating their
dedication to their sports by controlling their diet and food intake (Brownell, 279). However,
according to the La Salle survey, all of the athletes wrote that they do not feel extreme pressure from
their coach regarding any specific diet. They did write that their coaches would occasionally make
suggestions about what they should eat during their season, before a game or meet, during a game or
meet, and after a game or meet. These results seem to demonstrate that the coaches are trying to
relay what they believe is the best food for them as an athlete to eat to help enhance their
performance. This leads to the question of what foods and meals are suggested and recommended as
the best things for an athlete to consume, and whether or not the athlete truly believes that these
foods will help them if they ritually eat them.
According to toplevel nutritionists, such as Dr. Robert Haas, athletes must consume foods
that are the best in reserving energy. The most recommended food groups for an athlete are
carbohydrates, protein, and small amounts of fat. Carbohydrates, specifically glycogen, are
considered to be the most important in restoring energy. Examples of such recommended
carbohydrates include apples and bananas, bagels and whole wheat breads, pasta, and cereals (Haas,
126). This may lead one to assume why a team would begin a ritual of having a pregame pasta
dinner, bagels for breakfast, and grapes at midgame. Athletes who completed the survey stated that
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even if they do not ritually eat a meal with their team, they still would generally consume these same
foods. The next important food item to the list of recommended foods is protein. Protein is very
essential for an athlete’s muscle strength and size, which is essential during competition. Protein
foods such as fish, chicken, egg whites, nuts, peanut butter, and legumes are popular among athletes
(Haas, 128). Famous athlete superstar, baseball hall of famer Wade Boggs, has been commonly
known to ritually eat chicken the day before every one of his games. He believes that chicken is the
best food for him, and without his ritual meal of chicken, he believes that he would not be physically
prepared for his game (Spivey, 1). Although it is a fact that protein like chicken is very important
for an athlete in helping to gain more muscle, it is not always one hundred percent necessary to be
consumed before every meal. Therefore, this leads one to conclude that Wade Boggs probably
devised this ritual meal to mentally prepare himself more than anything else.
One question is whether Wade Boggs continues the ritual meal out of season, or if it remains
to be merely an inseason pregame ritual. Another inquiring question is how and what do athletes
consume when they are out of season compared to foods they consume in season? Do they maintain
the same eating rituals and follow the same diet, or are their rituals just something they believe will
benefit their body and athletic performance only before competition? The La Salle survey asked how
important is it for the athletes to maintain their ritual eating habits while in season, and many of
them stated they would physically and mentally feel normal without these rituals. So it appears that
these eating rituals have not become a life obsession consuming their mind. Athletes will still feel
sustained without this specific food. In a sense, their eating and food rituals have become more of a
pregame superstition. The source of this ritual and superstition began with either a great athletic
achievement the individual accomplished after their precompetition meal or a team accomplished a
great athletic achievement or with a victory after they all ate the same precompetition meal; in
either case, it suggests that this food or meal is lucky (Bleak, 4). It appears that ritual foods and
meals have become quite synonymous with superstitions. These superstitions generally begin
because the athlete or the team attributes their success to this pregame meal, and so they will
continue to eat the same food before every game.
In their psyche, these athletes have conditioned themselves to believe that their rituals will
help them regardless of how different or odd it may be. There have been professional athletes who
have disregarded their knowledge about nutrition and eating associated with their sport and continue
to eat whatever food they have been ritually eating because they believe it truly helps them. For
example, Olympian athlete Derek Parra, who is an American longtrack speed skater, has openly
admitted that he has been ritually eating a pack of the sweet treat, Fig Newton, the night before every
single one of his races since 1989. He believes in the power of luck that the Fig Newton cookies
provide (Belzman, 1). Another famed professional athlete, Chicago Bears’ football linebacker Brian
Urlacher, also follows a sweet treat ritual by only eating two chocolate chip cookies before every
game regardless if he is hungry or not (Spivey, 2). The reason for Urlacher’s cookie ritual is
unknown, but one can assume that his consumption of only two cookies positively benefits him
mentally before every game.
The La Salle surveys indicate that there are athletes who have rituals associated with food
and eating that are quite original. A twentyone year old female on the swim team explained that she
does not consume anything before a swim meet, regardless of her team’s ritual meals and eating,
because she believes her body will react negatively to the food, therefore making her feel too
sluggish and full to adequately swim to her own, her team, and her coaches’ standards.19 However,
according to many sport nutritionists, not consuming any food before physical activity or a game is
19
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not the proper way to prepare for physical activity. In fact, it actually hinders the athlete’s
performance and endurance rather than enhances the performance (Haas, 21). Energy, also known
as glycogen, is extremely important to be maintained during athletic events, and this can be
preserved through a small consumption of carbohydrates such as a bagel as well as through a balance
between protein and good fats such as light cream cheese, peanut butter, or a handful of nuts. The
pregame ritual meal serves a very important purpose for an athlete. When an athlete continuously
and ritually abstains from consuming these foods, it can become quite hazardous and dangerous.
This in reality could actually compromise an athlete’s performance, which would then lower her
standards as well as her coaches’ and teammates’ standards (Haas, 22). This also correlates with
athletes’ perceptions of their weight and performance. There are athletes who do indeed believe that
abstaining from food and excess calories as well as increasing exercise and practice will lower their
weight thus allowing them to prolong and maintain their performance and endurance. This can lead
to another form of an obsessive disorder such as compulsive exercising. 20
But more pressing problems for athletes that associated with weight maintenance and dieting
are much more serious and even lifethreatening: Eating Disorders. Eating disorders vary from
bulimia, to binge eating, to anorexia nervosa. Anorexia nervosa is tragically one of the most
prevalent of eating disorders. People who suffer from anorexia nervosa suffer from disordered
eating habits and ritual, serious disturbances with body image, and an inability to have functioning
and normal relationships with friends, family, coaches, and teammates. Eating disorders can have
many variables in how it can be developed. Eating disorders affect people mentally and physically.
The beginning developments of eating disorders begin with the mind and can range from
neurological disorders, personality disorders, and psychological disorders. The motivation to shed a
few pounds can transform into a serious obsession with food diets, obsessive workouts, and
continuously talking about body images. The development of eating disorders can also be due to
constant pressure, put on Americans, about what is socially acceptable in how people should eat or
look. An eating disorder can develop throughout a person’s life before it becomes an actual full
blown diagnosed eating disorder (Otis, 72). The personality of a person is also very essential to the
development of an eating disorder. Generally, the individual tends to be a perfectionist who is
influenced and persuaded by other’s opinions. According to these descriptions, athletes can fall
under the category of perfectionists. Athletes are continuously pressured and influenced by socio
cultural factors both in relation to their sport and in relation to society in general. Athletes undergo
the pressure of meeting the standards of society’s view of eating habits and the body as well as
demands from their sport in association with aesthetics and physical demands (Beals, 43).
The general warning signs of an eating disorder are dramatic weight loss or gain, denial
towards themselves and others about their body image and weight, food rituals, obsession with
exercising, fatigue, decline in athletic performance, loss of muscle mass and tone, as well as loss in
menstrual cycle (Otis, 74). These warning signs can be found in both female and male athletes;
however, there a few differences between the genders in terms of characteristics and physical
changes as well as in numbers. Women outnumber men in eating disorders from sixtytwo percent
females to fifty seven percent males. The differences are discovered because of the disparity in
sociocultural expectations, gender expectations, biological, hormonal, and evolutionary differences
(Beals, 45). However, there are specific maledominated sports where the number of males with
eating disorders will exceed the number of females. An example of this is male wrestlers compared
to female basketball players. The numbers can be found higher among male wrestlers with eating
20
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disorders than the numbers found with female basketball players with eating disorders. There are
lists of other sports where both male and female athletes feel the constant pressure of body image
and food association. Major examples of female athletes with high number of eating disorders
include ballerinas, gymnasts, swimmers, cross country runners and major examples of males athletes
with high number of eating disorders are wrestlers, horse jockeys, rowers, and cross country runners
(Dosil, 116).21
The insights one gained from this essay are quite numerous. The most obvious is that rituals
appear to be an extremely dominant feature in the world of athletes. Ritualism appears to be part of
the myth that everything lays in the eye of the beholder. The concept of the ritual only becomes a
ritual if an individual (in the case of this discussion an individual athlete) believes the ritual will
work for them. An especially intriguing aspect this research discovered is how the ritualistic
behaviors and eating among athletes differ in terms of different sports, gender, and the individual
versus the team. It is indeed clear that food and its consumption are integral components of an
athlete’s life and undoubtly affect them, mentally, physically, and socially.

21
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Appendix A
Athlete’s Ritualistic Eating Habits: Socio/Psychological/Physical Survey
Male/Female: Please Circle
Age: 20
Sport Men’s Swimming
1) How often throughout the day do you think of food?
All day
2) Do you think of food while practicing?
Yeah, I usually can’t wait to eat a large meal after practice
3) How many times a day do you consume food/eat meals?
8 times a day, sometimes more sometimes less
4) Do you follow the same meal schedule every day?
no
5) Does your team have a ritual meal that they eat before every game/meet?
Sometimes the guys on the team go out for a special meal the night before a meet
6) If yes, is the meal the same before every game or is it different?
Most of the times we will go for cheese steaks but it’s not always the same
7) Does your team have a favorite meal to eat before a game/meet?
Bagels
8) Do you notice you eat more or less when you are eating with teammates who are eating large
quantities or small quantities of food?
No I will eat as much as I can until I feel too full
9) Do you have special foods that you personally and ritually eat before every game/meet?
Eggs and a bagel
10) Do you ritually eat special or specific foods during the duration of your game/meet? No
11) If you did not eat this food, how would you feel?
12) Do you feel that this food enhances your performance? Physically? Mentally?
13) Do you or your team receive a “special treat” after game/meet?
The girl’s team gets brownies and sometimes we can have the leftovers
14) Do you figure out if you are burning more calories than consumed while practicing or
participating in a game/meet?
No our practices are high intensity and I know we burn a lot of calories so the thought doesn’t
regularly pop into my head
15) How do you feel if you consume more calories than your burned off?
I will feel bad at first but then I will probably forget about it
16) How important is food/meals emphasized by your team? Coach?
Our coach gives us ideas of what to eat during season and what not to eat
17) What would you describe as the perfect body type for an athlete of your sex and the opposite
sex? Guys: low body fat, toned and muscle definition, strong, broad shoulders, defined abs Girls:
Toned and low body fat
18) Do you associate food with how a body looks? On occasion, I know there are bad things to eat
that will affect the body and I know there are good things to eat that are good for the body
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Jack of All Trays: the Economic and Environmental Implications
of Removing Trays from University Cafeterias
Chris Lucarini
Jim Cantalupo, former American Executive of the worldrenowned fast food chain
McDonald’s, once commented, “I think we have a great track record on being relevant, on
identifying consumer trends, needs and wants.”22 Cantalupo’s assertion on a broadbased scale was
correct, for America industry as a whole is constantly looking for the newest and most improved
items for the public, whether those items come in the form of food or technology. Why exactly do
companies attempt to supply the public with new ideas, products, and sustainable ways of living?
The answer is simple and comes in the form of what many claim to be the root of all evil, money.
Still, there is no denying that money is the constant driving motivation behind businesses changing
venues and attempting to promote and demote certain products. These very businesses come in a
plethora of forms including restaurants, produce stores, consumer product stores, movie theatres,
sporting events, and even college cafeterias.
College cafeterias today are most certainly an everchanging business that rides the money
train. Behind those two doors that display circular windows allowing the kitchen staff to peer out
into college dining halls across the country are hard working employees that wash, dry, and stack
plates all day long. It would have been common to find these very same employees performing the
same monotonous tasks on cafeteria trays, ten years ago, but times have changed, and the economy
once again has produced a new, trayless trend. In the past several years, numerous college
cafeterias across America have decided to abandon the idea of the cafeteria tray, in effect forcing
students simply to eat from one plate at a time. The question that arises is whether this was a
moneymotivated decision or simply a an innocent policy that quickly became a trend. In either
case, the discarding of the college cafeteria tray has produced mix feelings from students and faculty
alike. To further explore the motives behind this recent decision, various chefs and dining hall
managers were interviewed and questioned. Before delving into the reasoning and motivation
behind this cafeteriabased movement, there was a time in which the tray was not only utilized, but
valued.
As nearly as five years ago, a student would be able to walk into any college cafeteria
anywhere in America and find the stack of pale colored trays that were about to be piled high with
mountains of food. The idea of the tray, however, was practically handinhand with the
construction of cafeterias, which originated in the late 1800s. A capitalist, John Krueger, had been
traveling in Sweden and returned to The World’s Columbian Exhibition in Chicago in 1883 and
opened up a smallscale snack and refreshment business which he called the, “Cafeteria.” This was
one of the first selfserving formats in America. While Krueger is known for coining the term
“cafeteria,” which in Spanish directly translates to “coffee shop,”23 he is not associated with the idea
of the tray directly. Krueger is known for the introduction of selfservice, while a chain called
Child’s Restaurants is directly credited with the initiation of the tray in a sitdown dining experience.
Child’s Restaurants appeared in the late 1890s in New York and were the first selfserving business
to offer trays and a trayline that preceded their sitdown dinner. No one individual is credited with
the invention of the cafeteria tray because they were so commonly used as cafeterias became
popularized, especially during the late 1800s and early 1900s.
22
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Soontobe famous cafeterias and automats opened countrywide, such as Boos Brothers
Cafeterias in California and Horn & Hardart’s in Pennsylvania and New York. These businesses
would adopt and immediately implement the idea of the cafeteria tray. Although no one person can
be given credit for the foodpiling mechanism, the intention is clear. Businessmen who opened up
cafeterias and smaller eateries were in immediate demand of workers to take customer orders and
bring them their food. In reality, however, most of these businessmen barely had enough money to
finance the business itself and were in no position to pay employees, so the tray became an
instantaneous phenomenon. The tray allowed a business owner to put the responsibility of ordering
and carrying food from a counter to a table on the customer. This coincidentally eliminated the
middleman, to whom payment would have been owed.
It is imperative to realize that business owners endorsed the use of a tray because lunch and
dinner items were sold individually. Restauranteurs were looking for customers to buy as many food
items as possible, and providing the public with trays encouraged this theory. Any food purchases
that were wasted or thrown out were of no concern to the business owner because a profit was
already made. In current day college cafeterias, the very opposite exists. Most students are signed
up for an “all you can eat” plan, allowing them to take and waste as many items as possible. The
idea of the tray, however, was twofold, “it was a simple innovation that allowed them to cut costs
while at the same time providing a service to customers who didn’t have to wait to get their meals
ordered.”24 This very idea that was introduced around 1890 became iconic as every lunchroom in
the country would soon follow suit, paving the way for all future cafeterias, or so it was thought.
To begin, despite age or knowledge of what transpires in a college cafeteria, one must
attempt to identify with the hungry minds of thousands of young adults. Picture a large dining hall
with hundreds of chairs and tables assembled, which is adjoined to the actual eatery itself. Inside the
food court are various stations offering salads, meats of all kinds, desserts, vegetables, fruits and the
everessential pizza, burger, and fries. Since dinner is the most popular meal nationwide, students
swarm into the cafeteria, swipe their identification cards, and immediately grab a tray and begin to
pile every and any form of food in sight onto it. Upon seeing the options in front of them after a
difficult day of classes, college students, “are likely to pile copious amounts onto their trays, not
really thinking about what they will actually eat.”25 This obviously leads to waste as students will
then sit and nibble on certain food items, while leaving others completely untouched. At the end of
any given night, the amount of waste is really immeasurable. Arguable it is so immense, although it
varies greatly from school to school depending on overall population. The fact remains that the
quantity of wasted food is simply enormous.
America is a country that has embraced the myth that bigger is better. For instance, college
students frequently write papers that exceed the required twenty pages simply to have length instead
of substance, while at the same time thousands of consumers march to Best Buy to purchase the
biggest movie screen currently available. This myth of “bigger is better,” has slowly grown to
incorporate the idea that quantity is far more important that quality. This very idea has seeped from
fast food chains worldwide to college dining halls across America. Originally, chains such as
McDonald’s, Burger King, and even 7Eleven offered items that increased in size monthly. This
was done because there was a market for it. In essence, people were routinely patronizing these
chains and ordering the largest sized food items they could fit in their vehicle. Now college students
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can be seen stacking two desserts, chicken fingers, a burger, a slice of pizza, and sliced ham with
mashed potatoes onto their plates, needing a dump truck to bring it all to their dining table. This
results in a great amount of wasted food and, at the same time, it costs colleges great amounts of
money to replenish those very foods that are going “untouched.” This problem has recently been
combated by universities and colleges with the help of food service companies looking to save
money and preserve valuable resources.
While trays may have originally been implemented as a means to conserve money and force
responsibility on the customer, they have, over time, turned into a source of convenience. This one
time expediency has now been eliminated by thousands of colleges across America. This “trayfree”
practice cannot be traced to an original source because so many schools began implementing this
policy around 2006. This idea is, however, endorsed by two of the nation’s primary cafeteria
suppliers, Aramark and Sodexo. These two companies have, “taken steps to reduce waste and are
suggesting to all the universities they serve that cafeteria trays be eliminated. Studies conducted by
both companies show that eliminating trays reduces the amount of food wasted per meal.”26 The
idea is very simple in that it focuses on the student being able to carry less to his/her dining table.
This directly hopes to nullify the fact that, “when students are allowed to use trays, they tend to roam
around the cafeteria grabbing food with abandon until space on the tray runs out. If you remove their
trays, you make it impossible for them to carry a surplus of dishes, and they will make their
selections more carefully and be satisfied with less food overall.”27 There will still be students under
the impression that more is better, to which schools respond that second and third trips may be made
to the various cafeteria foodserving stations. The idea is not to limit students in eating what they
wish, for they are paying customers, which is similar to practices in restaurants. At the same time
statistics have suggested that abolishing trays has positive results in terms of wasting food. In recent
studies, USA Today reports that several schools that eliminated the cafeteria tray have reported “a
food waste decline of up to 50%.”28 Aramark directly reported in July of 2008 that students tend to
waste close to twentyfive to thirty percent less food when not using a tray. For any skeptics,
specific cases have also been reported. For example, “The University of Maine at Farmington went
trayless in February 2007, reporting an overall reduction in food waste of 65,000 pounds.”29
Another example came in the form of an interview in which head chef Peter Schoebel of George
Mason University claimed that, “Close to fifty percent of the waste was eliminated when trays were
discarded.”30 It has become clear that eliminating trays from cafeterias prevents the waste of food
and saves food service companies and universities thousands of dollars, but where exactly does that
money go?
Although students and faculty who dined in college cafeterias may have been disappointed to
see the trays go the way of the cassette player, there is an added advantage that may not be
appreciated. After speaking with Chef Schoebel, it was clear that he backed the trayless effort,
which his University proudly employs. He stated that after the transition, “students had to get plates
of food off each station one at a time, which generally slows them down from window shopping and
filling up a tray full of food, then sitting down and only eating half the food.”31 He listed several
benefits, one being that students wind up eating less. In this regard, Chef Schoebel is quite right
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because America has been reported to be one of the most obese countries in the world. One must
wonder, though, why exactly less is eaten when the same amount of food is offered.
It is undeniable that less food is taken from cafeterias and dining halls when students are
forced to get up from their seats and find an alternate path to the frozen yogurt machine. Even
though the path from a dining hall seat to the actual food court is usually of a short length, it appears
as though it is enough to deter students from making that trip. In addition to consuming less food,
Chef Schoebel stated that, “yes, I use that food cost saving advantage to put out more high quality
food and more variety of items, so it's a win  win scenario.”32 So students may not directly realize
this, but the money saved from reducing waste and discarding of trays actually benefits them in the
form of quality of food. Another prime example came from San Diego State University where
director of dining services, Paul Melchior, said that, “annual food costs have been reduced about 2%,
or $65,000, since the switch two years ago. The savings have gone mainly toward improved menus,
including more fresh fish, prime rib and other upgraded items.”33 Unfortunately, as previously
discussed, students do not seem to be concerned with the quality of their food.
Chef Schoebel is not alone in this endeavor. In interviewing several of Philadelphia’s Big
Five food service managers, it is clear that this is a concentrated effort locally. St. Joseph’s
University, “started going trayless in August of 2008,”34 and the school has seen positive results.
Villanova University’s director of dining services, Timothy Dietzler, made clear that, “We feel we
have a high quality food program and, food money saved is used to offset other costs such as rising
labor and disposable material costs.”35 It becomes apparent that the domino effect takes a turn for
the better in Philadelphia as well as in states such as Virginia, North Carolina, and California. Less
food wasted results in an excess of money in the pocket’s of dining services, which then in turn leads
to higher quality food and a wider array of options for the entire student body.
In addition to the tremendous amount of food being saved, which in turn saves schools
money in the form of not having to purchase as much food to serve, the amount of water and energy
wasted has plummeted dramatically, highlighting another benefit of this movement. Tom Post,
president of Sodexo food distributors in Maryland, admitted that this was a tremendous saver in
terms of money. He commented that, “the move cuts back on overhead, because there are no
purchases or ongoing replacement costs for trays.”36 This may seem to be a simplistic, if not an
obvious approach, but doing away with trays means that schools no longer need to purchase them as
the student body numbers fluctuate as well as when trays break and require replacement. But as
previously mentioned, a greater aspect of the ditching of trays is the preservation of valuable
resources that are often taken for granted and are continuously overused. Students who oppose this
progression are usually only aware of the food that is saved, while the idea of cost efficiency in
terms of cleansing and sanitizing the trays goes unnoticed. “Surely the cost of a commercial
dishwasher filled several dozen times daily with cafeteria trays, compiled over the weeks and
months of a school semester could be money better spent on holding tuition costs down.”37 This is a
very astute point that most students fail to realize.
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Realistically, universities and colleges across America will vary in how they see fit to spend
the money saved, whether it be on subsidizing tuition, enhancing food products, or simply lowering
book costs. The fact of this matter is that money can be saved and applied and in a variety of forms,
for once again, statistics are compelling. A prime example comes from the University of Maine at
Farmington where it was reported that in 2007, after the notray policy was implemented, “an overall
reduction in food waste of 65,000 pounds and 288,288 gallons of water conserved was observed.”38
The very same policy was also introduced at Georgia Tech in 2007 after a miniature drought, and it
was estimated that close to three thousand gallons of water were saved every day. Without further
inspection, these statistics indicate that colleges and universities benefit from ridding of trays strictly
from a financial perspective, which is false. The financial gain may be the greatest result, but the
amount of water saved that now goes unused in cafeteria kitchens is part of the “Go Green” agenda
that is gaining popularity and credibility.
There is no doubt that schools inspected the cafeteria tray situation and concluded that this
was a beneficial situation, in that money saving would be at the heart of it and therefore it should be
pursued. At the same time, the world has become increasingly politically correct, and it would
almost be ruthless for school presidents or administrators to confirm the motive behind this move to
solely financial. Luckily for dining hall managers and chefs countrywide, the trayless path is
twofold in that in accordance with saving money, it allows the school in question to pronounce its
ongoing effort to “Go Green.” Using the environment as a motivator to rid of trays is most
definitely more politically correct, and it almost nullifies any student resistance based on the
argument that the new policy benefits the world and its resources, not simply a group of students. It
has been made clear that the water saved from not having to wash trays is a main facet of the
environmentallyfriendly approach. This, however, is not the only way water is saved. With
students not being able to utilize trays anymore, they are forced to take one plate at a time, and
possibly two if they are willing to perform a circus act returning to their dining seat. As previously
mentioned, Americans as whole suffer from lethargy and this was recently proven. An
environmental issue class at American University completed a recent study centered on the use of
dishes with and without trays in their main cafeteria. The study concluded that there was a “22.5
percent reduction in dishes used at lunch and a 30.8 percent reduction in dishes used at dinner.”39
This suggests that students have suddenly become satisfied with the onestop trip in the cafeteria
line, or they simply have scant motivation to travel an extra twentyfive feet to grab another plate of
onion rings. Whatever their motivation, the fact remains that even more water is being saved than
initially reported.
Moreover, universities and colleges are taking even greater measures to ensure their
seriousness in the campaign to make college cafeterias more environmentally friendly, and going
trayless is just the beginning. Several institutions have set up studentinspired recycling and
compost programs, which previously were very hitormiss. Recycling is a consideration most
universities and colleges have recently addressed, stressing its importance no matter how routine it
may seem. Another idea that several schools implemented was the use of ecofriendly chemical
cleaners. Students and faculty alike realistically give little thought to what goes on behind the
cafeteria kitchen doors, but food managers are constantly looking to make upgrades that tend to go
unnoticed. Safer chemical cleaners provide for a safer student body since these cleaners are
constantly being used to sanitize plates, silverware, and drinking cups. It is also important to
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remember that once these safe cleaners are disposed of, they do not pose a threat to the outside
world, wherever they may wind up. In addition to the safer cleansing solutions, college cafeterias
across America have turned to biodegradable food containers that students can take with them upon
exiting the eatery or cafeteria. The idea behind this is that “togo” containers are a necessity since
college students live a “eat and run” lifestyle, so making the containers safe that carry chicken
fingers to class is imperative. In accordance with that thought, what would chicken fingers be
without ketchup? Dining halls across the country are now fully equipped with bulk ketchup,
mustard, and sugar dispensers in hopes of ridding the small packages that simply get thrown out and
wasted.
In reviewing all of the changes college cafeterias are making, the emphasis is obviously on
reducing the amount of waste, whether that be in terms of food, water, chemical cleansers, or simply
ketchup. One school, George Mason University, has received notoriety for even using leftover food
scraps. The concept is based around pumping biodegradable napkins and leftover food scraps until
they become dehydrated and coarsely resemble sawdust, at which point the mess is bagged and
shipped to a compost yard. “That's how we get to as close to 0% waste as possible,"40 says Monica
Zimmer of Sodexo, which provides George Mason's dining services.
Admittedly, colleges and universities are engaged in numerous thoughts, ideas, and ongoing
plans that are aimed mainly at the environment. Yet few of these plans have anything really to do
with the food itself. Of the previously mentioned ways in which universities are attempting to “Go
Green,” few if any directly have to do with the food itself. Several schools have decided to address
this directly by pursuing organic food products and offering them to their student body. Take Yale
for example, an Ivy league school where organic and locally grown foods have been offered for
years now, which is surprising because most colleges are just beginning this process. “Yale’s
cafeterias offer grassfed beef burgers, organic quiches and a whole assortment of locally grown
produce.”41 Yale even has a studentrun farm where carrots, cabbage, and various assortments of
vegetables are grown to go along with their three maintained greenhouses on campus. Yale is not
alone in this endeavor. Schools such as Dickinson, Swarthmore, and even Temple boast smallacre
farms that generate produce for dining purposes. Even more surprising is that at Yale and at
Dickinson, this entire operation is student run, suggesting that there is enough support and interest at
the school to make the organic movement not simply a possibility, but influential.
LaSalle University head Chef, Royer Smith, stated that “These operations (going trayless and
introducing organic foods) are often inspired by the students and must be backed by a great number
of them for the possibility to even become a reality.”42 Yet organic food is beginning to become a
reality, even locally in Philadelphia. Around the Thanksgiving holidays, most colleges and
universities prepare and serve a “Traditional Thanksgiving Dinner” for its students, and Philadelphia
University was no exception. This small Philadelphiabased school known for textile and fashion
design held a locallysourced Thanksgiving feast. Turkey burgers, mushrooms, cheddar cheese and
every other item on the menu were transported from local areas such as Telford, Kennett Square, and
Lewistown Valley. “It was a showoff meal, no doubt, but it is illustrative of the effort many
colleges are making to include local, sustainable foods in their cafeterias.”43
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Although, hundreds of dining managers and a select group of students across America are in
full support of the “Go Green” mentality that has emerged on the coattails of the elimination of the
dining hall tray, there is still open opposition. The resistance to the traymovement has come from a
variety of persons, including the obvious, students, but also faculty and dining managers. For
example, “At Cornell University, where 5 of the 10 dining halls have done away with trays since
September, the biggest pushback has come from faculty.”44 Several members of the faculty
complained via email to the director of dining, voicing just how ridiculous this movement was. But
Cornell specifically had a motive beyond money and the “Go Green” phenomenon. The school
transformed its newest and largest dining hall, spending close to ten million dollars in renovations, to
simply rid of the institutionalized aura. The institution feeling that the dining director spoke of
directly relates back to the automat and places that were mentioned previously in the paper, such as
Horn and Hardart’s. These original cafeterias were based on convenience, allowing a person to put a
dime into a machine and receive a piece of cherry pie on the spot. And while this was the basis for
all cafeterias, Cornell hopes to embrace the current day times and make dining an experience for the
student. In this case, cafeteria trays were eliminated upon the reopening of the renovated dining
hall and students were so thrilled that there was no opposition whatsoever. This, however, was not
the case at Villanova University. In an interview with Timothy Dietzler, Director of Dining
Services, it was clear that the original response from the student body was negative. Dietzler
explained how the policy was implemented in the Spring of 2008, but after only two weeks, the trays
were reintroduced because of innumerable complaints. He explained that, “Having been convinced
by peers that trying to go trayless in the middle of the school year is illadvised, we decided over the
summer of 2008 to attempt going trayless again at the start of the school year  August 2008.”45
The response this time, for whatever reason, was one of acceptance, and Villanova has been without
trays for two years now. While the argument may not prevent the disappearance of trays, it is clear
why students and faculty that dine in cafeterias are upset with the change. Students view themselves
as paying customers and demand service similar to that of a restaurant. This is understood on behalf
of the students, but a question that lingers is why exactly some dining managers and directors oppose
this movement when the benefits are so numerous?
The truth is that not all dining facilities at this point are equipped to handle such a change.
For example, several school cafeterias were built with a washroom roller that accommodates plates
on trays only. As minor a problem as it may seem, if the cafeteria rollers cannot handle plates by
themselves, there really is no decision to be made because trays then become a necessity. Schools
could attempt to restructure their cafeterias and have a more simplistic system installed in which
plates can be dropped off, but this would cost the school money. Nonetheless, the greatest reason
this change would be made has been financial. Consequently, most colleges would most likely be
opposed if the implementation of this idea required renovations to the extent that large expenditures
would be required. These infrastructural barriers present a bigger challenge than meets the eye,
especially if a cafeteria or dining hall were recently renovated or built before the change became an
option. In a perfect world, every chef, dining hall manager, and director would embrace this change.
But there are numerous questions that arise such as: If renovation were needed, how much money
would be required? Would the tray effort be worth it in the long run, or would the cost of changing
the cafeteria structure simply be offset?
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While these issues are at the heart of dining hall managers directly opposing the
disappearance of trays, there is another aspect that contributes to their point of view. The feeling has
been expressed that trays are part of the dining experience and should remain in cafeterias as a way
of preserving history and tradition. It is impossible to refute that cafeterias were built and centered
around the utilization of trays. Dining managers almost view the tray as a way to memorialize the
origins of the cafeteria. This may seem naïve or impractical to some, but arguably it clearly shows a
passion for one’s job.
In spite of the various interviews done and results reported in this essay, this openended and
controversial topic demands additional research. There are various aspects that result from the
decision to rid of cafeteria trays. It is urgent to investigate those outcomes, which would enable
schools ultimately to make the soundest financial and environmental decision. This essay reported
that colleges and universities observed an immediate notice in the saving of water to the extent that
statistics in terms of gallons saved was recorded. Water goes handinhand with energy; therefore, it
should be further researched to see just how much energy is saved inside cafeteria kitchens when the
need for tray washing is no longer needed. Another important facet of this topic is the procedure in
which schools decide to actually commit to removing trays. In talking with the head chef at LaSalle
University and George Mason University, it was made clear that the decision is almost bureaucratic.
The facts presented warrant an immediate change if not for the environment’s sake, then for the
schools sake, in terms of economic savings and gain. Yet the administrators at certain colleges and
universities across America for unknown reasons refuse to give in to the growing trend, and an
explanation is overdue. Schools such as Middlebury in Vermont ignored studentbody reaction and
went ahead with the change, despite grumblings, simply based on the positive statistics and results
produced by other schools. So it remains doubtful that schools will refuse to administer the notray
policy based on student complaints of inconvenience. Finally, there have been no reported results
concerning health effects produced by the change. It has been shown by the decreased number of
plates that students return to cafeteria lines less frequently without a tray. One must conclude that
due to less food being taken and eaten, there is an improvement in health, whether this comes in the
form of weight loss or overall healthiness. If possible, it would be interesting to research results
from several schools, investigating whether or not, when trays were taken away, weight loss and
health were affected.
In conclusion, the decision to rid of cafeteria trays on behalf of colleges and universities
nationwide provides countless benefits. The most immediate of these benefits comes in the form of
money. Statistics indicate that without the use of trays, students take and waste less food than they
do with the use of trays. This saves schools money because as less food is wasted, less food needs to
be purchased, and fewer dishes, cups, and utensils require washing. Other resources such as energy
and water are conserved, once again adding money to the school’s budget. In this respect, Jim
Cantalupo, the McDonald’s executive, was correct because colleges are simply a varied form of a
business. This is vividly clear upon investigating the decision making process in which higher
ranking college officials refuse to make this change, despite the overwhelming positive statistics and
results. Not so different from meat packaging plants or breweries, colleges run on a steady diet of
constant income while attempting to minimize costs and losses in terms of resources. Ridding of
cafeteria trays enables schools to do exactly this, but as mentioned before, this change is twofold.
Economic gain may be at the forefront, but environmental benefits cannot be ignored. By
eliminating trays, less food is wasted, which results in less trash.
Aramark and Sodexo predict that in a few years, students will be hardpressed to find a
college or university that still uses cafeteria trays. Based on this assertion, it’s recommended that
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college students learn to eat less, juggle several plates at once, or simply acquire the initiative
necessary to make that second trip to the dessert counter.
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Gatorade: An Athlete’s Best Teammate or Achilles Heel?
Courtney Petersen
It is not uncommon to observe athletes consuming Gatorade or similar sports drinks. In fact,
many professional, high school and collegiate sports teams offer gallons of sports drinks to their
entire team at competitions. As Gatorade’s infamous tagline asserts “A smart choice for athletes
because it rehydrates, replenishes and refuels in ways water can't.” With such a strong claim on
behalf of the beverage, it is no surprise that many athletes may turn to Gatorade (and the like) rather
than to water in an attempt to rehydrate themselves before, during and after sporting events.
However, is it possible that Gatorade is purported as being greater than it actually is? Are Americans
so enthralled with Gatorade that they don’t even take the time to investigate alternatives?
The purpose of all sports drinks is to replace the fluids that the body loses during sweating.
Sweating occurs when the amount of heat produced during exercise surpasses the amount of heat
released in the body (Rovell 17). In his book, First in Thirst, Rovell asserts that to regulate bodily
temperature, water from the bloodstream and the cells is evaporated into the air in the form of what
is called sweat. He further asserts that sweat is composed of various electrolytes, such as potassium,
sodium and magnesium. These are essential to the electrical and chemical balance of the body and
aid muscle and nerve function (17). The Galene Encyclopedia of Medicine explains that electrolytes
are critical to several bodily functions including, but not limited to, the proper distribution of water
in the body, muscle contraction and expansion, transmission of nerve impulses and the delivery of
oxygen to body tissues (1277). The purpose of an electrolyte supplement such as Gatorade is to
attempt to restore the proper ratio of total body water to body weight and to correct proportions of
the various electrolytes (Galene 1278). According to the American College of Sports Medicine,
sports drinks are effective in supplying some food energy for the muscles, maintaining proper levels
of blood sugar, maintaining the proper functioning of the thirst mechanism, and lowering the risk of
dehydration (Galene 1278).
The key components in Gatorade are designed to assist the body in several bodily functions.
First, they have electrolytes or salts, the most imperative of which is sodium “which stimulates rapid
absorption of liquid by the body, helps the body retain fluid, and also stimulates the thirst response
to encourage drinking” (Galene 1278). Gatorade also contains potassium, which aids in hydration.
Additionally, Gatorade and similar sports drinks contain carbohydrates, usually glucose, to provide
energy, facilitate the absorption of liquid, and make the drink taste better.
Correspondingly, Rovell asserts that since the body is about sixtyfive percent water, fluid
lost needs to be replaced, or it could potentially lead to dehydration (17). Dehydration induces water
to move from the reservoirs inside cells into the blood…If dehydration progresses, body tissues
begin to dry out and the cells start to shrivel and malfunction (Kaczkowski 3). The progress of
dehydration can cause headaches, dizziness, and muscle cramps, with heat stroke being the most
extreme result (Rovell 17). Dehydration in extreme heat was the reason that a team of scientists was
asked to research and to concoct Gatorade.
The tale of Gatorade’s invention begins in the hot, humid state of Florida. In 1965, the coach
at the University of Florida asked a team of physicians to research why so many of his players were
being affected by heat and heatrelated illnesses during games and especially during training camp
and practices. In their observations of the team, the researchers discovered two key factors that were
causing the Florida Gator’s team players to dehydrate so easily. First, the fluids and electrolytes lost
through sweat were not being replaced, and secondly, the large amounts of carbohydrates the
players’ bodies were using for energy were not being replenished. In order to address both of these
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issues, the researchers from the University of Florida started experimenting in the lab. Utilizing the
science of the time, they formulated a new, scientifically and precisely balanced carbohydrate
electrolyte beverage that would adequately replace the key bodily components lost by Gator players
through sweating and exercise.
After several different unpalatable versions, the team of scientists finally discovered a flavor
combination that the team found enjoyable: LemonLime. Shortly after Gatorade was offered to the
team at practices and games, the Gators began winning. The team’s success extended to the 1966
season, and the Gators won the Orange Bowl for the first time ever. According to Rovell, the Miami
Herald ran a story about “the liquid solution,” and word about Gatorade began to spread outside of
the state of Florida. Other schools soon began ordering Gatorade for their football teams.
Flashforward to the present time, and the use of Gatorade has spread exponentially
throughout the United States. Many may even argue that it is difficult to go to a sporting event
without seeing an athlete ingesting Gatorade at some point. Gatorade’s beverages are used so widely
that 55 NCAA schools and 28 National Basketball Association teams have accepted Gatorade as a
sponsor for their teams and offer the beverage to their athletes at every event (Rovell 217). The
National Football League has gone one step further and accepted Gatorade as the official sports
drink of their league and players. Additionally, some may argue that Gatorade has become so
common place in American society that it has evolved from a drink that was intended for use
primarily by athletes completing rigorous exercise to a cureall that assists in the convalescence of
those who are sick, a soft drink that can be ingested at any time, a cure for drinking too much, or
even a drink to be accompanied by an alcoholic beverage. However, what Gatorade and the Quaker
company neglect to inform their consumers is that the use of Gatorade is really intended for serious
athletes who complete prolonged exercise. They fail to inform consumers that there is a specific
fluid replacement regiment that must be followed to truly benefit from Gatorade.
To fully benefit from fluids while exercising and avoid the threat of dehydration while
completing exercise, The Gale Encyclopedia of Nursing and Allied Health contends that athletes
should follow a specific hydration regiment. Interestingly enough, this includes the athlete
measuring their weight before and after rigorous exercise to calculate the amount of fluids lost
during that exercise. Incidentally, they define rigorous exercise as lasting longer than 60 minutes and
inducing great amounts of sweat. As part of the hydration plan, the athlete is to drink two cups, or
about 14 to 22 ounces of fluid before exercise and then “drink 6 to 12 ounces of plain, cool water
every 1520 minutes during workouts” (Galene 2547). Only in times of extreme heat or in high
humidity or exercise lasting more than an hour is the athlete advised to drink a sports drink such as
Gatorade. Additionally, the athlete is advised to drink 1624 ounces of fluids after exercise for every
pound of body weight that they measure as lost during their exercise. They contend that to fully avert
the threat of dehydration, the athlete should also avoid alcohol and caffeine during their rehydration
period, because they act as a diuretic and cause their bodies to lose more water.46
Following a regiment as such will allow an athlete to restore the proper amounts of fluid in
their system. Unfortunately for those athletes who have not been informed of a proper rehydration
schedule, Gatorade does not offer any sort of plan for rehydrating, nor does it offer any suggestions
for consumption. On the official Gatorade website, the question is raised: How much Gatorade can I
drink? The response, “As much as you’d like. There is absolutely no restriction on the amount of
Gatorade that people can drink.” What the brand fails to mention is that a twelve ounce bottle of
Gatorade is two and one half servings according to nutritional guidelines. While some who are
ignorant to the nutritional contents of Gatorade may be perfectly content with consumption after that
46
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assertion, others who are aware of the contents may shy away from using the beverage as part of
their exercise regiment.
Many in the nutrition and dietetics field contend that Gatorade and similar sports drinks
include packed sugars that are unnecessary and calories that are not crucial in the replenishing of
electrolytes or assistance of hydration. Dr. David Katz, nutritional expert and physician at the Yale
University School of Medicine, maintained that “[Sports drinks are] a way of peddling soda to the
healthconscious world.” Katz’s assertion is linked to the amount of calories and sugars that are
present in Gatorade. It appears that his proposition connecting soda and Gatorade calorically holds
weight when calories and sugars are compared. In 12 ounces of Gatorade, or one bottle, there are
170 calories and 31.7 grams of sugar. Similarly, in 12 ounces of CocaCola, the infamous soft drink
contains 143 calories (nearly 30 fewer than Gatorade) and 39.9 (only about ten more) grams of
sugar. Incidentally, for many years, Gatorade labeled the calories that a bottle contains as “energy”
to disguise the actual amount and lead consumers to associate the high number as a health benefit.
Additionally, it should also be considered that many who drink Gatorade are not within the
confines of those athletes who should drink it. The Gale Encyclopedia of Nursing and Allied Health
explains that Gatorade is not necessary for those who are not completing rigorous exercise for more
than 60 minutes or in the extreme humidity that causes extreme sweating. The reason is rather
simple in that if the person exercising eats regularly, they will surely replenish the salts and nutrients
lost while exercising in their daily food intake. The drinks are designed for those losing an excess
amount of electrolytes. For example, someone who participates in a highintensity exercise for more
then 60 minutes such as a marathon runner, a triathlon athlete or an extreme weight lifter, not an
averageJoe jogger would be within the confines of those who should ingest Gatorade. Furthermore,
it would take three to five hours of such an exercise completion to utilize the body’s store of salts
and minerals that sports drinks reportedly replace (Wilcox4).
It seems to be a trend among those athletes who drink Gatorade to misuse it and ingest it at
the wrong times. Although the Gale Encyclopedia of Medicine explains that the amount of sports
drinks that an athlete should consume will vary day to day depending on the temperature, the amount
of sweat excreted and the level of exercise completed, there is a loosely based plan that athletes can
and should follow while consuming sports drinks in an attempt to restore their body to its regular
levels of electrolytes. “The American College of Sports Medicine recommends taking 20 ounces of a
sports drink 23 hours before exercising, 10 ounces every 1020 minutes of exercise and 20 ounces
for every pound of weight lost during exercise after the activity is over” (1280).
To examine these, a survey was given to La Salle University’s track team, comprised of
athletes who compete in what is considered rigorous exercise. The results indicate that 73 out of 83
students polled admitted to drinking Gatorade as part of their exercise regiment.47 Although the
sample size is small, it does seem to indicate a trend; nearly one third of the student athletes admitted
that they drank Gatorade or a comparable sports drink 3 to 4 times a week. However, only 9 student
athletes disclosed that they regularly ingest a sports drink before, during and after exercise as the
American College of Sports Medicine suggests, while more than half of the athletes polled disclosed
that they had only drank the Sports Drink after they have exercised. It is not within the confines of
this paper to discuss the results in depth, but for more information, see Appendix A.
Aside from the ingestion of Gatorade at the incorrect times and by the wrong people, there
are also additional problems associated with the perception of sports drinks by the public. The claims
that the company upholds in their advertising may not be exactly true. Quaker asserts that Gatorade
is “a smart choice for athletes because it rehydrates, replenishes and refuels in ways water can't.”
47

For additional statistics, view Appendix A.

The Eagle’s Eye, Volume 7, Number 1

34

While this claim may lead many to believe that Gatorade aids in the absorption of water into the
bodily system, it is not exactly true. In fact, two recent studies from the Medicine & Science In
Sports Exercise, a journal from the American College of Sports Medicine and The American Journal
of Clinical Nutrition completely suggest otherwise. In their studies they found that the ingestion of
sports drinks had no bearing on the availability of fluids in the body.
It has become apparent that although sports drinks do not contribute to the availability of
fluids in the body, those who drink them tend to be more hydrated. “Researchers have found that
many people do not feel thirsty until they have already lost 2 percent of their total body weight
through fluid losses. As a result, most people will not replace enough fluid during their exercise or
hot weather simply by drinking water until they no longer feel thirsty” (Gale 1278). Conversely, the
Gatorade Sports Science Institute has found that many people will drink greater amounts of Gatorade
than they will water because it is traditionally served cold, and many feel that the flavor is enjoyable.
Additional research by the Institute found that fluid intake goes up 4080 percent when a beverage is
cooled. These several factors may lead one to presume that it is not only the science in Gatorade that
helps keep athletes from becoming dehydrated, but also the human body’s reaction to the senses of
taste and temperature.
As Gatorade maintains, fluid loss is not the only concern in an athlete’s convalescence after
exercising; they should also be aware of the amounts minerals and electrolytes such as potassium
and sodium. However, it is argued by many registered dieticians that the American diet is so loaded
with sodium, an electrolyte lost in sweat, that many do not need to add an additional load of salt in
the form of a sports drink to an athlete’s diet.48 Erica Lesperance, a registered dietician contends that
“given the high sodium content of the American diet, replacing salt loss is usually of no major
concern” (2). She also comments on potassium, another electrolyte lost in sweat, saying that “some
popular drinks such as Gatorade and POWERade are surprisingly low in potassium, so it is wise to
have on hand some high potassium foods to eat after exercise” (2).
It has only become evident to many who are astute to the science of nutrition and the body’s
physiology that Gatorade and sports drinks are not the only alternatives to restore the body’s salt and
mineral levels after any type of exercise. As Lesperance contends, Gatorade contains relatively low
amounts of potassium. The Practical Applications in Sports Nutrition also contends that most
Americans, athletes included, do not consume enough potassium on a daily basis due to a lack of
consuming food such as fruits, vegetables and lowfat dairy products (379). It can be concluded that
since many Americans do not consume enough potassium to begin with and Gatorade and other
sports drinks contain a minimal amount of the electrolyte, it is necessary for athletes to investigate
the addition of other foods to counteract their lacking diets. Such a process can be taken for all of the
elements of sports drinks.
Unknown to many, the electrolytes and carbohydrates obtained through the ingestion of
Gatorade can also be obtained and replaced through a person’s consumption of electrolyte and
carbohydraterich foods shortly after exercise. According to the Practical Applications in Sports
Nutrition, foods such as pretzels, oranges and tomato soup contain a sufficient amount of both
potassium and sodium to replace what is lost during exercise. Eating potassium rich foods such as
potatoes, yogurt, orange juice, bananas, raisins and pineapple juice will also boost the athlete’s levels
and allow their body to return to the acceptable level of these important electrolytes. Furthermore,
the Galene Encyclopedia asserts that if the previous meal eaten includes sodium, there may be no
nutritional need to consume a sports drink such as Gatorade, because as this essay has previously
argued, Americans tend to ingest too much sodium daily (Galene 2548).
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In the recuperation after performing, athletes also need to ingest carbohydrates to replenish
the body’s glycogen stores.49 According to Lesperance, the enzymes that are responsible for making
glycogen are most active fifteen minutes after rigorous exercise. Although the enzymes continue to
replace glycogen, it is at a slower rate and will take at least 20 hours for the athlete’s body to fully
replenish the glycogen stores. Considering this information, athletes should consume these
carbohydraterich foods during that short time period after exercise (Lesperance 1). A recent study
published in The Journal of the International Society of Sports Nutrition found that eating cereal and
nonfat milk immediately following endurance exercise had a more positive effect on muscle
glycogen synthesis than taking sports drinks.
Additionally, foods that will assist the body in glycogen synthesis and restoration are foods
that contain 50100 grams of carbohydrates. Some options include: 8 ounces of fruit juice and a
medium bagel, 1 serving of cereal with milk and a banana (the banana will also provide the
potassium for the athlete), or two slices of toast and a yogurt (Lesperance 2). Lesperance, a
registered dietician, also suggests that the athlete additionally consume 0.5 grams of carbohydrates
for every pound of their body’s weight every two hours, for six to eight hours (2). For example, an
athlete weighing 160 pounds should ingest 80 grams of carbohydrates over the six to eight hour
period to fully recuperate.
The notion of eating to replace nutrients is not unique to those in the dietetics profession.
Brian Bingaman, a conditioning and strength trainer at La Salle University, advises his students to
replenish the nutrients that they lose while in practice and lifting with food rather than with Gatorade
or similar sports drinks. In fact, he has taken extra efforts to schedule the student athletes’ practices
and weight lifting before meals so that it is easier for them to replenish their nutrients quickly after
exercising. He also ensures that the student athletes under his care weigh themselves before and after
they lose sweat in exercise so that they may hydrate accordingly. Bingaman asserted that he
primarily suggests that the athletes drink water and eat a balanced diet to replace the electrolytes and
fluids that they lose in exercise. He explained that many teams are counseled on proper nutrition by
an adjunct nutritionist.
Despite his apparent aversion to Gatorade being used by the athletes under his care,
Bingaman did indicate that there were three scenarios in which he would suggest a student athlete to
drink Gatorade or a sports drink. First, if an athlete is underweight for their height and age during
their athletic season, he would suggest that they drink a sports drink to add more sugar and
carbohydrates in addition to those they consume in meals in hopes that they would be able to
maintain their weight with the excess calories. Secondly, he would suggest the ingestion of sports
drinks if the athletes are practicing or completing rigorous activities in extreme heat or humidity.
Lastly, he would suggest the use of Gatorade for sports that practice for long periods more than once
a day, such as cross country and swimming. Bingaman’s advice is not unique; it has developed
throughout his career from the several conferences and clinics for collegiate athletic trainers that he
attends yearly. Additionally, Bingaman’s student athletes’ consumption is guided strictly by NCAA
standards for collegiate athletes.
As previously discussed, if it is possible that there are many different alternatives to Gatorade
in replacing an athlete’s electrolytes, then why is it that “more than 100 billion ounces of Gatorade
are sold in the United States each year, which means that approximately 12.2 million bottles of
Gatorade, or 142 bottles per second, are sold every day” (Rovell 7). In a country that is so obese and
sedentary, is it even likely that all of those consuming Gatorade really even need it? Could there be
more than a nutritional reason that so many Americans ingest the wonder drink? Many may argue
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that there are three reasons. First, many Americans are consumed with striving to be strong like the
athletes that they see on television, and in newspapers and magazines. Next, Americans attempt to
compensate for their otherwise lacking diet with the ingestion of drinks such as Gatorade, Vitamin
Water, and the like. Lastly, it may be postulated that many Americans are fooled by the claims and
advertisements that Gatorade and similar companies assert, because they do not take the time to
investigate the true measures that should be taken while drinking Gatorade.
As stated, it seems to be a trend that many Americans are consumed with the notion of being
strong and competing in athletic competitions. They strive to be as talented as the professional
athletes that they observe on television. Historically, the notion of Americans being strong
individuals is not novel. In fact in 1893, Frederick Jackson Turner delivered his thesis The
Significance of the Frontier in American History. In the thesis, Turner argued that as a result of the
movement of Americans further away from Europe, they encountered hardships that they otherwise
would not have experienced. As a result of these hardships, Turner argues that the American
character developed unique attributes.
He states: “From the conditions of frontier life came intellectual traits of profound
importance. The works of travelers along each frontier from colonial days onward describe certain
common traits, and these traits have, while softening down, still persisted as survivals in the place of
their origin, even when a higher social organization succeeded. The result is that to the frontier the
American intellect owes its striking characteristics. That coarseness and strength …” (Turner 27).
The notion of strength as an attribute in the American character still holds true today. However, the
means by which the contemporary Americans strength is measured is done differently; it is measured
in health.
The idea of health as a means of strength is not a contemporary phenomenon. During the
midnineteenth century, many Americans were infatuated with their health and would go to the most
extreme lengths to attempt to be what the modern science of the time viewed as healthy. According
to the A&E film, The Kellogg Brothers: Corn Flake Kings, in the midnineteenth century, many
Americans attended sanatoriums, or health salons, to cleanse their body of toxins in the hopes of
returning their bodies to supreme health. In the sanatoriums, patients would undergo diet change,
exercise and other unique treatments to cleanse their bodies, which were otherwise seen as
unhealthy.
It could be argued that since the nineteenth century, this attitude toward health and strength
has not diminished. Many Americans are still consciously aware and consistently reminded of their
level of healthiness. It is very common in American society to view those that are less healthy as
weak individuals. Therefore, many processes have been completed to allow for an easy acquisition
of health. Instead of attending sanatoriums, as many did in the early stages of the health movement,
many people today combat this apparent weakness in other ways. A significant number of those
concerned with their health will attend the gym and exercise, modify their diet or even change their
lifestyle. Others ingest all forms of dietary supplements that promise strength and heath and health
aid that are available in the Vitamin Shoppe and GNC are commonplace in many shopping centers.
For those Americans who do choose to exercise to stay healthy and strong, the threat of still
being “unhealthy” and “weak” may still scare them. For many, this fear could be rooted in the idea
of becoming dehydrated or losing too many electrolytes during exercise and becoming dehydrated.
In other words, there may be a belief that there is a necessity to immediately replenish the fluids lost
in exercise or one will become unhealthy. It could be argued that this belief resulted, in some
measure, from Gatorade’s advertising which purports that water does not hydrate as well as
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Gatorade does. Unfortunately, no studies have been completed on this subject, and it can only be
gleaned from observations of trends within the society whether or not this speculation is true.
An additional trait in the American character that could also be responsible for such an
elevated ingestion of Gatorade and sports drinks is Turner’s suggestion that Americans are “quick to
find expedients.” Turner proposes that Americans generally would rather look to an item that gives
them a quick result but is not necessarily the best solution. Consider, for example, Root and De
Rochemont’s argument in their book Eating in America: a History. They speculate that many
Americans are undernourished because of their poor choice of foods, and they also contend that
adding the nutrients to other items does not have the same benefit. They note: “…the American
today is undernourished, not because he does not have the right foods at his disposition, but because
he doesn’t eat them… other minerals, and some vitamins, are neglected too, and putting them back
into foods from which they have previously removed does not produce quite the same effect” (Root
and De Rochemont 440).
As Root and De Rochemont maintain, a majority of Americans do not ingest the amount of
vitamins and minerals necessary for their body. Many may speculate that Americans are aware that
they do not eat a well rounded diet, and therefore, they look to expedients such as Gatorade, Vitamin
Water and the like to replace the nutrients that they believe they aren’t ingesting otherwise, despite
how ineffective those expedients may be. It seems to be a trend among many Americans to reach for
a bottle of Gatorade or Vitamin Water rather than to eat a food product with a more appropriate
amount of nutrients in it, because it is easier and quicker just to drink the beverage out of the bottle.
Ultimately, it could also be argued that Americans are just very influenced by the media and
advertising. In examining the advertising and marketing plans that Gatorade has utilized, Rovell
contends that since Quaker purchased Gatorade in 1983, they have formulated what they consider to
be an errorproof marketing plan composed of nine steps, which they call the Gatorade Rules (153).
The company is so sure that their marketing is indestructible that “In 2000, Sue Wellington, then
president of the Quaker Oat’s U.S. Beverage Division, said, ‘When we’re done, tap water will be
relegated to showers and washing dishes” (Rovell 7). The nine steps range from researching the
marketplace to seeking to connect emotion and passion with the brand. The Gatorade Rules attempt
to make Gatorade appeal to different populations using different methods.
In completing these steps, Quaker maintains and increases their product’s popularity.
Therefore, in many cases, they are willing to take any steps necessary to continue to gain customers,
even if it means spending money. Rovell mentions an additional step in the Gatorade Rules called
“Never Stop Working to Get Your Next Customer.” This step in the process deals with the research
completed to find new customers that will ingest Gatorade habitually. In their research, marketing
analysts found that “If you are a little, young athlete and you start playing sports and drinking
Gatorade, you are significantly more likely to be loyal to Gatorade your entire life” (170) As a result
of that finding, Gatorade extended their reach and began sponsorship of many children’s athletic
leagues, supplying them with the trademark big orange canister accompanied by green bottles to fill,
so that more children could begin drinking Gatorade.
Similarly, Gatorade realized that they could appeal to many Americans’ need to associate
themselves with athletes by placing their product these athletes for their ingestion. Televised athletic
events served as a means for increased promotion of the product; they recognized that many
Americans are willing to go to great lengths to make a connection with their favorite sports heroes
(even if it is only drinking the same things that they do). According to Rovell, famous athletes such
as Michael Jordan, Mia Hamm, Derek Jeter, Peyton Manning and Yao Ming are all sponsored by
Gatorade and appear in many of their advertisements toting the infamous drink in their possession
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(215). Consequently, Gatorade has also agreed to sponsor many professional athletic teams so that
they could gain the particular audiences of those sports. Gatorade realized the positive correlation
between product placement and the public’s reception and increased consumption of the product.
Therefore, upon sponsorship, the placement of Gatorade labeled orange canisters as well as green
Gatorade bottles and similar Gatorade products would be necessary by all teams involved.50 Overall,
the company sponsors 55 NCAA teams, 28 National Basketball teams, all National Football League
teams as well as Major League Baseball teams, Football Bowl Games, Major League Soccer, Nascar
teams and at least 19 individual athletes (Rovell 215216).
It could also be argued that Gatorade gains many customers because of the emotions invoked
in their advertising and the athletes that are used to promote the product. Images of athletes
performing incredible feats in their sport influence the consumers’ feeling of esteem. According to
Abraham Maslow’s hierarchy of needs, many people’s motivation is driven by unsatisfied needs. In
particular, the need for the sense of esteem and needing to belong and achieve may influence a
person’s decisions. It could be argued, first, that many of Gatorade’s advertisements invoke such
needs, and second, that these needs may unconsciously influence consumers to purchase the product
in an attempt to fill that need.
Moreover, Gatorade utilizes a particular theme of advertisements in which they display an
athlete completing a rigorous athletic task.51 In one hand the athlete is holding a Gatorade, and all
over their body are sweat beads, intentionally the same color as the Gatorade. The advertising
attempts to appeal to the sentiment previously discussed, that many Americans are not comfortable
with being unhealthy. By providing a visual of sweat and electrolytes leaving the body, the idea that
something is lost during exercise is reaffirmed. It may also lead many to believe that Gatorade is
comparable to sweat because it is displayed as the same color. It could be argued that through the
visualization of such an idea, numerous people may be inclined to purchase and ingest Gatorade to
restore what they believe they are losing.
From its creation through today, it could be stated that Gatorade has had a lasting influence
of many athletes and nonathlete alike. Despite its claims, Gatorade may not truly be as effective as
purported. Instead, it may be the traits of the American Character paired with the omnipresent
advertising that leads so many Americans to consume the product rather than the equally or more
effective food alternatives.

50
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See Appendix B, figure A.
Reference Appendix B for examples of Advertising.
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How the Japanese View America through Manga
Phillip Karl
The term “manga” is unfamiliar to most Americans, and it is something that many people
know nothing about. In fact, the word manga is often confused with the word mango. While manga
may not be a traditional part of the American culture, it has certainly become quite a popular sub
culture. For those who may not know what the term means, manga is essentially a Japanese comic
book. In Japan there are several different magazines that produce stories weekly, biweekly, or
monthly. Every week there are certain series that run in the magazines, and every week a new
“chapter” is added (about nineteen pages or so, depending on the magazine running the story). A
certain number of chapters will generally be about the same topic or adventure, which is called a
story arc. So, while American comic books come out with one comic a month, a Japanese manga
magazine generally produces four “chapters” of manga a month. Another comparison to an
American comic book is that manga generally have a much wider range of topics. While American
comic books generally tend to focus on superheroes fighting crime in very colorful underwear, the
topics that a Japanese manga covers are much more extensive. They cover everything from someone
fighting demons to a girl going to school. In fact, there is an old saying that there is a manga for
everything and everyone.
A significant part of Japanese culture, manga also means that the people writing it have their
own views on certain events and topics. Take for example, American news. Even though every news
station claims to be unbiased, some stations tend to favor one political party over another. Japanese
manga is actually very similar. Many mangas often show the views of the people who wrote them.
Some comment on history, while others comment on more contemporary issues. But, surprisingly, a
lot of Japanese manga includes story arcs about America. Many authors seem to have a great deal to
say about America, although not all of it is good.
So what can be seen about America through a manga? Some authors portray American
characters as cheaters and villains, while other authors portray American characters as allies and
friends, and in rare cases, sometimes an American character will be the main character of a story.
Manga can be used to interpret what messages the Japanese learn about America through their
popular culture, and whether or not it is a message full of encouragement about the American
people, or a message filled with scathing contempt about this country.
As stated above, not all manga reflects upon America in a positive light. In fact one of the
most famous and common topics to bring up in manga is United States military actions. Take, for
example, the famous manga of Astro Boy, a popular manga about a scientist who built a young boy
robot to replace his lost son. He also instilled the robot with incredible superpowers, such as rocket
feet, super strength, lasers, etc. Astro Boy is also a well known television program that gained
popularity in America during the 1960s. In accordance with its popularity, there have been several
reincarnations of the Astro Boy series over the years. However, before it came over to America, it
was a very popular manga in Japan. Astro Boy was originally printed during the 1960s, during the
Vietnam War. In order to protest against the American planes that were bombing villages in
Vietnam, the author wrote a few chapters about the hero of the manga, Astro Boy, saving the village
from bombs so that a child might be born alive. Even though Astro boy died in order to save the
newborn child, the bombs did not stop falling, and the lives of everyone in the village that he was
trying to protect were lost. Astro Boy’s body was set adrift in the Mekong River, where it eventually
sank into the depths.i
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Now, even though the author of the series, Tezuka Osamu, brought back Astro Boy in the
next chapter of his adventure, it was clear that Osamu was trying to get a message across to the
people of Japan. He did not condone the actions of America in the Vietnam War, and he chose to
depict the American’s more vicious side in his comic. Now while it is true that America did some
horrible things during the Vietnam War, the author’s view was a bit one sided. At the time, the
comic had a strong impact on the Japanese people, and it raised concerns about the war and what
seemed to be America’s disregard for human life.ii
Another popular manga, Hajime no Ippo, written by Jyoji Morikawa, also featured a story arc
about the United States past military activity. This story arc focuses on postWorld War II Japan and
the United States mistreatment of its citizens after the atomic bombs were dropped. Hajime no Ippo
is a popular boxing manga in which the main character, a boy named Ippo, goes through harsh trials
to become a world ranked boxer. This manga has been an ongoing weekly manga for the last twenty
years, consisting of over ninety volumes of work. In the story arc, Ippo’s teacher, Gen, is shown as a
young man during the World War II era. He and his friend, Nekota, face off against an American
soldier, who brutally beat another Japanese contender in the boxing ring earlier that day. According
to the manga, boxing was a great entertainment for the people watching the matches, and a good
chance for the labor workers to make a little extra cash (they would bet on the matches). The
American soldier was chasing a young woman in the jeep, and Gen and Nekota attempted to save
her. They were no match for the American soldier, however, who beat them mercilessly. The two
then began a training regimen in order to overcome the soldier in the boxing ring.iii
It is here that the author shows a certain American brutality that many authors of manga are
fond of showing. He can be quoted saying “I beat your men and screw your women,” showing
American soldiers in a very negative light. It is made certain that the readers know that the soldier is
American because they show the soldier with blonde hair, a trait that is almost never given to any
Japanese characters, although the occasional main character of a manga series will be given blonde
hair in order to make them stand out more. It makes the readers feel a large amount of fear and hate
for this character, making him very unpopular and disliked.
In the story arc, Nekota got to fight the American soldier first, and had the upper hand for
quite a while. But of course, the American fought dirty, throwing a rabbit punch, a very dangerous
punch to the back of the neck which can cause severe harm to a boxer, and which is considered a
foul. The referee, who was also American, did not call the foul. It ended up putting Nekota into a
coma for a brief while, and Gen vowed to get revenge, training even harder to beat the American.iv
It is here that the readers are introduced into another concept of how Americans are
perceived in Japan: Americans are cheaters. Since the American soldier could not beat Nekota in a
fair fight, he was shown cheating his way to victory. The author shows an ugly side of Americans,
suggesting that they will stop at nothing to achieve their victory.
In the end Gen punched a very large log into the side of a hill with his fists after challenging
the American to another boxing match. The boxer, who was slightly ashamed of his own fouls,
begins to train as a boxer again, without any intention to use fouls. In the match with Gen, he used
his overwhelming advantage in both weight and strength to outclass him. However Gen, at the last
minute, threw two punches that shattered the soldier’s ribs and punctured his internal organs,
winning him the match. v
It is in this way the author chooses to convey a portrait of American soldiers. The soldier
from this story arc of Hajime no Ippo is both cruel and crude. However, it conveys a clear message
to the Japanese people: even in the face of overwhelming odds, there is always a way to prevail. The
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author is telling his readers not to be afraid of Americans, and that through hard work and
perseverance, the Japanese can surpass the Americans.
Another topic touched upon by the author in this story arc of Hajime no Ippo is that the
woman who Gen and Nekota save is affected by radiation poisoning after the bombing of Hiroshima
and Nagasaki. She is seen as a strong character that looks on the brighter side of life despite knowing
that she could die at any given moment, considering the amount of radiation that her body
absorbed.vi The author is clearly trying to remind his readers of the atrocities that Americans have
committed in the past, and he makes sure to point them out through the actions of his characters of
his story.
Another popular manga in Japan, titled Karate Shokoshi Kohinata Minoru, written by Baba
Yasushi, also depicts American soldiers negatively. The story arc, taking place in Okinawa, contains
American soldiers. This was written primarily during the Bush administration, which arguably
reflects the author’s disapproval for the American military’s action in addition to other problems
relating to American soldiers in Okinawa. The American soldiers are first introduced when the main
character, Minoru, and his friends, are all taking a trip to the zoo. It is during this trip when the girls
of the group are accosted by a few American soldiers who are currently spending the day there. The
girls, however, resist these men and fight back with overwhelming success.vii
It is here that the author satirizes the serious issue of American sex crimes in Japan. This is
one of the most glaring stereotypes that the Japanese have of American soldiers. Granted, there are a
large number of cases of women reporting American soldiers who have tried, successfully, to rape
them. However, the majority of American soldiers are not involved in this statistic, and it is a fairly
untrue stereotype. This is especially a problem in Okinawa, where the American base is causing
international tensions between the two countries. According to an article written by Matthew
Penney:
Here [in] Okinawa, which faces vital real world issues relating to the American base
presence, becomes a space where visitors from mainland Japan can come for some sparring
with rowdy Americans. Actual issues disappear into the background of a carnivalesque story
that soon throws a far more sinister threat in front of the adventurous mainland youths.viii
The author is trying to inform her readers about what is going on in Okinawa while at the same time
making light of the issue. It is a good way for the author to spread information on the topic through
her manga (the magazine which prints Karate Shokoshi Kohinata Minoru often sells more than a
million copies weekly).ix
In the end the male characters of the story come and beat up the soldiers that were accosting
the female characters. However, it is here that the author introduces the villain of the story arc, an
American soldier by the name of Kevin Norton, who is the king of the underground, an American
run fight circuit. The author depicts him with the traditional American blonde hair and a demonlike
face. Norton is made to be an extreme example of an American soldier. His character is beyond cruel
and twisted, as he pulls a gun on his own comrades in order to stop them from accosting the female
characters. At the time all of the people there thought that he pulled out a toy gun, but latter it is
revealed to be an actual weapon. Norton, like the soldier from Hajime no Ippo, displays an abuse of
power and physical strength, commanding those around him with fear rather than respect.x
Another aspect of Norton is that he takes drugs in order to give himself an edge in combat.
The author further degrades him by showing him to be inhuman in every possible way. His strength,
physique, and attitude are beyond anything that a normal person should be capable of. After taking
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the drugs he becomes barely recognizable as human, resembling something out of a horror manga.
The author displays Norton as an extreme view of an American soldier, a purely evil and corrupt
one, making her readers see almost no redeeming qualities in American soldiers. xi Thankfully, in the
end Norton was beaten by Minoru’s mentor and teacher, Mutou.
The author is basically telling her readers that the only way to respond to the threat of
American violence is to respond with a greater violence. According to Penney, “Unable to imagine
serious alternatives to an unequal alliance and base situation that many, apparently including author
Baba, consider to be intolerable, Kohinata Minoru strays into demonization, allowing readers to
thrill as young Japanese heroes batter American ogres, but not giving them a vision of an alternative
and better future.”xii The author is basically demonizing American soldiers as the enemy, and forcing
them into the role as evil. It is here where she displays the message to her readers that “there is no
hope for the relations of the people with the American soldiers, and that the presence of the soldiers
is not wanted there, so the soldiers should just leave.”xiii
However, what Penney fails to comment on is that Yasushi is not completely onesided with
her views on soldiers. To balance out the sides of both good and evil soldiers, she introduces a
character by the name of Chris, who is a very civil, very friendly American soldier studying the
same type of karate as Minoru. It is clear that from Chris’ actions that the author realizes that not all
American soldiers should be judge stereotypically. However, in the manga Chris tries to stop
Norton, who ends up shooting Chris in the legs several times so that he does not hinder Norton’s
plans. It is a simple metaphor that the author uses to say that while not all American soldiers are bad,
there are more bad soldiers than there are good ones, so it’s best to be wary.xiv
While it is true that the American military has mostly been condemned by the Japanese
public, there are other aspects of American culture which can be viewed through Japanese manga.
Take, for example, sports. The Japanese are big sports fans who share a love of many of the world’s
sports, such as soccer, football, and especially baseball. There are several sports manga where there
are plenty of American influences, and the influences are not all negative. The Japanese generally do
not see Americans as evil in sports, but more as rivals.
The manga known as Eyeshield 21, written by Riichiro Inagaki and illustrated by Yusuke
Murata, is an excellent example of a sports manga reflecting America in a positive light. Eyeshield
21 is a manga about a teenager named Kobayakawa Sena, who, after being blackmailed to join his
school’s weak football team, vows to be the greatest running back in all of Japan, and later all the
world. To do this he must earn the title that is forced upon him: Eyeshield 21, the unofficial title in
the manga for the “strongest running back” in Japan.xv
The first time that Sena’s team, the Deimon Devilbats, encountered an American team was
relatively early on in the series. It was a game against the NASA Aliens (the author was a big fan of
making plays on words). Originally, the coach of the NASA Aliens, Apollo, wanted to cancel the
game because the Japanese team was “not worth the time to crush.” The Devilbat’s team strategist,
Hiruma, posted a video on the internet to lure Apollo, the Alien’s coach, to Japan so that the Aliens
would have to play the Devilbats or risk being humiliated. His ploy worked, and Apollo brought his
team to Japan, claiming that if his team did not win by more than ten points, he would never set foot
in America again. Hiruma made a counterbet, claiming that if the Devilbats did not win by more
than ten points, then the Devilbats would leave Japan. xvi
It is through the exchanges of Hiruma and Apollo that the author comments on the pride of
both the American people and the Japanese people. Both people can be qualified as very proud
people, willing to go to extreme lengths to honor their pride. The author approaches these characters
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with great detail, and even though Hiruma is considered a “trickster” character, both he and Apollo
honor their promises to one another, showing the pride of both the Japanese and American people.
It was here that a rival character for Sena, named Panther, is introduced. In the series of
Eyeshield 21, Panther was the only character who was able to completely outrun Sena on multiple
occasions. In the NASA Aliens story arc, he was first introduced as someone from another country
that could compete with Sena, who was faster than all of the other running backs his age. In essence
the author created a character (Sena) who could compete and in theory win against the Americans.xvii
However, the author chose to recognize the talent of the American’s football playing prowess
by having the Devilbats losing to the Aliens by one point. Both Hiruma and Apollo honored their
promises and after the Devilbats burned the passports of the Aliens, they left Japan to head to
America.xviii
Towards the end of the series, many of the Japanese players in the series were put together to
form a Japanese AllStar team, competing in America so that they could win a world organized
youth football tournament. It is here that the author introduced the pentagram of American football,
the five players on the American youth team that were considered the best in their respective
positions of linebacker, running back, quarterback, receiver, and kicker. This was the “ultimate”
rival for the Japanese team. In the finals of the tournament, the Japanese team faced off against the
American team, and after a hard fought match, the two teams end up tying. However, the author has
the two teams continue to play even after the clock is stopped, and the readers are unaware of who
actually won the game. In the epilogue chapter that takes place two years after that match, it is
revealed that Sena traveled to America to play football during his last year of high school at Notre
Dame, a famous football school. It is also revealed that Panther has moved on to the professional
leagues, and Sena returned to Japan to become a better player and join him in the NFL. xix
At the end of the series the author put a lot of emphasis on the Japanese being able to
compete on the same level with America. The author, while having the Japanese team “lose,”
promoted a sense of pride among the Japanese players that made them appear just as capable as the
American players. At the end of the series there is a sense of friendship and companionship among
all the players, who fought hard to earn their place among the world’s best.
In H2, another popular sports manga written by Adachi Mitsuru, the main character, Hiro, is
a baseball pitcher who has an elbow injury at the end of his middle school baseball career, forcing
him to retire from the sport. However, even though he quit the sport, he finds himself back onto the
baseball field. Early on into the series it is revealed that the doctor who is treating Hiro is a fraud, so
he returns to playing baseball because his arm is completely fine.xx
For those who may be unaware of how popular baseball is in Japan, it is actually considered
the national sport of the country. It is extremely popular sport for people of all ages. During the
Japanese summer, there is a tournament in Japan for all of the high school teams known as the
Koshien. It is a popular tournament which shows the best high school baseball teams in all of Japan.
This event is so popular that it often appears on television over the major league games. The
tournament is divided into two different tournaments, the Fall Koshien and the Spring Koshien. The
Spring Koshien is always an invitational tournament, in which they invite only the top thirty two
teams to compete. However, the Fall Koshien is something that any high school baseball team may
participate in, although the process to get in the tournament often requires teams to pass through
very harsh preliminaries. In the end only one team gets to represent each district of Japan, which
consists of about fifty teams in total. The Koshien is often looked at as a way for talented players to
jump into the professional leagues for both Japanese and American baseball.
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Hiro and his team eventually travel to the Koshien, a major high school baseball tournament,
and in the event, they take home the trophy. One of Hiro’s main reasons for traveling to the Koshien
was so that he could see if there was anyone who could compete with him in the Japanese leagues.
Hiro’s pitching was superior, and in the end he manages to outpitch his rival and deems that there is
no one left in Japan who can score off of him. Thus he decides to take his pitching to the next level;
he wants to travel to the big leagues in America.xxi
The author chooses to depict America in a very interesting way. American baseball is not a
driving theme behind Hiro’s motivations, yet it is always mentioned in the manga as a higher plane
of playing. It was just natural to assume that once Hiro conquered Japanese baseball, he would move
up to an even bigger league, America. American baseball players are viewed as very tough, and the
author is saying that his character can make it in the world of American baseball. The Japanese are
just as good at the sport as the Americans. Keep in mind that some of the major leagues’ best players
came from Japan, and that there are many very good players in the Japanese leagues. The author is
promoting the idea that the American level of baseball and the Japanese level of baseball is the same.
Besides American sports there is another bit of American culture that has come to be rather
popular in Japan: American rock music. Bands such as Led Zeppelin, Nirvana, Jimi Hendrix, and
many other famous American artists have become very popular. In fact there are several different
mangas where the theme of rock and roll plays a driving force behind the series or characters.
A manga that features a Japanese rock and roll band known as Beck, written by Sakuishi
Harold, has gained considerable popularity in the last few years. Beck follows the story of Yukio
Tanaka as he tries to make his life as a rock and roll star successful. And, all throughout the manga,
there are numerous references to actual American bands, including Nirvana, Jimi Hendrix, and Rage
Against the Machine. Also, all throughout the series, the band members kept having dreams of
famous deceased rock stars picking up trash after one of their concerts. These rock stars included
Kurt Cobain, Jimi Hendrix, John Lennon, Bob Marley, Sid Vicious and Freddie Mercury. xxii
Something interesting about Beck was that there was no actual singing in the manga, as it
would be quite hard to convey the meaning of the song without actual music, and the words of a full
song would probably take up too much space on a page. However, Beck was eventually made into an
“anime,” which is basically a Japanese animation, similar to an American cartoon. However, the art
is much different from the American style of drawing, and it is generally quite a bit more realistic.
With the anime came some of the actual songs that were written in the manga. These songs actually
contain a lot of elements that are very similar to American rock and roll. In fact, half of the lyrics are
in English, and the style in which the band in the anime plays with is extremely similar to that of an
American rock band. xxiii
The author chooses to represent the his love for rock and roll music by creating an entire cast
of characters that do nothing but love rock and roll. Throughout the manga, the reader can learn that
the author is not a fan of mainstream rock and roll or Japanese rock and roll, because he believes that
it has no soul. He makes sure to express his opinions of good rock and roll music by mentioning the
bands and singers who have had a significant impact on rock and roll not only in America and Japan,
but all over the world. The author tries to convey the message of how important rock and roll is to
the people of Japan, and how it has become a part of their culture. The author shows the readers of
this manga that there is a popular following of rock and roll in Japan.
Hareluya II Boy, another popular manga in Japan written by Umezawa Haruto, contains
American rock and roll. This story follows the adventures of Hibino Hareluya, a delinquent who
wants to conquer the world and who believes himself to be invincible. It revolves around the
delinquent activities of a group of high school students, and the main character Hibino believes that
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he can conquer the world through street fights. Interestingly, the main character is a bit delusional at
times and very overconfident, making this more of a gag manga. A supporting character in this cast,
called Ichijou Makoto, is a rock and roll musician.xxiv
In this manga, rock and roll is generally portrayed as having a larger underground following
rather than a mainstream following. The musical inspiration behind Ichijou seems to be the
American band Guns and Roses, which is mentioned several times throughout the manga. It is clear
that the author has a rather favorable opinion of American rock and roll, and when Ichijou has to
play in a concert, he often depicts a very enthusiastic crowd cheering him on.xxv
However, unlike Beck, the author often chooses to associate rock and roll with violence
(there is a good bit of violence in Beck, but the violence is not often linked to rock and roll). Perhaps
it is because Hareluya II Boy is generally about a delinquent who is trying to conquer the world
through street fights, but whenever a story arc about rock and roll appears, a violent fight is sure to
follow. Readers cannot be sure if this is the author’s actual intention, or a formula of the genre.
Nevertheless, it shines a negative light on rock and rolls effects on society. Overall the series seems
to praise the effects of rock and roll on society as a whole, and the author seems to promote the
music as something that the Japanese people enjoy.
American artists and story writers often travel over to Japan to write and work on manga. For
example, the famous American comic book artist Stan Lee is currently in Japan writing manga after
his long career in the United States. He is famous for creating many famous superheroes such as
SpiderMan, the Fantastic Four, The Incredible Hulk, and many other famous silver age comic book
heroes. Stan Lee has worked on two very popular Japanese manga series to date: Ultimo and
Heroman. In each of these stories Lee brings many different aspects of comic books together, the
main theme being good fighting against evil. While it is true that American comic books and
Japanese manga have a lot of things in common, Lee seems to be mixing the two popular cultures
together to create stories that people in both cultures can enjoy. xxvi
In addition to this, the manga Heroman is an effective way for the Japanese to pick up certain
aspects of American life. The manga is about a Joey, a boy who inherits an alien powered toy robot.
Together with the robot who Joey named Heroman, they must fight off a deadly alien invasion. xxvii
This manga is one of the few mangas that take place in America. It is set in Stan Lee’s favorite city:
New York. In the first couple of chapters of Heroman, the Japanese pick up a bit about how
Americans act towards one another, get a glimpse into the life of American students, and gain insight
into the lives of both poor and rich people in America. Since this story is written by an American
author, it is generally an accurate depiction of how Americans actually interact, although some
aspects of American life are somewhat over exaggerated. The one thing that seems out of place is
that the artist of the series, Oda Tamon, depicts most of the Americans in his series as having blonde
hair. While it is true that some Americans have blonde hair, it is an overarching stereotype in
Japanese manga that all Americans have either blonde or another, lighter, hair color. Overall,
Heroman fairly accurately depicts American life, minus the aliens and the giant robot.xxviii
However, not all of the manga in Japan can be classified as something that displays America
in such a positive light. Take, for example, the manga called I Hate America. Just from the title the
reader can tell that this is not going to be a favorable depiction of American life. According to an
article written by Patrick W. Galbraith, this manga includes violent, indulgent Americans, John
Wayne as a role model, the American hatred of Osama bin Laden (and in the manga, his violent
death), America’s love for “slutty women” (as depicted by the mangas rendition of Hooter girls), and
very racist portrayals of African Americans and Native Americans. All of this surrounds the feelings
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of one Japanese girl who came to hate America after her boyfriend died in the terrorist attack on
September Eleventh.xxix
This manga is clearly the opposite of Stan Lee’s Heroman. This manga portrays very
offensive stereotypes of Americans, including disturbing renditions of African Americans and
Native Americans. While it is true that most manga on American culture do not mock the American
way of life, there are certain manga artists who find it necessary to criticize American culture.
Manga is something that has been a part of Japanese popular culture for the last fifty years,
and it has been a driving force in their industry. Manga has had references to America for ages, and,
through this art form, the Japanese can get various impressions of American behavior, life, culture,
and politics. Through the eyes of manga, American soldiers seem to have an overall negative
reputation and tend to be demonized, while American sports and music seem to have become
welcomed in Japan. While it is true that not all authors give America an exceptional review, most
give America a more gracious view than most. It is clear that the view of America through popular
culture can give people certain ideas about the American society; however, it is clear that people will
continue to make up their own minds about America. However, by viewing America through
popular culture such as manga, people can find out a little bit of what the people of Japan think about
the American society.
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