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It’s early summer. The Philadelphia Phillies are at the top of the Eastern Division of the
National League. Citizens Bank Park has again become the home of baseball fans who
love not just the game but also the hot dogs, soda, cotton candy, and the sights and the
sounds of the city crowd. Driving home, they wind through the traffic on route 95 or
struggle through the clogged, hot asphalt streets, where the wafting smell of coffee and
fast food and the distant echoes of rap music collide in a vivid tapestry of the senses. Yet
these same sights and sounds also provide, in diverse and creative ways, the thematic
backdrop of the seven essays that appear in this issue of The Eagle’s Eye.
Mary Kate Gillespie’s essay looks at the effects of caffeine on pregnant, working women,
as it also explores issues of gender and power in the American workplace. Cindee
Crosby’s research focuses on the history of meat consumption in American culture and
on the role of the media and advertising in fostering meat-eating patterns in contemporary
life. Bridget Farrell examines modern American fad diets and explains how they reflect
historical features of American character. Robert Tyrrell investigates the practice of
dieting among athletes, probing especially the eating habits among high school wrestlers.
Melissa Haggerty analyzes the historical evolution of the corset in American life and its
connection to body image and eating disorders. Stephanie Bearish’s research explains
how television, cinema, and the internet can instill fear of the city. Finally, Todd Kemper
traces how Tupac Shakur’s poverty and his experiences growing up in the city influenced
his politics and his music.
I would like to thank the contributors for their superb essays as well as Jen Smith and
Lauren DeAngelis who assisted in editing and preparing the manuscripts.
Dr. Francis J. Ryan
Director and Professor of American Studies
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How a Caffeine-Consumer Culture Affects Pregnant Women in the Workforce
Mary Kate Gillespie
The prevalence of caffeine in American culture is often taken for granted. As part
of this culture, pregnant women must manage the physical side effects associated with
caffeine. With the number of women in the workforce increasing, the number of pregnant
women is increasing too; the increase in the number of pregnant women means that the
workplace increasingly is going to have to manage the issues surrounding the use of
caffeine. A question then arises: How does a caffeine-consumer culture affect pregnant
women in the workforce?1
To understand whether caffeine has indeed become the centerpiece of a caffeineconsumer culture, one must consider the chemistry of caffeine. In The World of Caffeine:
The Science and Culture of the World’s Most Popular Drug, Bennett Alan Weinberg and
Bonnie K Bealer define caffeine as “a chemical compound built of four of the most
common elements on earth: carbon, hydrogen, nitrogen, and oxygen.”1 While this
scientific definition may be helpful for chemists and other researchers, caffeine is more
commonly known as the world’s most popular stimulant.2 Part of the reason for
caffeine’s popularity stems from its availability. In Napoleon’s Buttons: How 17
Molecules Changed History, Penny Le Couteur and Jay Burreson note, “Caffeine is
found naturally in coffee beans, tea leaves, and to a lesser extent cacao pods, cola nuts,
and other plant sources mainly from South America, such as maté leaves, guarana seeds,
and yoco bark.”3 Caffeine is easily located; for someone looking for a stimulant, caffeine
is a fairly accessible choice in the natural world. This availability also extends to the
commercial realm. Weinberg and Bealer observe that “Caffeine is the only addictive
psychoactive substance that has overcome resistance and disapproval around the world to
the extent that it is freely available almost everywhere, unregulated, sold without license,
offered over the counter in tablet and capsule form, and even added to beverages intended
for children.”4 Not only, then, can caffeine be easily found in nature, but it also has been
widely incorporated into many household products. Such products include coffee, tea,
chocolate, energy drinks, and even hot chocolate.
Still, the availability of caffeine would not create such popularity unless the
chemical proved to be a reliable stimulant. In describing the chemical appeal of caffeine,
Le Couteur and Burreson note, “Caffeine is a powerful central nervous system stimulant
and one of the most studied drugs in the world.”5 Caffeine is so popular because it
prevents one from falling to sleep. Contrary to popular belief, caffeine does not wake one
up.6 What caffeine does is block “the effect of adenosine in the brain and in other parts of
the body.”7 Le Couteur and Burreson explain, “Adenosine is a neuromodulator, a
1
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molecule that decreased the rate of spontaneous nerve firing and thus slows the release of
other neurotransmitters; therefore it can induce sleep.”8 Stephen Braun, in Buzz: The
Science and Lore of Alcohol and Caffeine, further explains:
When adenosine latches onto one particular kind of adenosine receptor, a
chemical chain reaction is triggered inside the cell that almost immediately opens
ion channels in the membrane. The opening of channels either directly inhibits a
neuron from firing or reduces the amount of neurontransmitter released into the
synapse.9
In other words, when adenosine binds with an adenosine receptor, it either prevents or
limits the amount of brain activity; at this point, one begins to feel tired.10
Caffeine is a trimethylxanthine, which means that it is a molecule that consists of
xanthine, a common molecule found in plants and animals, and three methyl groups.11
The structure of caffeine, thus, “is a globular molecule with a knobby surface.”12
Caffeine’s structure means that caffeine can only bind to a select number of molecules,
but when it can do so, it forms a very strong bond. 13 With regards to adenosine, caffeine
“acts as a competitive antagonist of adenosine; that is, it achieves most of its stimulant
effects by blocking the uptake of, and thereby the actions of, adenosine.”14 Caffeine can
fit into the same receptors as adenosine, which explains how caffeine can block
adenosine’s effects and prevent a person from falling asleep.15
The chemistry of caffeine helps to explain the appeal of caffeine for an individual;
this appeal eventually led to cultural popularity. The consumption of caffeine in its
various forms is a practice which dates back to some of the world’s earliest civilizations
and was truly a global phenomenon.16 Regardless of caffeine’s historical popularity,
Weinberg and Bealer comment, “It may be that some of the advantages of using
caffeinated drinks became apparent only once society could no longer mark appointments
by the sun and stars.”17 Such reliance on the strictures of time can first be seen on a large
scale in the United States during the industrial revolution. In Starbucked: A Double Tall
Tale of Caffeine, Commerce, and Culture, Taylor Clark, while technically explaining the
history of coffee, still enlightens his audience as to the appeal of caffeine in general: “For
the first time in history, humans could easily regulate their waking and working hours …
[Caffeine] would fuel the industrial revolution.”18
Weinberg and Bealer argue that the creation of a caffeine-consumer culture can be
tied to the Industrial Revolution; they contend that “Caffeine, therefore, in the vehicle of
8
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coffee and tea, fostered the productivity gains that a newly competitive environment
demanded, and did so in two important ways.”19 Caffeine enabled workers “to coordinate
their work schedules by giving them the energy to start work at a given time and continue
it as long as necessary and, in some cases, even increased the productivity of their
work.”20 Because of this increased productivity, “people could work longer hours and
accomplish, proportionately, even more than they had before.”21 Caffeine also replaced
ever-popular alcohol as the beverage of choice for most workers; these employees now
could be more productive since there was a decreased risk of these employees being hung
over at work.22 Caffeine became popular among both employers and employees.
Employers could now expect their employees to arrive at work on time.23 Employees,
meanwhile, were now able to “feel smarter” and “do better work.”24 The Industrial
Revolution provided the birth of a culture driven to work harder and longer because the
culture knew that it could rely upon various forms of caffeine to sustain this “full-court
press mentality” when it came to work.
Thus, a caffeine-consumer culture does indeed seem to exist in the United States.
The question now becomes: How does caffeine relate to pregnancy? To understand the
role which caffeine plays in pregnancy, one must first consider the nature of pregnancy
itself. As noted by John Sullivan and Joyce Cameron Foster in Stress and Pregnancy,
“Pregnancy is a time-limited experience in which there are enormous physical and
physiological adjustments and changes (stresses). As the fetus grows and puts an
increasing physiological load on the pregnant woman, the pregnancy process constitutes a
‘natural stress experiment.’”25In other words, pregnancy is a unique experience for
women which, without any external assistance, will induce stress in the expectant mother.
Such stress can induce “illness prone tendencies.”26 Such side effects of stress can
include birth defects and low birth weight.
Caffeine can be an example of this stress which may produce negative side-effects
in the developing child. Simply asking women not to drink caffeine is not a truly viable
option. Braun remarks that studies have shown that “many women drink caffeinated
beverages during pregnancy” and “caffeine … freely crosses the placenta.”27 Weinberg
and Bealer further detail that a majority of women, even after they realize they are
pregnant, consume more than two hundred milligrams of caffeine.28 Women simply are
not willing to fully forsake caffeine during their pregnancies.
This consumption by the mothers has effects on their unborn children. Braun
explains, “When a pregnant woman drinks a cup of coffee, the unborn child experiences
the same degree of stimulation … The impact is particularly important for babies born
prematurely. In one study, the half-life of caffeine in premature infants ranged from 41 to
19
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231 hours. The average adult half-life … is 5 to 6 hours.”29 Because a majority of women
continue to consume caffeine, thus, a majority of their unborn children also have
consumed caffeine and this level of consumption often reaches “detectable levels.”30 The
fetuses are thus forced to process the levels of caffeine to which their mothers, through
the mothers’ consumption, have exposed them.
The true question is not whether the caffeine affects these unborn children; the
question is whether caffeine harms these fetuses.31 Many of these risks are associated
with the human body’s ability to metabolize caffeine.32 During pregnancy, the mother’s
body’s ability to metabolize caffeine slows; therefore, any caffeine, which passes through
the placenta, consumed by the mother will be present in her child’s system for longer
than the caffeine normally would have resided in the mother’s body.33 Additionally, “the
livers of the fetus … are unable to metabolize caffeine.”34 Weinberg and Bealer further
explain this complication which results in caffeine’s remaining “in … [the fetus’] …
system much longer than in either children or adults, until it is finally excreted, virtually
unchanged, in the urine.”35 Since caffeine continues to pose a risk of producing side
effects for as long as the chemical remains present in the body, the fact that fetuses do not
have the ability to remove caffeine increases the risks that the fetuses will suffer from
side effects; they cannot get rid of a chemical which could, potentially, harm them.36
Still, this knowledge does not increase people’s understanding of the true risks
which caffeine poses to fetuses. In order to gain such understanding, people have
conducted studies to test whether caffeine is indeed dangerous in unborn children.37 To
avoid experimenting on pregnant women and fetuses, which could potentially jeopardize
the health of the developing children, many researchers have focused their studies on
animals and then compared the results from these animal-based studies to human beings.
The studies on animals have suggested that there might indeed be some cause for
concern. Braun notes, “Animal studies using levels of caffeine far higher than any
consumed by humans clearly demonstrate that caffeine can be a tetragen—that is, an
agent capable of causing birth defects. It was partly in response to such studies that in
1980 the FDA advised pregnant women to reduce their intake of caffeine to a
minimum.”38 Still, as Braun noted, these particular studies featured unusually high levels
of caffeine; would an amount closer to that consumed by human produce different
results?
As Braun does point out, however, in contrast to the studies featuring unusually
high levels of caffeine, “other animal studies using more typical caffeine doses have
shown an association between caffeine intake and lower birth weights, as well as

29

Braun, 156.
Weinberg, 281.
31
Braun, 156.
32
Weinberg, 281.
33
Ibid.
34
Ibid.
35
Ibid.
36
Snyder Solomon, Caffeine: The Most Popular Stimulant. The Encyclopedia of Psychoactive Drugs. Ed.
Ann Keene. (New York and Philadelphia: Chelsea House Publishers, 1986), 60-1.
37
Braun, 156.
38
Ibid.
30

The Eagle’s Eye, Volume 8, Number 1

7

increased incidence of still births and miscarriages.”39 In these studies, meanwhile, one
explanation for the noted side effects is that caffeine, even in doses as low of two
hundred milligrams (the amount in two cups of coffee), can decrease blood flow through
the placenta while caffeine “also increases the force of contraction in the fetal heart and
decreases the levels of the most abundant kind of estrogen: a reproductive hormone
called estradiol.”40 Thus, these studies would suggest that caffeine does directly impede
fetal development by limiting processes, such as blood circulation and hormonal levels,
which enable a fetus to grow and develop properly. Braun further reports,
“Epidemiological studies on humans have supported the view that consumption of
moderate to high levels of caffeine (more than 300 milligrams a day) slightly increases
the risk of spontaneous abortion, intrauterine growth retardation (low birth weight), and
microephaly—a condition where the head and brain are abnormally small.”41 Women
consuming an amount of caffeine greater than the level found in two cups of coffee,
therefore, only increase the risks of caffeine for their unborn children.
While these studies have suggested that consuming the amount of caffeine present
in two cups of coffee or more poses risks to the fetus, these studies still do not address
whether a lower dosage of caffeine would perhaps still be safe for pregnant mothers. In
considering this suggestion, Braun states, “The evidence of developmental problems
arising from lower levels of caffeine is less clear.”42 Braun compares and contrasts two
different studies which offered contradictory views of the impact of these lower levels of
caffeine on a developing fetus.43 Neither study suggested that that caffeine consumption
in doses of greater than three hundred milligrams per day; however, “one study … found
no harmful effects for doses lower than 300 milligrams while the other … found a
significantly increased risk for spontaneous abortion among women who consumed doses
as low as 163 milligrams a day during the first trimester.”44 This conflicting information,
once again, does not provide any real guidance for expectant mothers. No answer is given
about what dosage of caffeine would be deemed safe.
In the midst of this confusion, the government has attempted to offer its own
insight into the relationship between caffeine and pregnancy, specifically in terms of fetal
development. A 1993 study, sponsored by U.S. National Library of Medicine, considered
“[w]hether caffeine intake during pregnancy is related to intrauterine growth retardation,
low birth weight, and preterm birth.”45 The study asserted that “Caffeine consumption
was associated with an increased risk of intrauterine growth retardation (birth weight less
than the 10th percentile for sex and gestational age).”46 Excluding cases where the birth
weight was less than the tenth percentile for sex and gestational age, however, this study
could not determine any connection between the consumption of caffeine and “preterm
39
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delivery or low birth weight.”47 Thus, the study further states, “We conclude that caffeine
intake during pregnancy is a risk factor for intrauterine growth retardation.”48
This study is almost eighteen years-old; this timeframe should have provided
opportunities for further studies to be conducted and medical standards, which could aid
in the preservation of the mother and fetus, to be improved. A 2001 study conducted by
the National Institute of Health (NIH) was performed to reevaluate the conclusions
reached in earlier NIH studies, including the study from 1993. The 2001 review issued
several general comments about the earlier research. First, the review warned, “It should
be noted that evaluation of the developmental risks of caffeine based solely on
epidemiological studies is difficult because the findings are inconsistent.”49 Since the
studies, taken as a whole, are inconsistent, it is impossible to yield a generalization about
the risks posed by caffeine. The review further cautions, “Even more important, is the
fact that caffeine users are subject to multiple confounding factors that make analyses
difficult and prevent investigators from reaching definitive conclusions.”50 Pregnant
mothers must manage many different issues which could influence the health of their
unborn child; thus, isolating caffeine as a problem proves complicated. The review finally
notes the biggest problem with all of the studies conducted:
Lack of biological plausibility to support the concept that caffeine has been
responsible for human malformations is another important part of this analysis.
For example, no one has described the Caffeine ‘teratogenic syndrome,’ a cluster
of malformations associated with caffeine ingestion. Proven human teratogens
have an identifiable syndrome. The malformations described in the animal studies
at very high doses fit the description of vascular disruptive types of
malformations.51
Thus, these studies, which have suggested that caffeine can harm fetal development, have
yet to identify any common pattern that could be deemed a medical syndrome. Without
such a pattern, it is difficult to make any claims about what caffeine definitely does,
across the board, to a developing fetus. This 2001 NIH study would be hesitant to even
provide the caution about intrataurine growth retardation seen in the 1993 study; eighteen
years later, the NIH simply suggests that too little is still known about the relationship
between maternal caffeine consumption and fetal development to provide any definite
guidance for expectant mothers.
A caveat with a majority of these studies, however, is that they were performed on
animals. The variable in these experiments which still requires further examination is
whether studies conducted upon human beings would reveal different results about the
relationship between pregnancy and caffeine. Since many researchers are uncomfortable
with the ethical issue of experimenting upon and potentially jeopardizing the well-being
of a fetus, there have been studies conducted on the now-born children of women who
47
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had drunk caffeine throughout their pregnancies.52 These studies, once again, have been
inconclusive.53 Braun notes, “One showed no effects of caffeine on infant and child
neuro-development … [A]nother found maternal caffeine consumption to be responsible
for poor neuromuscular development and greater arousal and irritability among babies.”54
Another approach, taken by the federal government in 2003, was simply to ask
women about their caffeine consumption. Its abstract notes, “In 1996-2000, 2,291
mothers with singleton live births in Connecticut and Massachusetts were evaluated after
their first prenatal visit and were questioned about caffeine consumption and important
confounding factors.”55 The mothers also provided urine samples and agreed to be
monitored throughout their pregnancy to see if they changed how they consumed
caffeine; the results of these pregnancies were determined from medical records.56 With
regards to fetal growth or intrauterine growth retardation, the study specifies that “For
every 1 mg/g creatinine increase in urinary caffeine, risk of intrauterine growth
retardation was essentially unchanged (odds ratio (OR) = 0.96, 95% confidence interval
(CI): 0.85, 1.08). In contrast, a 0.005 mg/g creatinine increase in urinary cotinine
significantly increased risk (OR = 1.003, 95% CI: 1.001, 1.005)”.57 In other words, small
doses of caffeine did not seem to affect low birth weight in the tenth percent for sex and
gestational age; the smallest children were unaffected by caffeine. With regards to birth
weight for the larger percentiles, meanwhile, it “was reduced by reported caffeine
consumption (-28 g per 100 mg of caffeine consumed daily, 95% CI: -0.10, -0.46, p =
0.001) but not mean gestational age.”58 In other words, regardless of the fetus’s stage of
development, a small decrease in birth weight occurred when the amount of caffeine
consumed equaled approximately the amount in a single cup of coffee; the small decrease
in birth weight correlated to a small amount of caffeine. The study concludes, “This small
decrease in birth weight, observed for maternal caffeine consumption, is unlikely to be
clinically important except for women consuming >/=600 mg of caffeine daily
(approximately six 10-ounce (1 ounce = 28.3 g) cups of coffee).”59 In other words, these
surveys and observations suggested that only women consuming over six cups of coffee
per day jeopardized that unborn child’s development and health.
These numerous studies offer varying perspectives on the risks associated with
the intake of caffeine during pregnancy. In spite of the numbers of studies conducted,
Weinberg and Bealer point out, conclusively, that “[N]o epidemiological association has
been demonstrated between caffeine use and adverse outcomes of pregnancy, with
particularly reassuring exclusionary findings with regard to major malformations.”60
Thus, whether the studies were performed by private organizations of the federal
52
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government or whether the subjects were human or animals, there is still no definitive
data about what happens to fetuses who are exposed to caffeine.
Since these studies have been inconclusive, medical professionals are often
uncertain of what risks they should advise their patients.61 Many of these professionals
have chosen the safe path. Braun details, “[M]any doctors err on the side of caution and
advise women who are either pregnant or planning to conceive to abstain from
caffeine.”62 According to a report on caffeine issued by the National Toxicology Report,
however:
Most experts agree that moderation and common sense are the keys for
consuming caffeinated items during pregnancy. “Moderate” caffeine consumption
is approximately 300 mg/day, which is similar to 3 cups of coffee. It is also
important for pregnant women to drink sufficient quantities of water, milk and
juice. These fluids should not be replaced with caffeinated beverages.63
Still, there is no certain evidence, one way or another, about whether any level of caffeine
is safe for pregnant women to consume. Expecting mothers, thus, are put into the position
of having to make a medical decision (whether or not to consume caffeine) which could
potentially affect their ability to compete in the job market of a caffeine-consumer culture
as well as the healthy development of their unborn child with little true guidance from
their health care providers.
Such a balance is indeed an issue affecting the lives of most American women.
Women and the Economy 2010: 25 Years of Progress but Challenges Remain, a report
compiled by the Senate of the United States, notes, “The number of women in the
workforce has grown by 44.2 percent over the last 25 years, from 46 million in 1984 to
66 million in 2009. Yet the distribution of those working women’s work schedules has
remained remarkably constant: about one-quarter work part-time, while the remaining
three-quarters work full-time.”64 As noted by Pamela Stone in her book, Opting Out: Why
Women Really Quit Careers and Head Home, this retention of the rate of part-time to
full-time working may be tied to the culturally-pervasive notion of what she terms
“intensive mothering”; she explains, “As is the case with most cultural belief systems,
intensive mothering is largely invisible and unacknowledged … Describing intensive
mothering as an ideology makes mothering sound onerous and oppressive, but because it
is the only way to be a mother that today’s mother’s know, they slip into its rhythms
easily and generally unquestioningly.”65 Stone suggests that working mothers today are
caught between women’s traditional domestic roles and the modern workforce reality;
women thus strive to balance these roles and end up assuming many of the domestic and
employment duties.
61
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This balancing act between work and family comes to a breaking point when the
issue of pregnancy in the workplace is introduced. In The Political Geographies of
Pregnancy, Laura R. Woliver states, “Women’s history is replete with our efforts to
control our own bodies.”66 Part of these efforts to control female bodies involved the
concern over reproductive rights, women’s ability to determine their own reproductive
destiny.67 Describing the cultural drama which has long surrounded the issue of
reproductive rights, Woliver notes, “Questions concerning women’s biology and
reproductive power, then, are seen as political and social issues, not just biological
scientific ones”68 Thus, the destiny which individual women make about their
reproductive powers are often viewed within a large cultural context, whether or not the
woman intends for this perspective to occur.
As part of an embrace of reproductive rights, Woliver points out, “The well-being
of children and the well-being of mothers are inseparable.”69 The fetus is connected to its
mother; thus, the health of the fetus is dependent on the mother. This fetal dependency on
the mother can be directly tied to a dilemma women face as they increasingly enter the
workforce. As described in the beginning of this paper, the American workplace is a fastpaced and career-oriented culture which arose during the Industrial Revolution and can
be sustained due to caffeine. A fast-paced and career-oriented culture which demands that
all of its participants, including pregnant women, adhere to its caffeine-driven schedule,
however, can lead to the well-being of the unborn child and mother being set against each
other, a position which undermines a key tenet of reproductive rights. If an expectant
mother is expected to compete in this fast-paced culture, then she is essentially going to
be required to consume caffeine so that she can continue to work for the long hours
required by her career, which is created in a culture which assumes the accessibility of
caffeine and other stimulants to keep its workers focused. An expecting mother, however,
must attempt to sort through the stack of conflicting medical advice with regards to how
much, if any, caffeine she may safely consume. Thus, a pregnant woman needs to
determine how to weigh caffeine’s position as a potential health hazard, which may prove
to be harmless, against its role as a stimulant which can enable women to compete in the
workforce.
Some working women have chosen to escape from this set of alternatives. In
Opting Out: Why Women Really Quit Careers and Head Home, Pamela Stone suggests
that there may be something in modern American culture persuading American women to
leave the workforce in increasing numbers.70 Stone is sure to qualify that such a
collection does not represent a majority of women.71 Describing the national trends,
Stone details, “Among the white, college-educated women aged thirty to fifty-four who
embody the new traditionalist demographic, fully 84 percent are now in the workforce,
up from 82 percent twenty years ago.”72 This trend even holds up, to a slightly lesser
degree, among women who are married or have children; seventy percent of these women
66
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are still in the workforce.73 Stone further notes, “Other evidence corroborates these larger
trends, confirming that professional women today are carrying on with their careers,
combining them with families in greater proportions than previous generations.”74 Stone
realizes that the number of women employed outside of their homes has only increased
over the years; thus, any statements which she makes about “opting out” need to be
considered with this knowledge in mind.
In spite of Stone’s qualifications, there is still reason to believe that an increasing
number of women are indeed choosing to “opt out” of the workforce. Stone points out
that women who have left their professions in order to dedicate themselves fully to their
roles as mothers are an object of especial intrigue in American culture.75 In speaking of
these women, Stone notes, “At home, they are rendered relatively invisible and silent,
and it is easy to project values and beliefs onto them and to see in them whatever one
wants to see. Learning what they have to say is thus important in its own right, to better
understand what their actions truly represent.”76 Stone says, “Moreover, elite educated
women of the middle and upper middle classes … have long been cultural arbiters,
defining the parameters of acceptability in work and family roles for all women.”77 Thus,
Stone’s analysis of the specific cultural subset has ramifications for American culture as a
whole.
Stone’s argument suggests that there is a conflict between what women want in
their workplaces and what employers want from their employees. Stone says that many
women are seeking for flexibility, which can include issues surrounding pregnancy, in the
workplace.78 Stone notes that flexibility means “some kind of limit on the now relatively
unbounded hours of work in professional and executive careers.”79 Stone says that the
current culture suggests that a person is not fully committed to their career unless an
employee was willing to work extremely long hours.80 Long workdays partially can be
sustained because employees know that they can consume caffeinate beverages and cease
to feel tired. For pregnant women, these long hours pose a dual threat: On one hand, long
hours produce stress, which can hurt fetal development in and of themselves, and on the
other hand, such long hours may force women to resort to consuming caffeine, which
could potentially jeopardize the health of their unborn children. Such a struggle exists
because the demands of a caffeine-consumer and career culture conflict with the needs of
a pregnant woman and her unborn baby.
This conflict between a caffeine-consumer culture and pregnant women in the
workforce relates to many American myths, including those of time, gender, and equal
opportunities. An argument can be made for an American myth of time, the supposition
that American culture is indeed fast-paced; according to this narrative, Americans expect
everything to happen immediately. The increasing importance which caffeine has played
in American culture since the Industrial Revolution certainly suggests that such a myth of
time exists. Stone further speaks of this myth when she discusses women’s desire to flee
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a workforce which demands increasing amount of Americans’ time and expects
increasing productivity during these expanded hours. This same myth can be seen in the
rise of fast food giants, such as McDonalds, which increasingly stressed convenience and
speed and can be tied to the rise of the automobile, which enabled Americans to travel
farther and encouraged people to eat in their cars on the road. This myth can further be
seen in Upton Sinclair’s The Jungle, in which the fate of the workers were increasingly
tied to the pace of “the great machine” of the meatpacking factory; these employees were
expected to work long hours to ensure that these factories produced as much meat as
mechanically possible for as long as could be endured by humanity.81 These examples
certainly suggest that an American myth of time does indeed exist and that relating
caffeine to this myth is merely a logical extension of a larger theme.
The myth of gender also emerges as a crucial lens in which to view this
discussion. The issues surrounding whether caffeine should or not be consumed by
pregnant women calls into question the perception of the medical field. In The Political
Geographies of Pregnancy, Woliver speaks of conflict between medical professionals,
who are traditionally masculine, and expectant mothers; she frames her argument in
terms of heteropatriarchy, a worldview which holds that heterosexual men hold a
disproportionate amount of power and influence and are thus, culturally, valued more.82
Woliver suggests that much of the controversy over reproductive rights evolves from the
fact that most experts, who are able to influence corporate and governmental policy,
come from a masculine and scientific background whereas most patients, whose views
are often dismissed, stem from a feminine and care worldview.
This myth of gender also can be seen in the way in which women attempt to
balance work and family when it comes to their decision about whether or not to continue
to consume caffeine while pregnant. Women are often put in the position of still retaining
the responsibility for childcare which belonged to the traditional domestic sphere, which
was the domain of women when the separation of spheres (in which men were supposed
to work outside the home while women were toiling inside it) was popular during the late
eighteenth and early nineteenth century. This separation resulted in the development of
the stereotypical housewife, portrayed in media in such pristine roles as June Cleaver in
television’s Leave It to Beaver.83 Against this role of the doting wife and mother,
however, modern women are encouraged and expected to pursue careers outside of the
home. No woman wants to be plagued with “the problem which has no name,” the
feelings of depression and limitation expressed first by Betty Friedan in The Feminine
Mystique (1963).84 Such a problem prevented many women from feeling fulfilled in life
because they were confined to their traditional domestic roles. The modern woman, thus,
must balance her maternal desires and duties with his employment goals and
responsibilities.
The concerns raised by viewing the relationship between caffeine and pregnancy
emerge in how the myth of equal opportunity arises in the workplace. If pregnant women
cannot physically compete with men or other women because they cannot consume
81

See Upton Sinclair, The Jungle.
Woliver, 16.
83
“The Boat Builders,” Leave it to Beaver: The Complete Series, Directed by Norman Tokar (1957-1963;
Shout! Factory, 2010), DVD.
84
Ibid.
82

The Eagle’s Eye, Volume 8, Number 1

14

caffeine, then expecting mothers will seek alternatives, including “opting out,” which
allow them to have children and work in fashion. A caffeine-consumer culture raises
sincere questions about how true this myth of equal opportunity is if women will have to
consider weighing a potential pregnancy against their current employment. Such a choice
does not suggest that women have options; instead, it appears that women must simply
choose the lesser of two evils. Thus, the decision to “opt out” makes sense when one
considers that the struggle to integrate both caffeine and pregnancy into the workplace
often reveals to women the limitations of the myth of equal opportunity.
All of three of these myths feed into a myth of motherhood, first suggested by
Stone’s intensive mothering. In the seemingly fast-paced nature of American life,
working women who become pregnant are forced to confront the issue of how to balance
family and work. The concerns involving caffeine consumption merely address larger
fears about the role of reproductive rights in places of employment. These concerns also
address fears about the role of women in the workforce and the management of
pregnancy by employers. The myth of motherhood addresses the “supermom” mentality
so often portrayed in American media. As noted by Stone, women are expected to
manage heavy responsibilities in the realms of childcare and employment. Pregnancy is
simply an easily-recognizable time to talk about this struggle in balancing because
pregnancy physical effects on a woman’s body which can be readily noticed by the
people around her.
Arguably, issues arising from the myth of motherhood are part of the deeper
concerns upon which the relationship between caffeine and pregnancy begin to touch.
Whether a pregnant woman should or should not consume caffeine and whether such
consumption does or does not influence a woman’s position in the workforce is not truly
the issue at hand. The true problem is that the role of women in American culture is still a
hot-button issue; this role is especially called into question when the notions of family
and employment come into conflict. Such conflict is especially difficult for working
mothers, who have to fulfill both domestic and workplace duties. Further research into
how the larger idea of reproductive rights emerges in the workplace would help to
address some of these deeper issues. A special focus on how employers handle maternity
and paternity leave would be of special, since such an emphasis would begin to address
how pregnancy in the workplace influences men, a piece sorely missing from this current
paper. The question, “How does a caffeine-consumer culture influence pregnant women
in the workforce?,” merely raises a series of other questions.
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Notes
Any use of the word “work” refers to employment outside of the home. The term is not
intended to disparage the contribution of the women who chose to raise their children in
lieu of seeking outside employment.

1

2

To avoid offending those of either strong pro-life and pro-choice views, the terms
“unborn child” or “developing child” and “fetus” will be used interchangeably
throughout the duration of the paper. No greater value is placed on either term; usage
occurred simply according to which term sounded better in context.
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The Story of Meat: From the Great Plains to Madison Avenue
Cindee Crosby
There are many factors that influence what an American eats, and those factors have
changed over time. Some include age, race, education, geography, culture and much more.
Through exploring many of the narratives that surround American culture, various conclusions
can be drawn about exactly what affects an American’s dietary choices. A unique food item,
animal meat, can be traced throughout American history. It is, in some measure, the basis of the
American diet. Rugged individuals, who turned their faces to the West and braved the wilderness
to survive, ate meat as an affirmation of their strength and as a testament to their ability to
conquer wild animals and nature. These individuals, usually men, brought home their kill for
their wives to cook, and it was the men, the protectors, who ate the majority of the animal, while
the women and children received the leftovers, apparently not needing as much nourishment as
the man.1
Animal meat in the past included a wide variety of species that are no longer commonly
eaten because of extinction, overhunting/overfishing, environmental protection, or just the
implausibility of raising these animals domestically for mass production and consumption.
Today, the main types of animal flesh produced for consumption have dwindled down to just red
meat (of which pork is a subset category) and poultry, though the popularity of other kinds of
meat is on the rise. Despite this rise in demand of other “exotic” kinds of flesh, there are
movements that are piloting a conscious shift away from diets rich in animal meat.
Today, the American diet is influenced by a number of trends including organic foods,
free-range, locally produced, vegetarian/vegan, low-carbohydrate, and high protein. A number of
theories exist as to why these trends are occurring. Arguably, one of the largest influences on an
American diet is mass media. Television, magazines, newspapers and other mediums of
conveying information to a large number of people have such a great influence specifically
because they reach such vast audiences. The people who work in advertising want a specific
result from their audience and resort to a number of different types of appeals, including but not
limited to music, emotions, common sense, play on words, and bandwagon in order to get the
consumer’s dollars.2 Advertisements also rely on certain generalizations about American culture
that consumers draw from regarding what they are seeing, hearing, tasting, feeling, smelling,
reading and experiencing. Some of these generalizations have been drawn from myths that
reoccur throughout American history and culture in different forms, such as widely held beliefs
about rugged individualism, gender and the ideal American family. These myths will be traced
throughout history into today’s context to form a picture that shows how people perceive
different kinds of animal meat and meat products, the ideas marketers have about what the public
perceives, and the direction advertisement and American culture is moving.
Myth of the West and Meat
For centuries, humans have been working to conquer the unknown, unfamiliar and
dangerous with strength, cunning and perseverance, as first postulated by Frederick Jackson
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Turner in his famous work The Significance of the Frontier in American History.3 The frontier
that Turner discussed in his work has changed; although all of mainland America has been
discovered, documented, divided and populated, there are many different unknowns that
Americans must use their wits to conquer. One of these frontiers comes in the form of an assault
on one of the greatest symbols of a rugged individual, beef.
Cattle farmers have been widely regarded as the tamers of the final frontier. The myth of
the cowboy, the rugged individual, became synonymous with red meat consumption, specifically
beef, because of the influences of television and film in the twentieth century. A century ago,
cattle farmers were known as cowboys and were glorified John Wayne, “a lone hero who took on
Indians, wild animals and the desert heat,” for the sake of producing a land suitable for raising an
“American meal mainstay,” beef. 4 Consumers of beef tended to feel a kinship with those
cowboys, feeling just as tough and invincible as the men on the screen who seemed to put their
lives in harm’s way to make sure that America got its beef. There was little concern for how it
affected the average person’s health, because if the cowboy on television were a strapping man
who lived off of a beef diet, then it certainly posed little to no harm to the consumer. As the
demand for beef grew, those who raised cattle had to resort to more modern mass production
methods to meet the demand, and some of these methods, which often tended to be unethical,
were most certainly not what John Wayne practiced in the movies.
Today, the cowboy is no longer a symbol of the Old West, and the men who keep watch
over the cattle know this. Cattle farmers have had their dirty laundry aired out for the world to
see by the same media that glorified their lifestyles a few years before. Muckrakers such as
Upton Sinclair exposed the horrifying conditions that the cattle and meat went through, which
shocked much of the public into closing their wallets. Although the media was doing most of the
damage, doctors, in their quest to understand the human body, analyzed the human diet and made
discoveries about one of the staples, red meat, that would change people’s attitudes. Once their
findings came to light, the meat industry, and beef in particular, took a heavy blow from which it
is still attempting to recover.
The media has recently been catering to healthy living, especially in light of many
revelations made by doctors. Red meat, especially beef, has been linked to many health disorders
that are prevalent in America, such as heart disease and cancer. Health professionals are advising
that people cut down on their consumption of these foods, and for those whose health is
particularly at risk, to eliminate them altogether.5
Throughout history, there have been many influential figures who advocated not
consuming red meat for a number of reasons, including health. Dr. John Kellogg, who would go
on to invent Kellogg’s Toasted Flakes, was staunchly against the consumption of any kind of
animal flesh. At the sanitarium he ran for health, fitness and general well being, Kellogg was
famous for his demonstrations. At one of his more famous demonstrations he would prove to his
patients that the consumption of a piece of steak would introduce more bacteria into their
systems than horse feces, and if they ever wanted to get well and stay well, they had to stop
eating meat immediately.6
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At the same time, the mantra “you are what you eat” became popular. People wanted to
know what was in their food, and when applied to beef, people wanted to know exactly how the
animal was taken care of, what it was fed, how it was slaughtered, and the state of the facilities
the meat was prepared in, among other things. Works such as Upton Sinclair’s The Jungle first
made consumers aware that they did not know what was actually in their meat. Sinclair’s
harrowing account of a day in a slaughterhouse gave reason for people to want to know what
happened to their meat as it was being processed.7 Today, that movement has been taken even
further; people are now becoming aware of how their meat was treated before it was slaughtered,
and many were disgusted with what they learned. To keep up with the large demand for beef,
many cattle farmers have had to resort to mass production that is far from humane. Animals are
kept in small, dirty cages where they move very little, if at all, and they are force fed food and
antibiotics to make them produce more flesh and keep them from getting sick. 8 These animals
are killed violently, and some are still alive when they are being processed.9 Most Americans do
not want to eat meat that was treated so terribly, and organizations such as People for the Ethical
Treatment of Animals (PETA) arose in order to bring awareness to these and other issues
concerning animal rights, including the rights of the animals they were consuming.
People were learning about the effects of meat consumption not only on themselves, but
also on their environment. With the strength of the Green’s movement claim that global warming
is a real phenomenon, people have been looking for ways they can cut down on greenhouse gas
emissions. It has been shown that raising cattle can put a significant amount gasses that deplete
the ozone layer into the air, such as methane, carbon dioxide and nitrous oxide.10 The United
States Environmental Protection Agency (EPA) states that changing the feeding practices of the
cattle that are being farmed would reduce the amount of greenhouse gas emissions. There is a
common belief that if Americans cut back on one red meat meal a week, America could reduce
its greenhouse gas emissions by half.11 Whether or not this statement is valid, there is a way to
reduce these gasses without giving up a serving of meat, although plenty of Americans are
already doing this. This could be a way for those Americans who are undecided about giving up
meat.
Myth of Gender and Meat
Traditionally, the females of the household have prepared meals. Men were the protectors
and providers, and women prepared the meal so that the family could enjoy the bounty of the
food that the man brought home. This cult of domesticity persists well into the twentieth and
twenty-first centuries, though in the mid to late twentieth century, Americans began to question
these traditions. Women were no longer expected to stay in the kitchen and out of household
decisions, and the image of “Susie Homemaker” has faded away into near obscurity. No longer
do men solely carry the burden of supporting the family. There are more women in the
workforce than ever before, acting as joint or even sole breadwinners for their families. They are
often assuming the same roles as men in the family, and assuming that women are now leading
more active lifestyles, they will need more energy to keep up with their busy schedules. On the
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other hand, there are times when women revert to more submissive roles in keeping with
tradition.
In rural North Carolina, hog killing is a festive event where the men gather to drink and
sing songs as they kill and clean the hogs.12 The women cook meals that would give the men the
energy to do their work. The women wait for the men to be done so they can process the meat
into its various useful forms.13 The women also keep watch over the children, and they decide
when a boy is old enough to participate in the hog-killing festivities with the men. This tradition
illustrates how strong and institutionalized gender roles and the cult of domesticity persist in
rural American culture. The women were to mind the children and prepare meals so that their
men could have the strength to do the job that would bring food to the family’s table. The men,
after slaughtering the hogs, would literally “bring home the bacon” for the women to prepare.
Red meat has been revered as “the basic building block for a growing body,” and men
were encouraged to eat plenty.14 As women entered what was almost exclusively a masculine
world, marketers of meat transformed the idea of meat as a masculine food to the idea of meat as
the perfect food for an active woman, wife or mother.15 Marketers of meat products portrayed
meat to be more “feminine.” Red meat, according to marketers, transforms a woman’s frail body
into a strong vessel capable of individualism and self reliance, one of the very traits what it
means to be an American, according to Frederick Jackson Turner. By opening up the world of
red meat to women, the beef companies were, in a sense, elevating women from second-class
citizenship to full-fledged first-class American citizenry. Marketers were implying that by eating
red meat, women were accepted into a world where it was acceptable for them to have a job,
make their own money, and be ambitious. It is true that meat is a rich source of vitamins and
minerals, and marketers conveyed to women who led these active lifestyles that the foods that
were “manly” were the ones that would make their hectic lives easier.
Myth of Modern American Family and Meat
Sitting down at a table to consume a meal with the family has been an American tradition
for centuries; however, the meaning of family has changed over the years. Families are no longer
restricted to a father, mother and a child or two. There are single-parent households, blended
families, extended families, same-sex households, and many other types. The father, the
breadwinner, used to be the main influence as to what was consumed in the household for dinner,
because it was his money that the housewife would spend on groceries. The woman and children
had to eat whatever generally pleased the male figure and kept him strong so that he could
continue to care for them and protect them.
At the same time, the wives and the mothers were seen as the ones who kept the families
together, not the husbands. Women’s domestic responsibilities always involved the maintenance
of morality, although women no longer have sole dominion over domestic roles. Advertisements
for food and produce before the late twentieth century catered to the housewife, persuading her
to purchase the product so she could be a better wife and mother to her children. For example, a
1906 advertisement for Armour’s STAR Hams and Bacon describes the product as being
wholesome enough for the mother to give to her child.16 An illustration of a doctor handing the
12
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reader a prescription for the Armour product is on the top right corner, and on the bottom left, a
mother can be seen feeding her daughter bacon, as per the doctor’s orders. Ever since The Jungle
became widely known in the early twentieth century, Americans have had an obsession with
wholesome foods, and especially meat that was described as pure, high quality and doctor
recommended.17 Armor not only presented their food as doctor recommended, but filled with
nutrients of which a good mother would not deprive her child. Hence, the housewife/mother
consumer was persuaded into purchasing the product in order to feel as if she were fulfilling her
duties.
Today, consumer culture is a cutthroat business where strong, strategic marketing is
money. There are products that sell based on name alone, and competition among these products
relies heavily on targeting the right audience through the most persuasive appeals. Most articles
today, either directly or indirectly, target children. Supposedly, vegetarianism is becoming more
popular, and the demand for meat is going down. To combat this, the meat industry has been
working hard to hit parents where they are most vulnerable, their children. Many proponents for
a vegetarian lifestyle raise the health risks of eating meat, as discussed earlier, which appeal to
the people who are old enough to understand these risks and to decide for themselves whether or
not they want to consume this product; however, children are cognitively not able to fully
understand why red meat would not be good for them, especially if it is portrayed through a
medium that appeals to them. If children persist enough, their parents often agree to buy them
anything, including food items that the parents may or may not consume themselves.
Targeting parents by appealing to morals is another tactic that meat companies often use.
Burger King wrote a letter to the American people in which they advocated supporting
“traditional American values,” which included celebrating the importance of family and family
values.18 In 1990, Burger King billed itself as a “wholesome” family-friendly company and
encouraged parents to bring their children to have a meal at an establishment that just so happens
to feature meat on its menu. Another advertisement for turkey products by “Mr. Turkey” also
addresses parents directly. This company advocates their product by saying if the children ate
Mr. Turkey, they would associate the good taste with memories of family that they would
remember forever. The hope of the Mr. Turkey company was that the children would make the
choice to purchase this product when they shopped for their own groceries as adults.19 It seems
that no matter whether or not the product were red meat or poultry, marketers realized that one of
the most effective avenues for getting money from their consumers was to target the parents’
family values.
The American concept of time also plays a role in the food choices of families.
Americans today are in the habit of expecting faster, almost instantaneous service, and food is no
different. Fast food is a billion dollar industry, despite all of the health risks associated with
eating food that has been pre-cooked, reheated and injected with preservatives, fats, bad
cholesterol and other unhealthy ingredients. People in America lead such busy lives that they do
not have the time to cook a healthy meal. Some people choose what seems like a healthy
alternative, frozen dinners. For children, a frozen meal can be much more appealing than a
typical home-cooked meal, because it may feature a favorite cartoon character or interesting
shapes or colors. These meals, which usually feature meat as its main dish, are advertised as fun,
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delicious, exciting and filling, anything but nutritious, though they are USDA approved.20 They
are full of calories and extremely high levels of sodium, which often make children gain weight.
Because they are quick fixes, they are extremely popular for parents who work late into the
evening and who need to feed their children quickly with what they believe is a healthy meal.
The Survey: The Influence of Advertisements on Meat Eating Practices
This survey focuses on the influence of advertisements on attitudes about meat. The
purpose of this survey was primarily to assess how different people in the La Salle University
community felt about red meat, pork, poultry and meatless products. Every survey was
completed in the presence of the proctor and took no more than five minutes per participant.
They were allowed to ask questions if they were unclear about things such as the wording of the
survey or the meanings of certain words. Attached to the survey was a list of the types of animals
that fell into the categories discussed in the survey: “Red meat,” “poultry,” “game,” and
“meatless products.” (see Appendix A Fig. 1.1)
To give some insight into the backgrounds of the participants, they were first asked to fill
out their normative information, such as age, gender, race and level of education. In addition to
this information, the participants had to fill out a chart with the frequency of consumption of red
meat, pork, poultry, fish, game and meatless products over a period of six months. Four
advertisements from the July 2010 issue of Good Housekeeping magazine were copied and given
to the participants. The red meat advertisement was by The National Beef Council’s Beef
Checkoff program and showed a piece of rare strip steak (Fig 1.2). The next one on pork was by
the National Pork Board’s Pork Checkoff program and showed a barbecue pulled pork sandwich
(Fig 1.3). An advertisement for poultry was by Tyson and featured frozen grilled chicken breast
strips (Fig 1.4). The final advertisement was by Morning Star Farms and showed a veggie burger
(Fig. 1.5). The participants were asked to state the first thing that came to mind when they read
the words “red meat,” “poultry” and “meatless products,” before viewing the advertisement.
Afterwards, they were asked if the advertisements they viewed influenced their thoughts on those
three categories, with “pork” added in as its own separate category.
Although according to the United States Department of Agriculture “pork” is listed under
“red meat,” the two were separated into different categories for the purposes of this survey. Pork
is often referred to as ‘the other white meat’ as a result of a 1987 campaign by advertising
company Bozell, Jacobs, Kenyon & Eckhardt that sought to portray pork as a more acceptable
and accessible meat choice.21 Prior to the campaign, pork was thought of as pork chops and
mainly a blue-collar food, and to some extent those influences can still be seen today.22 Some
participants may, as a result, believe that pork is indeed another kind of white meat, so the two
were separated to raise the accuracy of the results. The reactions to fish and game were not
assessed because they are outside of the focus of this paper.
Results
Of the fifteen surveys handed out, fourteen were turned in completed. The incomplete
survey was discarded. Out of the fourteen usable surveys, two participants were male and twelve
were female. Nine people were white and five were black. The age range of the participants was
18-64. One freshman, three sophomores, four juniors, two seniors, one bachelor’s degree, one
20
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Masters of Education degree, one doctorate, and one unspecified college educated person took
part of this survey (Fig 2.1). Participant’s responses before and after viewing the advertisement
showed that most people thought of “red meat” as steak, “poultry” as chicken and “meatless
product” as tofu (Fig. 2.2). When the frequency of meat consumption was charted, it showed that
more people ate poultry and/or red meat at least once a week, more than any other type of meat
or product. Most of the participants (12) have not eaten game within the last six months, while
two participants reported having it at least once a month. (Fig 2.3). When divided by race, on
average 100 percent of the black people surveyed ate chicken every week, while 88 percent of
the white people did. White people ate a wider variety of meat every week than black people did,
the survey shows. Blacks and whites equally did not consume game on a weekly basis. (Fig. 2.4)
In order to chart the written responses of the participants, each answer was evaluated by
whether it was positive, negative or neutral. A “positive” response qualified as one that gained an
affirmative answer. A “negative” response qualified as a critical comment. A “neutral” response
was neither positive nor negative, or the participant reported being indifferent. (Fig 2.5) The red
meat advertisement had six positive responses, four negative ones and four were neutral. The
pork advertisement had four positive responses, six negative ones and four were neutral. The
poultry advertisement had three positive responses, six negative ones and five neutral. The
Morning Star Farms advertisement on a meatless burger had six positive responses, six negative
ones and two neutral.
Discussion
The survey yielded interesting results, and some parallels can be drawn between the
results and the influence of advertisements. The conclusion that can be drawn from analyzing
these results is that what matters is not just what is being sold in the advertisement, but how it is
presented.
The kinds of advertisements chosen for the survey may have played a major role in how
the participants responded. Although most people reported eating poultry at least once a week
(13), the poultry advertisement had only three positive responses. The advertisement shows three
slices of grilled chicken being removed from a bag by a spatula. The advertisement is implying
that the consumer will get a fresh grilled chicken taste even though the product is frozen. Many
of the negative responses included references to taste (such as the chicken features looked
“bland,”) or to the nutritional value (such as “the high sodium content of frozen foods”).
Possibly, if the participants were to have been shown chicken prepared in a different way, or a
different kind of poultry altogether, the positive responses would have correlated better with the
consumption rate.
Similarly with the strip steak advertisement, six people reported eating red meat at least
once a week, and six people reported positive responses to the steak advertisement, though it was
not the same six participants. Evidently, the differences in responses too had a relationship with
how the steak was presented in the advertisement. The Beef Checkoff program’s idea of an ideal
strip steak is rare, and it was the level of doneness that apparently influenced many participants,
the survey showed. Two participants who claimed to eat red meat at least once a week gave
negative feedback, saying that the steak looked like it could be cooked a little more and that they
would not eat it. One participant who reported eating red meat once a month also reported not
liking her meat “that red.” Most people reported thinking of red meat as steak. Possibly, if the
meat in the advertisement were well done, if another cut of beef were shown, such as ground
beef or T-bone steak, responses would have been different and possibly more positive. The rare
steak on the doneness scale was not a representation of the ideal steak for the participants. This
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may have to do with increasing health concern over food-borne illnesses from undercooked
meat, or simply personal preference.
The meatless advertisement received the most even reactions out of the four categories.
Six people responded favorably, six negatively, and two neutrally. The reason why people either
liked or disliked the meatless burger was the same, it resembled a burger closely. Those who
responded positively did so because they were either already familiar with the product or were
willing to give it a chance because it looked no different than a beef burger. Participants who
gave negative feedback did not want to try the meatless burger because they felt strongly that it
would not taste like a beef burger. Out of the six participants that responded positively to the
strip steak advertisement, half thought positively of the meatless burger while half thought
negatively. Two negative and one neutral response to the strip streak advertisement also rated the
meatless burger positively. This shows that some people are willing to try a product that looks
like meat but is not, based solely on how it looks, even if they do eat red meat. If they do not eat
red meat, they are more likely to want to try the meatless product. Reasons for this may be that
health is taking prevalence over taste. As previously mentioned, red meat consumption has been
linked to heart disease and some cancers, and people are more willing to sacrifice taste for good
health periodically, while others are not. Those who do not eat red meat can still feel as if they
are by consuming a meatless product such as Morning Star Farm’s meatless griller, which also
claims to taste similarly to an actual beef burger as well as resemble one.
From the survey, race was also a variable that can be examined to determine people’s
preferences for meat. Most of the black people surveyed reported eating poultry at least once a
week, and smaller amounts of the other categories. More white people reported eating poultry
once a week than any other category, but they also reported a higher frequency of consuming
other kinds of animal flesh per week. The participants in this survey were evidently from the
northern part of the United States (this information was not collected) where a wide variety of
meat is shipped from all over the country. The root of this variance of diets may stem from a
number of different origins. In the traditional African American southern culture, pork and
chicken are the primary meats consumed, which extends from a time when those animals were
bountiful and easy to raise.23 Only one African American participant reported positive feelings
about the pork advertisement; two were negative and two were neutral. African-Americans, too,
may be moving away from traditional culture, or it may very well be that chicken is more
accessible to African American families. It is no secret that many poor African American
communities struggle to have a balanced diet because of the lack of availability of fresh fruits
vegetables, and apparently meats as well.24
Conclusion
Meat, being such a staple in the American diet for centuries, was bound to reveal
interesting information about American culture. As strong, competitive Americans are filled with
restless energy, only a food such as beef would be suitable to keep them running, an animal that
was a challenge to raise and domesticate, capable of up to twenty-nine different cuts that are high
in nutritional value, and traditionally best enjoyed rare. Pork ran rampant around the countryside
in America’s earliest days, and preparing a hog for slaughter was a social event that brought
families together to eat the meat they treasured the most. Poultry is popular today for its
versatility, and it is immensely important for today’s American who is looking for more value to
23
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their dollar. Meatless products are making a resurgence in the wake of the maladies that have
reached epidemic proportions, such as obesity, cancer and heart disease, where an American can
still eat healthy and not have to give up that beef taste that they identify with being an American.
Each of these foods has its own distinct and rich history and is celebrated in different
parts of American culture. Marketers tap into these rich histories and appeal to them in order to
seduce a consumer into buying the product. The combined effect that culture and advertisements
have on the consumer’s thoughts and eating habits is a captivating area of study.
Suggestions for Further Research
Level of education, age and gender seem to have had minute influences on the responses
of the participants. Eleven participants are from 18-21, and the final three are above 40 years
old. All participants surveyed are in college or have received various degrees of higher
education. The majority of participants in the survey were female, and the responses from the
two males showed few similarities. If this survey were to be redone with a larger variety of
participants and sample size, there may be enough information to draw conclusions about the
effect of level of education and age. In addition to the former information, the two races
surveyed were white and black. Obtaining information from people who are Hispanic or Asian
may have yielded different responses, as those cultures may place a different value on different
kinds of meat. If this survey were to be done again, controlling the advertisements for the kind of
prepared meat featured would probably yield results that could be more reliable. For example,
having an advertisement of a plated meal for all four, or all frozen meals, or all grilled meals,
rather than a combination of the three. A question asking what the participant thought when he
first thought of the word “pork” was omitted in error, and should be included next time. It may
have been important to ask the participants if they were vegetarian/vegan at one point in their
lives, and if they had been, why. Many people at one point in their lives believe it is morally
wrong to eat animals for one reason or another, and stop for a period of time, in some cases for
the rest of their lives, and it would present another facet of the influence of media on people’s
dietary choices.
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Appendix A:
The Survey

Age:
Gender:
Race:
Highest Level of Education:
Check off the following that you have consumed:
Food

Once a Week?

Once a Month?

Ever in six
months?

Never in six
months?

Red Meat*
Pork
Poultry*
Fish
Game*
Meatless
Products*
*See attached list for specific animals in the category
Before Viewing the Advertisements:
1. When you hear the words "red meat," what is the first thing that comes to mind?
2. When you hear the word "poultry," what is the first thing that comes to mind?
3. When you hear the term “meatless product" what is the first thing that comes to mind?

After Viewing the Advertisements:
1. How does this advertisement influence your thoughts on red meat?
2. How does this advertisement influence your thoughts on pork?
3. How does this advertisement influence your thoughts on chicken/poultry?
4. How does this advertisement influence your thoughts on meatless products?
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USDA List of Animals under “Game”:
Antelope
Alligator
American Elk
Armadillo
Beaver
Boar
Bison
Buffalo
Bear
Camel
Caribou
Deer
Elephant
Elk
Emu

Goose
Grouse
Guneafowl
Horse
Kangaroo
Moose
Muskrat
Musk-Ox
Ostrich
Partridge
Pheasant
Possum
Porcupine
Pronghorn
Quail

Rabbit
Raccoon
Reindeer
Rhea
Squab
Squirrel
Venison
Wild boar
Wild ducks, Geese or
Turkey
Wild goats
Wild sheep
Zebra

USDA List of Animals under “Red Meat”:
Cow
Goat
Lamb
Veal
USDA List of Animals under “Poultry”:
Chicken
Turkey
Meatless Products:
Soy
Tofu
Figure 1.1 A blank copy of the survey handed out to the La Salle population.
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Figure 1.2 ..A strip steak advertisement by the Beef Checkoff program. From Good
Housekeeping Magazine (2010).
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Figure 1.3. An advertisement for a pulled pork sandwich by the Pork Checkoff Program. From
Good Housekeeping Magazine (2010).
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Figure 1.4. Tyson Grilled and Ready frozen chicken breast strips. From Good Housekeeping
Magazine (2010).
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Figure 1.5 Morning Star Farms Grillers. From Good Housekeeping Magazine (2010).
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Fad Diets and the American Character
Bridget Farrell
“Do you want to lose weight fast,” is the question that is debatably always associated
with fad diets. Anything that is a fad can change at any time, with cultural norms being the
driving force. According to the Oxford Encyclopedia of Food and Drink in America, a fad diet is
a scheme of eating that enjoys temporary, and sometimes enthusiastic, popularity. Fad diets are
usually created by one person and often emphasize one particular food or type of food.1 Signs of
a fad diet include: if it sounds too good to be true, promises quick results, does not take
individual differences into account, lacks variety, and labels food types as good and bad. 2
The diets discussed in this research are the Atkins Diet, The Zone Diet, Weight Watchers,
the Master Cleanse, the Ornish Diet, the cabbage soup diet, and the Jenny Craig Diet. These diets
were selected because they encompass a cross section of the different types of circulating fad
diets. The following overview provides the basic facts about each diet and explains the
philosophies surrounding each.
The first category of fad diets is the high-protein, low carbohydrate diet.3 The Atkins diet
philosophy is that “eating too many carbohydrates causes obesity and other health problems.”4
Carbohydrates are coined the enemy, and people on the diet restrict caloric intake by reducing
the consumption of carbohydrates from 300 g per day to 20 to 60 g per day. Acceptable foods are
meat fish, poultry, eggs, cheese, vegetables, butter, and oil. Avoidable include anything with a
large amount of calories like breads, pasta, milk, and alcoholic beverages.5 According to Bob
Batchelor in “Food and Diet in the 2000s,” the Atkins diet is a perennial favorite of many
Americans during the 2000s. Dr. Atkins’s book, New Diet Revolution, “topped the best seller
lists and set off a nationwide dieting craze. It is estimated that at one point, about 17% of
Americans followed Atkins weight loss prescription.”6 The Atkins diet is separated into four
phases, induction, ongoing weight loss, pre-maintenance, and lifetime maintenance. The
induction phase is the kick start of the diet, in which a dieter trains his or her body from burning
primarily carbohydrates to burning body fat. The main objective is that the dieter will reduce net
carbohydrates, or total carbohydrate content of food minus the fiber content, to 20 grams per day.
This will help the dieter lose fifteen pounds in the first two weeks. The ongoing weight loss
phase grants the dieter more freedom in food choices, and weight loss becomes gradual. In the
last two phases, the dieter’s job is to maintain the weight loss.7
While the Atkins diet allows meat and poultry, the Ornish Diet, is a low-fat vegetarian
diet that emphasizes eating high-fiber. Dr. Dean Ornish’s book, Eat More, Weigh Less, supports
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a healthy heart diet that promises weight loss.8 In the category of “good foods,” are grains, fruits,
vegetables, beans, and nonfat dairy, while foods to avoid include meats, oils, sugars, alcoholic
beverages, dairy, avocados, olives, and nuts.
Similar to the Ornish diet, the Zone diet is modeled after the popularity of the low-fat
diets of the late 1980s.9 It differs from the Atkins diet in that it entails “eating the right
combination of foods to help the body function at peak performance, leading to decreased
hunger, weight loss, and increased energy.”10 The Zone Diet was created in 1995 by Dr. Barry
Spears, and is often labeled as a high protein diet. It is a restrictive diet plan since it requires that
a balanced ratio of fat, carbohydrates, and protein be eaten at every meal. 11 Recommended foods
include meat, fish, poultry, eggs, cheese, vegetables, butter, and oil. Foods that are prohibited
include breads, pasta, and some types of fruits.12
The Jenny Craig diet “enforces portion control, exercise, and balance that lead to weight
loss. The unique portion-controlled meals are designed to limit calories.”13 Jenny Craig is based
on prepackaged meals based on the USDA food pyramid. The dieter must first call or meet in
person with her personal consultant. Then the diet plan is tailored to the dieter based on his or
her eating habits, mindset towards weight loss, and activity stage. This personal diet consultant
also helps the dieter stay on track, and plan a healthy lifestyle.14
Another low-fat content diet is Weight Watchers. It is favored among nutritionists
because it is not so restrictive as other commercial diet plans.15 It is considered a practical diet
because there is a point system to help dieters monitor caloric intake and because it encourages
healthy eating habits. Since it has been shown to reduce weight in a randomized clinic, today
more than 37 million worldwide have joined Weight Watchers.16 In the survey conducted by the
author, six out of ten respondents were familiar with Weight Watchers, but only one respondent
had tried Weight Watchers. The male respondent remarked: “I tried it in the 80s and practically
starved to death.” Since this was a survey, this man was not probed for further explanation.17
And lastly, the two most extreme diets are the Master Cleanse Diet, and the cabbage soup
diet. Both food specific diets encourage the elimination of one or more of the essential food
groups. Out of the ten respondents, no one was familiar with these two diets.18
The Master Cleanse, for example, is a detox diet. Detoxification is the process of ridding
the body of toxins that are harmful to humans. The Master Cleanse is separated into three phases:
Ease-in, the lemonade diet, and ease out. On day one of the ease-in phase, the dieter is instructed
to eat fruits and vegetables. On day two, the dieter prepares for the liquid diet by breaking down
all food using a juicer and blender. This will get the body ready for the lemonade diet phase in
which the dieter drinks up to 8 cups of the combination of lemonade, cayenne pepper, and syrup
a day.19
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The second extreme diet is the cabbage soup diet. Its origination is unknown, and many
people oppose this because they believe that the rapid weight loss comes from water weight. It is
intended to last for seven days and includes eating as much cabbage soup as the dieter’s body
needs to feel full. 20 Over the course of the week, there are also other types of food like fruits,
vegetables, brown rice, and fat-free milk added into the daily intake. Foods to avoid include dry
beans, peas, and corn. The philosophy behind the diet is the belief that “natural foods are by
definition not only healthful, but also health-giving.”21
The descriptions above are a brief outline of the technical side of fad diets, including the
list of good and bad foods and the philosophy behind each diet. The main focus of this analysis,
however, incorporates research that is based on what role the American character plays in fad
dieting. What does fad dieting reveal about American Character? Furthermore, the study of fad
diets through the implementation of American Character targets the purpose of fad diets, as
opposed to the content of fad diets.
Most Americans are accustomed to a fast-paced life. So it is understandable why fad diets
are a popular practice among Americans to lose the weight, fast. Fad diets’ main attraction is that
they promise results quick. When one supporter of fad diets was asked what motivated her to try
a chosen diet, she offered one word, “speed.”22 The Atkins Diet promotes that prospective dieters
can lose up to 15 pounds in 2 weeks.23A person on the Zone Diet can expect to lose 1-2 pounds a
day.24 And while Weight Watchers website does not give average number of pounds normally
lost, it does, however, cater to individual needs and offers a monitoring form to track weekly
progress.25 The cabbage soup diet promises drastic weight loss in a week, and the master cleanse
two weeks. So both the speed of the weight loss and duration of the diets are reasons why
Americans attempt fad diets.
As there is with almost any product, there is a strong advertising component involved in
promoting these diets. Originators of fad diets know that merely spreading the diets via word of
mouth is not enough. They resort to other outlets like advertisements in magazines, official
websites, and paying celebrities whom Americans admire to endorse the diet. The spokesperson
is usually a well-known celebrity to whom many Americans can relate and consider the perfect
role model. Spokespeople are often celebrities because “celebrities so often set the standards of
beauty around the world, their respective diets are viewed as vehicles to attain such standards.” 26
The carefully chosen spokesperson acts as a double-edge sword to make the dieter both envious
and motivated to get the same results as the spokesperson. Take, for example, the commercial for
Jenny Craig with Valerie Bertinelli as the spokesperson. In the commercial, Bertinelli first
appears in a robe discussing how prior to adopting Jenny Craig as her diet program, she was very
self-conscious about her weight. She goes on to say that the diet has helped her get the
confidence she needed to walk around in a bikini. As she removes her robe to reveal a perfectly
toned, fit body, free from fat, a third-party viewer, arguably a woman, is immediately envious of
Bertinell’s body. She is also, however, motivated to achieve the same results. The commercial
20
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cleverly ends with Bertinelli saying, “dive into your summer with Jenny Craig.”27 This slogan is
another way to motivate Americans to adopt this diet.
The significance of spokespeople representing fad diets is further illustrated through
Courtney Thorne-Smith as the spokesperson for the Atkins diet. On the Atkins website, there is a
very attractive picture of the actress who plays the wife in the TV show, According to Jim. On
the official website, available to all, there is a section dedicated to Thorne-Smith’s experiences
with the diet and why it is the right one for her. Americans in the market for a diet would
probably find this to be very convincing, because if it works for a celebrity, they reason that it
will work for them. This actress, as a passionate supporter of the diet, is on the record saying,
“But since I have made Atkins a part of my life, that’s (failing with other diets) all changed. My
pantry is full of yummy nuts, and Atkins bars and shakes and my fridge is stocked with fresh
vegetables (for salads and roasting with olive oil or sautéing in butter), sliced meats, wonderful
cheeses, and great salads from my local health food store (made with real mayonnaise, of
course).”28 It can be argued that Smith did not say all of these things, but that the creators and
promoters encouraged her to coordinate her responses with the food choices the Atkins diet
supports as healthy.
Similarly, Weight Watchers also tries to increase sales through the endorsement of
spokespeople. The newest face of the program is Jennifer Hudson. This celebrity, whose fame
arose from her time on American Idol, joined the Weight Watchers Campaign earlier this year.
Hudson won an Oscar for her performance in Dream Girls, and during an interview with ABC
News, she admitted that “weight is a part of the industry, but it keeps you separated and helps
you stand out from other people.. They need some normal sized people around here, so that
doesn’t bother me at all.”29 This quote supports the fact that Hollywood relies too much on
fantasies about the body, which also come from the culture. When her popularity grew, she
needed to fit the mold, so she joined the Weight Watchers Campaign to transfer her body into the
fantasy Americans create about weight. In addition, during the interview, she went on to say that
she joined Weight Watchers to lose her baby weight, and model a healthy lifestyle. One could
arguably call these statements controversial because starting weight watchers to fit Hollywood’s
criteria, and to make better health choices are two conflicting ideas. Whatever the reason,
Hudson is shedding the pounds and Americans are noticing. Hudson calls the diet convenient, as
long as she keeps track of her points.30 The fact that she is a new mother also appeals to women
dieters who rationalize that if a new mother can fit dieting into her hectic lifestyle, they can too.
Furthermore, on Weight Watchers’ official website, Hudson says she chose this diet to fit
her busy life. Prospective dieters can relate, and as a result would also probably choose it
because of its alleged convenience which this spokesperson emphasized. Once again, these
findings are supported in the survey in which six out of ten respondents agree that spokespeople
play a strong role in the success of diets.31
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Similarly, Jenny Craig utilizes spokespeople in the program. A recent spokesperson
includes Kirstie Alley. Her story is the “American as the underdog”. During her acting career,
her weight fluctuated until she joined Jenny Craig in 2005. While on Jenny Craig, she lost 75
pounds, and she kept it off for more than a year. 32 The common phrase she used in the
commercials and advertisements was “have you tried Jenny lately?” Other spokespeople include
Jason Alexander, Sara Rue, Valerie Bertinelli, and Nicole Sullivan, all of whom have their own
advertisements, blogs, and biographies on the site.
What does this reveal about American Character? Spokespeople contribute to the overall
philosophy behind fad diets. It is lucrative to put a familiar face on a diet program because most
Americans are media followers and are easily swayed if a celebrity encourages a diet they are
thinking of trying. In the prologue of Never Satisfied, Hillel Schwartz argues that slimming is the
modern expression of an industrial society confused by its own desires. The dieters desire to see
quick results that are demonstrated in ads and want it for themselves.33 The concept of equality is
the reason for this. Americans have the strong belief that everyone is equal, just as dieters do not
think that these spokespeople are above them. Similarly, the American trait to strive for human
perfectibility is another reason why they respond to these spokespeople.34 Such spokespeople
often demonstrate perfection, with the help of the advertisers. These paid professionals act as
interpretive authority for implicitly defining what weight and beauty mean in America.
Another component of advertising is the catchy slogans or sayings that are associated
with each diet. A slogan is a vague statement whose terms are variously understood. The slogans
are often also difficult to disagree with because the vagueness of terms holds meaning for
everyone.35 For example, Atkin’s diet, sexy, sweet, science is a vague generalization. Everyone
can agree with and find this alliteration appealing in some way.36 Also, the zone diet’s slogan
“zone living is as easy as 1-2-3,” sounds very promising, but does not give many details that
anyone could disagree with, thereby diminishing possible conflicts.37 In the same way, Weight
Watchers slogan “stop dieting, start living,”38 is very inspirational and everyone hearing this
slogan would be hopeful that the diet will work for them. And lastly, the slogan for Jenny Craig
is “enjoy the food you love and still lose weight.”39 Everyone can appreciate that.
All of these slogans make sweeping claims about results the diet will bring. They are not,
however, adequate representations, and they do not accommodate for individual differences of
the dieters that will alter the results. Slogans are used to promote many products, schools are
defined by them, and they reveal a great deal about the American Character. Since slogans lack
details in order to achieve consensus, this suggests that Americans are easily swayed by catchy
32
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phrases. In addition, there is a positive correlation between slogans and spokespeople. Fad
dieters are more likely to trust a slogan that is represented by a renowned spokesperson.
The topic of fad diets also correlates to the Turner thesis. In his essay, Frederick Jackson
Turner highlighted the influence that the frontier had on the first and subsequent generations of
settlers to America. The settlers experienced environmental changes and a culture clash because
life in America was significantly different from what they were used to in Europe. As they
advanced westward, the more adjustments they had to make to their ways of life, in effect,
changed their ways of thinking and their ways of surviving. Differences in climate, resources,
institutions, and culture all precipitated the formation in the American Character. In other words,
as settlers developed the American frontier, American Character was formed. According to
Turner, these character traits that were representative of Americans include quickness to find
expedients, practicality, and inquisitiveness of mind.40 Similarly, American fascination with fad
diets reveals that these character traits are still prevalent today. One trait that is relevant to fad
dieting is quickness to find expedients. Participants in fad dieting exhibit these traits because of
their desire for the quick results promised by these diets. Dieters are tricked into thinking that
these diets are practical because of the convincing advertising, success stories involved, and ease
of the diets.
In addition, in his famous speech, Frederick Jackson Turner called Americans “powerful
to affect great ends.” 41 This trait relates to Americans who choose fad diets as their method of
weight loss because Americans are so eager to see results that they use powerful diet plans.
Participants in fad dieting are quick to find expedients because of their desire for the quick
results the diets promise.
Although many diets, including the very-low-fat Ornish diet, were created to prevent
heart disease, this research has shown that the American Heart Association speaks out against
fad diets. The AHA’s official website is critical of fad diets, as evidenced by the
recommendations from the experts who encourage Americans to adopt “healthy eating habits
permanently, rather than impatiently pursuing crash diets in hopes of losing unwanted pounds in
a few days.”42 The American Heart Association is especially in opposition to the cabbage soup
diet because it overemphasizes one type of food which, according to the AHA “violates the first
principal of good nutrition: eating a balanced diet that includes a variety of foods.”43 The AHA
uses the cabbage soup diet as an example because it is very extreme diet plan, as explained
above, and if maintained for a long period of time, it can cause health problems. This diet claims
that a person on the diet can lose 10-17 pounds in a week, but during this time, she loses the
essential nutrients and vitamins from which are derived from the other food groups including
meat, poultry, cheese, and grains. In this respect, the diet also breaks another nutrition rule, that
eating should be enjoyable. And it can be argued that eating cabbage soup and the same fruits
and vegetables with every meal is not enjoyable.
As well as condemning food specific diets, like the cabbage soup diet, the American
Heart Association does not recommend that Americans use high-protein diets as their method of
weight loss. An example of the high protein diet is the Atkins, diet which overemphasizes
40
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protein consumption in place of carbohydrate consumption. The four phases of the Atkins diet
encourage an increase amount of protein and a reduction of other essential nutrients that the body
needs. In this effect the AHA does not recognize high protein diets as healthy diets because they
prohibit important carbohydrates like grains from which the body derives energy and nutrients.44
Besides supporting that high-protein diets strip the body of essential nutrients, the AHA
claims that high-protein and low-carbohydrate diets may raise blood pressure. Limiting fruits,
vegetables, nonfat dairy products, and whole grains raises blood pressure by reducing intake of
calcium, potassium, and magnesium, while simultaneously increasing sodium intake.45 The AHA
also asserts that foods high in fiber, which are de-emphasized in high-protein diets, can help
lower cholesterol. So when foods high in fat replace those high in fiber and carbohydrates,
cholesterol levels rise and there is an increase in cardiovascular risks.
The American Heart Association is an advocate for healthy living and, as such, created a
diet plan that “gives recommended daily servings from various food categories, not specific
foods. It’s a nutritionally adequate eating plan that’s intended for a lifetime of use.” 46 Cleverly
named the no-fad diet because it does not promise rapid loss, it offers menus that are intended for
a nutritional sustainable weight loss. Following the diet plan, the dieters are to do three things:
eat well, move more, and think smart. In order to eat well, the AHA encourages a healthy cut
back in calories, while at the same time including food choices from each food group, so as to
not limit food choice. The diet book promotes the importance of planning each meal and gives
many healthy meal choices. Some popular foods are citrus freeze bars, orzo with tomato and
capers, chicken and toasted walnut salad, and salmon Florentine. Along with each meal comes an
extensive recipe and detailed information about the meal. For example, the dish orzo with tomato
and capers, lists the serving size, ingredients, directions, dietary information per serving which
includes dietary exchange, and serving analysis. To get an idea of how comprehensive the recipe
pages are, here is the breakdown for orzo with tomato and capers from No-fad Diet:
This versatile Mediterranean combination is delectable both as a hot or room temperature
side dish and as a cold pasta salad.
Serves 4; 1/2 cup per serving
Ingredients
3 ounces dried orzo
1 small tomato (about 4 ounces), seeded and diced
1/4 cup snipped fresh parsley
1 tablespoon capers, rinsed and drained
2 teaspoons olive oil (extra-virgin preferred)
2 teaspoons dried basil, crumbled
1/2 to 1 teaspoon cider vinegar
1/2 medium garlic clove, minced
1/2 teaspoon salt
1/8 teaspoon crushed red pepper flakes
Directions
Prepare the orzo using the package directions, omitting the salt and oil. Drain well.
Meanwhile, in a medium bowl, stir together the remaining ingredients. Add the orzo.
Toss gently. Serve hot, at room temperature, or cold.
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Dietary Information (per serving)
Dietary Exchange
1 starch
1/2 fat
Nutrient
Analysis
Calories:
107
Protein:
3g
Carbohydrates:
18 g
Total fat:
2.5 g
Saturated:
0.5 g
Polyunsaturated:
0.5 g
Monounsaturated:
1.5 g
Cholesterol:
0 mg
Fiber:
1g
Sodium:
355 mg47
This recipe is included in the No-Fad Diet book, created by the American Heart
Association because it incorporates food from a variety of food groups, like orzo, capers,
tomatoes, and oil. There is no meat or poultry in this dish, however, protein is not lacking,
making up 3 grams of this meal.
The American Heart Association works to reduce the prevalence of cardiovascular
disease and stroke in the lives of Americans. It is an association devoted to encouraging healthy
lifestyles and recommending ways to live a long and healthy life.48 Since AHA is held in high
esteem by Americans and supporters, the claim can be made that a diet plan recommended by
and derived from the AHA is a safe diet. Fraudulent diet creators are aware of the legitimacy
linked to the association and, as a result, deceive Americans into thinking a diet is supported by
the AHA, when really it is not. A fake diet has been linked to the AHA across the United States
and in Australia. It has been cited as the “Spokane Heart Diet, the Cleveland Clinic Diet and the
Miami Heart Institute Diet. The poorly typed and photocopied phony diet has also been offered
by mail for $2 per copy.”49 The diet explains a three-day menu including vanilla ice cream, hot
dogs, eggs, and cheddar cheese, while promising that the dieter will lose ten pounds in three
days. The AHA has spoken out about this counterfeit diet on its official website and is on the
record saying “the bogus diet is not from our organization.” On the contrary, the AHA
recommends limiting the intake of egg yolks and whole-milk dairy products like ice cream and
cheese. Further research regarding how many Americans were tricked into this food specific diet
was not provided.50
So another question is, why are Americans being tricked into counterfeit diets? This can
be explained by Americans being easily swayed by the media and advertisements. Just as
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Americans are more likely to try a diet that has a catchy slogan attached to it, perhaps Americans
are prone to trusting a diet for the mere fact that it is endorsed by the AHA.
To delve deeper into the topic of fad diets, a survey was conducted among ten
individuals, ranging in ages from 20-71, half males and half females. The surveyor distributed
the survey at a family function. Instead of being entirely random, however, the researcher used
her judgment and handed them out to those in age range that would enhance the findings. The
surveyor knew the survey would not be practical for young adults so she did not use randomized
distribution as her method. The survey asks about each individual’s dieting and attitudes about
fad diets through twelve questions that are a mix of closed and open-ended statements. This
survey results adds to the richness of the research conducted.
Although the survey was aimed at being objective, the unclear wording in statement
eleven caused confusion among some of the respondents. As a result, the researcher had to
verbally elucidate the statement to each respondent prior to his or her answering. All of the
respondents were eager to take part in the survey, although one female was hesitant to take the
survey since she has never tried a fad diet.
In regards to the types of questions and format, in theory it is good to have a mixture of
closed and open-ended statements. If further research is conducted in the future, however, the
surveyor will use only close-ended statements since they are easier to quantify and decode.
After analyzing the close-ended results, the surveyor found that the respondents’ answers
both enhanced and supplemented the research findings. To this effect, even though the survey
includes only a small sample of Americans, the trends can perhaps be compared to the trends
among all Americans. First, out of the ten respondents, all either strongly disagreed or disagreed
that fad diets were their chosen method of weight loss. Since the Americans surveyed were not
fad dieters, it is reasonable that five of the respondents were neutral or indifferent to favoring a
diet that promised rapid weight loss as opposed to gradual weight loss. Out of the other five
respondents, two males strongly disagreed, one male and one female disagreed, and surprising,
one male age 39 strongly agreed with rapid weight loss plans over gradual weight loss plans.
This male represents Americans who support the speed of fad diets.51
The statement concerning spokespeople generated a variety of answers. Three people
who took the survey strongly disagreed, two were neutral and five people agreed that
spokespeople play a strong role in the success of fad diets.
On a similar note, just as three interviews demonstrated, this survey suggests that
Americans are more likely to try a fad diet if friends tell them about his or his success story. This
is a rather an interesting finding, considering that five out of the ten surveyed believe
spokespeople play a role in the success of diets. A statement that also surprised the surveyor was
the one that read “I would risk possible side effects that sometimes are associated with cutting
whole food groups out of a diet, if it meant losing weight for an important event. Results
illustrated that six people strongly disagreed, 2 people disagreed, and two neither agreed nor
disagreed. Likewise, the statement reading “an expensive diet plan is a deterrent for trying the
successful diet,” produced a variety of responses. The two oldest participants, one man and one
woman, disagreed, implying that they would try a successful diet plan despite the expense. The
two youngest males had no opinion, four females agreed, and two males ages 39 and 49 strongly
disagreed, implying that if a diet plan is too expensive, they will not try it.
The statement reading “women are the targeted audience for most fad diets,” displayed
the most differences in opinion amongst males and females. All of the women either agreed or
51
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strongly agreed, while only three men agreed, leaving the other two men in disagreement.
Although this paper did not focus on which fad diets cater more strongly to women and which
ones cater to men, further research in this area is recommended to receive a richer analysis of fad
diets. This could be researched by viewing and analyzing which diet ads address women and
men directly. The most Jenny Craig commercial, for example stars Jason Alexander, as a male
spokesperson, clad in work-out clothes while singing a song about his weight loss. In the video,
the leading female spokesperson, Valerie Bertinelli, asks if he wants a bathing suit, but
Alexander denies saying he does not need a bathing suit to bare his changing body. The Jenny
Craig advertisers cleverly use this ad to demonstrate that Jenny Craig is not just for women. This
up-beat video serves as a motivational tool to encourage men to try Jenny Craig too. This is a
great example of the research to conduct, in addition to carefully designed questionnaires
keeping the differences of men and women in mind.
An interesting aside is that Americans relationship with fad dieting is reflected in W.
Somerset Maugham’s short story, “The Three Fat Women of Antibes,” which exposes the human
condition of competition, in this case, the condition to compete to lose weight. In the story, three
full-figured friends vow to never eat fattening food. Beatrice, Frank, and Arrow cut out whole
food groups from diet like many fad diets recommend. Likewise, the narrative relates to fad diets
because, in response to the interview question that inquired about the top three reasons that they
stuck with the program, all subjects gave similar reasons: close friends of theirs were on the diet,
passed on the success they were experiencing, and convinced the interviewees to try the diet.
One male interviewed, age 49, disclosed that he tried Atkins because “a good friend, who is
similar to me in many ways, used it multiple times with success.”52 Also, the survey results
confirmed that six out of ten strongly agreed that they are more likely to try a fad diet, if their
friend, as opposed to a spokesperson, tells them about his/her success.53 Although the sample
size is small, both the interviews and surveys conducted expose fad diet trends among
Americans.
The main finding was that Americans are more likely to trust their friends’ success
stories, as opposed to trusting a spokesperson speaking for the diet. This discovery, in turn,
describes Americans natural tendency towards competition. The dieter’s internal conflict is
fueled by an unspoken external conflict with friends or peers that involve competing to receive
similar results. It is reasonable to make that claim that fad dieting requires both competition with
self and peers to acquire results. Additionally, just as the three friends in the short story denied
themselves pleasure in the form of food, fad dieters are denying themselves the principal of life
to enjoy the food they crave, when they crave it. This is easily contrasted with the strict meal
plans commonly associated with diets.
The historical aspect of American food faddism also connects to the health movement of
the 1830s. This influential movement had a significant impact on food and drink during which
William Sylvester Graham was a leading figure in food reform. Graham disagreed with the
typical American diet that consisted “largely of corn, pork, molasses, pudding, and pies.”54 And
he argued that vegetarianism would be the cause for the overall improvement of American
diets.55 Dr. Dean Ornish, creator of the Ornish diet, shares the belief that a vegetarian diet will
52
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improve or prevent heart disease.56 Likewise, fad diet creators can be compared to John Harvey
Kellogg who encouraged detoxification with enemas and high-fiber diets.
Conducting this research on fad diets has revealed much about the American Character.
One trait exhibited through fad diet research is Americans’ tendency to be practical. In the
survey, each one of the participants said that he or she would quit a diet, and switch to another
one if that individual was not getting the results the diet promised.57 These results support
Frederick Jackson Turner’s claim that in order to get accustomed to the new frontier, settlers
were forced to be practical in their thinking.58 As gleaned from the survey, Americans have the
same thinking for diets, if one is not working; they will switch to another diet.59 Likewise, the
advertising aspect of fad diets plays a role in their popularity. Advertisers know that Americans
are swayed by the media, so they integrate attractive and well-known spokespeople and slogans
in the advertisements.
The fast-paced way of life is rooted in every aspect of American culture. Just as it is
defined through the ever-changing technology and fast food industry, this speed is embedded in
the philosophy of fad diets. Fad diet creators are aware that Americans like speed. And they
cleverly cater to American’s tendency to be impatient by promising results in as early as a week.
Lastly, the most apparent finding, after analyzing the primary data, is Americans
tendency to trust peers and friends in fad diet recommendations. This trust is arguably derived
from American tendency to compete with another. Both the interviews and surveys support this
finding. Research has revealed Americans’ tendency for speed and attention to media. As well,
fad dieting highlights the timeless American traits such as practicality and quickness to find
expedients, dating back to Frederick Jackson Turner in 1893.
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Appendix A

We are interested in your dieting and attitudes about fad diets. Please take a few minutes to
answer these questions. All info will remain anonymous.
Age: _________
Sex: _________
Highest leveling of schooling completed:_________
1. What diet program(s) have you tried?
2. Best one and why?
3. What are the top 3 reason that you stuck with the Atkins program?
4. Did advertising play a role in influencing you to try it? If so, in what form?
5. How long did you stay on the diet?
6. How did your body react when you stopped the diet?
7. Were there any side effects associated with the diet?
8. Are you more likely to go on a diet plan that promises rapid weight loss or gradual weight loss
and why?
9. What advice can you offer for people wanting to go on a popular diet plan?
10. What is your current method of weight loss and healthy living?
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Appendix B

We are interested in your dieting and attitudes about fad diets. Please take a few minutes to
complete this survey.
1. What fad diet are you most familiar with: Atkins, Weight Watchers, Ornish diet, The Zone,
The Master cleanse or Jenny Craig?
2.Have you tried a fad diet? If so, which one?
3. What would you do if you were not getting the results the diet promised?
4. What do you consider to be an ideal diet?
Please circle where you stand!
5. I am more likely to try a fad diet if it promises rapid weight loss as opposed to gradual weight
loss.
Strongly
Strongly
Disagree
Agree
1

2 3 4

5

6. Spokespeople (usually well-known) play a strong role in the success of fad diets.
Strongly
Disagree
1

2 3 4

Strongly
Agree
5

7. Women are the targeted audience for most fad diets.
Strongly
Disagree
1

2 3 4

Strongly
Agree
5

8. Fad diets are my method of weight loss.
Strongly
Disagree

Strongly
Agree
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2 3 4
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5

9. I am more likely to try a fad diet if my friend, as opposed to a famous spokesperson, tells me
his/her success story.
Strongly
Disagree
1

2 3 4

Strongly
Agree
5

10. I would risk possible side effects (that sometimes are associated with cutting whole food
groups out of a diet) if it meant losing weight for an important event.
Strongly
Disagree
1

2 3 4

Strongly
Agree
5

11. An expensive diet plan is a deterrent for trying the “successful diet.”
Strongly
Strongly
Disagree
Agree
1

2 3 4

5

12. Please write one sentence about you overall opinion of fad diet
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Thinning: The Logic of Winning?
The Revealing of Hidden Realities Among High School Athletics
Robert Tyrrell
The common conception surrounding eating disorders and harmful dietary
practices places significant emphasis and acknowledgement on females. It is typically
perceived that women hold the plague of disordered eating and suffer the most from it.
While research indicates this notion to be true, there still exist populations of affected
males who, like their female counterparts, require certification that this
psychological/physiological shortcoming transcends both genders. In recent times,
glorification of poor dieting habits has been more prevalent, especially in the realm of
adolescent athletics. With this, focus has continuously been issued to the high school
female while attention to the male athlete has been masked by society’s perceived notions
of the concept. A new question arises that possesses the capacity to reveal the hidden
realities of high school athletics. To what degree do high school male athletes,
particularly wrestlers, engage in self destructive dietary practices?
To fully contextualize the topic of school age male athletes taking part in self
devastating dieting, it is imperative to provide a detailed diagnostic description of
destructive dietary disorders that may result from such habits. In general, the term eating
disorder refers to two specific domains: Anorexia Nervosa (AN) and Bulimia (BM).
Characteristically, these categories are distinctly different, but coincide under the same
concentration of destructive behavior. According to the American Anorexia Nervosa
Association, Anorexia Nervosa is defined as “A serious illness of deliberate selfstarvation with profound psychiatric and physical components.”i In other words, AN
victims engage in unhealthy dieting techniques in efforts to achieve “absolute” thinness.
To exemplify such thinning tactics, Patricia Neuman and Patricia Halvorson, authors of
Anorexia Nervosa and Bulima: A Handbook for Counselors and Therapists, contend that
anorexics “refuse to maintain body weight over a minimal normal weight for age and
height. The loss of weight may be obtained by eating less, decreasing fat and
carbohydrate intake, self induced vomiting, exercise, use of laxatives and/or diuretics, or
any combination of the above.”ii Victims resort to extreme measures to satisfy their
disorderly obsession of fitting the image of their internal psychiatric view of bodily
perfection. It can be argued that the practices listed above will undoubtedly create
adverse repercussions on the human body. This leads into the physical characteristics and
manifestations of AN.
A litany of complications and negative side effects are not only common with
AN, but perhaps evident, especially when the ailment advances through prolonged
periods of time. In women, menstruation tends to stop if body fat percentages drop
significantly as it tends to do in athletes.iii In addition, “constipation, gastric complaints,
and abdominal distress are frequent.”iv While the listed physical characteristics may
appear less serious in nature, AN can yield more serious, potentially life-threatening
complications. “The most potentially serious physical complications that occur regularly
with Anorexia Nervosa are fluid and electrolyte abnormalities. These abnormalities can
result in death. The most dangerous are dehydration and a deficiency in potassium.”v
Other internal physical abnormalities that result from the habits of AN are lowered body
temperature, slowed heart rate, low blood pressure and blood sugar, swollen glands, and
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elevated enzymes.”vi These characteristics are the bi-products of the harmful dieting
associated with the disorder. Additionally, through the highlighting of such bodily
maladies, it can be concluded that the dietary habits of Anorexic individuals are self
destructive, in that they have the potential to severely harm, weaken, and ultimately shut
down one’s being. Even though AN is classified as a psychological disorder, an
exorbitant emphasis was placed solely on the physical manifestations of the disturbance
in order to clearly contextualize and provide the latitude of effectively paralleling the
disorder to high school wrestling. In other words, the psychological aspects of Anorexia
Nervosa are neglected for clarity purposes in concise articulation of this particular
argument; however this does not remove the psychological importance from the disorder
as a focal entity of study. Through this presentment of eating traits and their connected
complications, the linkage between Anorexia Nervosa and high school wrestlers will be
made possible. The same holds true for AN’s associated counterpart, Bulimia Nervosa.
When speaking about Anorexia Nervosa, it is necessary to mention Bulimia
Nervosa (BM) as it is often referred to as a “close partner” to AN. Like AN, Bulimia is
characterized as an eating disorder that hosts self destructive dietary practices. While
starvation is the key emblem of AN, “Bumila is identified by binge-eating and
purging.”vii In this case, and for a unified definitional determination, binge-eating will be
defined as the rapid consumption of an excessive amount of food in a relatively short
margin of time. Bulimics seek to remove or rid themselves of the food that is rapidly
ingested. Food is viewed as an enemy, in that it is depicted and envisioned as a
significant cause of weight gain. So, according to the Bulimic population, food must be
exercised in order to prevent weight gain. Hence, the purging after consumption. Deborah
M. Michel and Susan Willard, authors of the book, When dieting becomes Dangerous,
describe this notion effectively. They state, “Because of her over concern with her body
and her strong desire to be thin, the bulimic feels that she must get rid of the food and
perhaps punish herself for what she has considered to have been bad behavior. In an
attempt to accomplish this task, she turns to purging or excessive exercise, usually within
thirty minutes to an hour after the binge.”viii Specifically, sufferers can consume laxatives
in excess to remove the calories gained from eating. In addition, one may exercise
rigorously for significant time spans in the same attempt to expunge the unwanted intake
of food.
These dieting behaviors are evidently connected with those of Anorexia Nervosa,
in that the fear of gaining weight causes extended periods of fasting, skipped meals,
vomiting, and purging until another binging session takes place. Similarly, the
coincidence between the two disorders lies in the harm of the dietary behaviors, for they
pose destruction on the physical well being of the body. “The same serious problems
related to purging that are described in individuals with Anorexia (the loss of important
body fluids and minerals e.g.) occur in persons with Bulimia.”ix To exemplify such
complications, Michel and Willard observe dental and throat problems, stomach and
abdominal pain, swollen glands, skin distress, and dehydration all to be associated with
the self destructivism of Bulimic dietary practices.”x It can be observed that the habits
found in Bulimics closely resemble those of Anorexics, a key component in realizing the
extent to which male wrestlers engage in dietary fashions that are damaging to one’s
body. Admittedly, a more intense detailed diagnostic description is typically provided in
most academic explorations of a particular topic, however for the purposes of
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argumentative clarity, the provided depiction of eating disorders is sufficient in
accomplishing the task of allowing the audience to parallel the listed components of
disordered eating to those of adolescent wrestling.
Research suggests that females are more likely to engage in self destructive
dieting, however, men face risk as well. This notion also holds true in the realm of
adolescents. In order to quantify and visualize the measure between the two genders, it is
necessary to provide the prevalence of harmful dieting for both men and women, adult
and adolescent. Numerical data will aid in the contextualization of the extent to which the
neglected population of high school male wrestlers indulge themselves in poor dieting.
It is frequently assumed that if one is to practice in self destructive eating, it is
more than likely going to be a female. Reviews of the literature suggest that this
assumption is valid. Michel and Willard maintain that “90 percent of individuals with
eating disorders are female.”xi It is known that males combine to construct the remaining
10 percent. Through this, it is concluded that there is a wide discrepancy between the two
genders. When delving into this discrepancy, it is logical to assume that because of the
low percentage of affected males, specific, perhaps uniform or comprehensive factors are
contributing to the aliment. Arguably, the spread of precursors that cause males to engage
in self harming eating is significantly narrower than the range of causes for female
engagement. To represent the ratio gap between men and women, Richard Gordon states
that, “Contemporary studies tell us with almost near uniformity that the ratio of female to
male anorexics and bulimics is at least 9 to 1.”xii These figures incorporate all populations
of people including both adult and adolescent.
To narrow the data, Jacalyn Robert-McComb contends that “As many as 70
percent of normal weight adolescent girls feel fat and engage in unhealthy eating
practices.”xiii To reinforce this statistic, the film Dying to be Thin asserts that cases of
Anorexia Nervosa has been increasing by 36 percent every five years since the 1950s.
About eight million people suffer from destructive dieting. The most vulnerable are
individuals aging from fifteen to twenty four.xiv These assertions not only effectively
represent the high risk of problematic eating facing adolescents, but they also reveal a
stark reality.
Because of the high percentages, a variable that is unique to teenagers must be
playing a significant role in the development of eating disorders and self destructive
dieting. Dying to be Thin focuses largely on adolescent girls who are struggling with
eating problems. This high emphasis on adolescent victims illustrates that harmful dieting
is the most prevalent among young people. Even though an exploration of adult AN is
provided, significance is awarded to the teenage population, demonstrating the notion
that destructive dieting is largely found among the nation’s youth.
Because of the relatively recent determination of eating disorders as a true
psychiatric aliment, it is often perceived that AN and BM are contemporary issues.
However, Dying to be Thin affirms that this adolescent problem has been affecting
children for decades. To exemplify this claim while simultaneously combating the widely
held notion, Andrew Carroll, a 1973 graduate of Bensalem High School, maintained in a
recent interview that as a senior in high school he engaged himself in a diet that yielded
destructive results. “I was 225 pounds prior to my dieting, but after sticking to my diet
religiously, I lost thirty pounds.”xv Carroll described that he severely cut his caloric intake

The Eagle’s Eye, Volume 8, Number 1

57

by twenty five percent of normalcy while working out with an extreme exercise regimen.
He stated,
I would hardly eat, for I needed to lose the weight and the only way I knew how
was to basically stop eating. I wouldn’t eat at school. I would skip breakfast and
lunch, and I would come home only to eat a few pieces of fruit and occasionally a
sit down dinner. I would then constantly exercise in my back yard, to burn off the
calories. I would then have basketball practice in the evening where I would work
my body even more. The practices lasted about two hours. By the time I would
eventually get home, I would feel exhausted and go right to sleep without
eating.xvi
Carroll kept these dieting practices up for roughly two months and suffered adverse
consequences. Because of his poor diet, Carroll developed a skin irritation which
eventually caused a boil on the back of his leg. “After a while, a boil developed on my
leg and the doctor claimed it was surely because of my diet.”xvii The problematic dieting
resulted in undesired complications. Carroll’s experience is a clear example of how
adolescents, particularly athletes engage in diets that eventually produce harmful effects.
More importantly, it exemplifies that destructive diets are prevalent among males,
specifically the male adolescent athlete. With this, a question arises: Why do certain male
adolescent athletes find themselves embodied in self destructive eating? A simplistic
answer points to the various sports and professions that encourage and foster such
detrimental behavior.
Research suggests that males are undoubtedly the defined minority in light of
problematic dieting; however, cases still exist and in order to fully gage prevalence, it is
necessary to provide a foundation of the male athlete in regards to the encouraging of
destructivism. As stated earlier, men only make up 10 percent of all eating disorder cases
and are much less likely to suffer than their female counterparts. With significantly low
percentages, the causes and contributors are questioned. What causes men to engage in
destructive dieting? Beyond the socio-cultural pressures that influence youth, certain
sports can influence dieting. It can be therefore concluded that the requirements and
demands placed on athletes by sports propel them into the dysfunction of “negative
eating”. Antonia Baum contends that “Some studies suggest that athletes are actually at
higher risk than non-athletes for the development of eating disorder. A 1988 survey of
male athletes at 22 Midwestern colleges in the US demonstrated that 3 percent met the
criteria for anorexia and 21.5 percent for Bulimia Nervosa.”xviii Even though this study
was conducted in a small scope, it represents the norm within universities and potentially
extends to represent high schools. Because athletes met the criteria for eating disorders, it
can be argued that a universal notion is shaped where sports in fact do possess the
capacity to in fact encourage eating-disordered behavior. When utilizing the term “sport”,
there are limitations that must be acknowledged. Not all sports played in high schools
encourage harmful dieting, or even pressure athletes to alter their body weight to fit a
desired image.
These sports manifest themselves in those which do not require constant aerobic
exercise to reach a particular thinness for achieving optimum performance. For example,
in high school baseball, an athlete is not typically required to reduce weight or restrict
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calorie intake. Weight and body shape is not always a factor in the effectiveness of the
performance in the field or at the plate. Like most arguments, however there are
exceptions, for account needs to be taken if the athlete is significantly overweight where
difficulty maneuvering poses a problem. In a case like this, it is obvious that weight
creates an issue that ultimately could hinder performance. Commonly, the baseball player
performs in an environment where weight is not glorified to a state of emphasis or
concern. This “weight accepting” environment allows the athlete to continue his diet and
not solely concern himself with the need to cut weight, which perhaps will pave the way
for destructive dieting. As it is typically observed in high school, baseball athletics
simply encourage health and wellness. To exemplify this notion, Sean Duckworth, a
player on Belmont Abby College’s baseball team, maintains that of his high school and
college career; he has not experienced any excessive exercise regimens or outrageous
dieting. Similarly, he contends that “Baseball doesn’t really require its players to cut
weight, as long as a player has good strength and hand eye coordination, he is seen as
competent. At no point was the whole idea of thinness and weight cutting stressed.”xix
Through this, it is observed that the environments created by perceptions of a specific
sport lessens or heightens the vulnerability factor which allures male athletes to improper
dieting. Thus, it can be considered that the sociological frameworks, concepts, and
notions of how sports are played determine the environment of performance in which
athletes are required to comply. These environments of sport remain a constant theme
that arguably become instilled as a constant norm within the athletic realm; therefore,
athletes are essentially placed into such an entourage that surrounds them either
positively (does not foster DD) or negatively (fosters DD).
Another way of understanding this environmental influence is to simply
contemplate how one perceives certain sports. Perceptions are engrained into our psyche,
and to demonstrate this concept, it can be considered that the average American perceives
baseball as an activity in which weight restriction is virtually nonexistent. This
universally accepted notion of the sport perhaps fuels the well-being of its athletes and
promotes safe, proper, and healthy dieting. As stated earlier, perceptions of sports
ultimately create the environment of that given sport and that environment is a
predominant influence on whether male athletes will engage in self destructive dietary
practices.
While baseball is an effective example in representing this argument, other sports
hold similar effectiveness. Ice Hockey, field hockey, soccer, basketball, lacrosse, and
tennis are all sports in which the environment virtually dismisses weight as a supreme
concern for both participation and success. In short, it can be argued that the sports which
create “weight friendly” environments significantly reduce or even eliminate the potential
for athletes to engage in detrimental dieting. While there are numerous sports that view
weight as secondary in importance, there are some in which weight is deemed the
keynote characteristic. For these, low body fat is viewed as essential and often necessary
for participation and engagement. Altering of body shape, reducing mass, and losing
weight are fully encouraged within these types of sports. Baum claims that:
The sports where eating disorders or eating-disordered behavior are most
prevalent include sports in which aesthetics are critical to the judging or scoring
process, sports where the athletes has to make weight for competition, and sports
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in which low calorie intake is considered advantageous to performance. These
sports are where male athletes are at high-risk decline health in the development
of an eating disorder.xx
This assertion reinforces the idea that specific sports do, indeed, place pressure on its
athletes to manipulate and fluctuate there bodily stasis. Like the sports which are loosely
associated with weight and dieting, it can be considered that “weight conscious” sports
are also fueled by their corresponding environments. If the sport’s environment classifies
weight, dieting, and/or thinness as key aspects in successful competition, then it is
considered that the athlete will accord with the classification by any means. This, in turn,
yields the athlete to engage in self destructive dietary practices in order to be in
accordance with the requirements and classifications affiliated with the sport which are
ultimately set by the sport’s conditions.
The environments in which a sport proliferates are created by the universal
perceptions of the sport. Consequently, weight-reflective sports are perceived in a fashion
that depicts achieving excessively low body weight and body made as a normal
convention. Stressing weight limitations considerably leads athletes to absorb themselves
in harmful dieting. Similarly, these sports foster weight control as a conclusive
passageway to achievement. For example, Dying to be Thin claims that dancing urges its
athletes to be 15 percent below body weight per height of the individual.xxi By being
significantly thin and beneath normal body weight, it is assumed that one has more
increased chances of obtaining success. Furthermore, it is logical to assume that in order
to fit such an astronomical classification, the athletes are essentially forced to engage in
self destructive dieting habits to make their demands possible. Through this, dancing is
an effective example to portray the broad idea that certain sports encourage eatingdisordered behavior.
Another productive example and the focal point of this argument is high school
wrestling. Details of wrestling in regards to destructive dieting will be discussed
extensively later in the exposition. Other sports that fit this bill include swimming,
diving, track, cross country running, gymnastics, figure skating, and horse racing. To
exemplify this, Baum states, “ Sports in which there is a need to make weight are
notorious for encouraging the development of, sustaining, or attracting those with a
susceptibility to eating disorders. These sports include rowing, wrestling, some martial
arts including judo and karate, and horse jockeying.”xxii Likewise, Arnold Andersen
describes male jockeys, wrestlers, swimmers, models, dancers, military men, and flight
attendants to be vulnerable to eating disorders because their professions necessitate
weight.xxiii This description uses the terms “sport” and “profession” interchangeably. It is
concluded that professions which are considered careers for some also advocate harmful
eating practices. Because such careers support extreme weight restriction and control, a
grueling message is transpiring down to the adolescent youth. Jockey’s are expected to
restrict weight excessively from the off season the time of a race. This gives them a
competitive edge over opponents, for the horse will have to haul less weight, allowing it
to run faster. Similarly, models are expected to be abnormally thin to fit the image of the
fashion world. In both instance, people are paid, rewarded, and praised for achieving
thinness, however accomplishment typically comes at a “costly” price. Adolescents see
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that people earn a living by restricting weight and may consider the practice as a normal
undertaking.
From analyzing the various sports played in high school, it is concluded that two
domains exist: those of which the environments foster destructive eating behavior and
those in which the environments promote normal dieting. Consequently, in both domains
there seems to be a consistent pattern that is directly linked with eating behavior.
Crevecoeur, a French-American farmer claimed that what makes up an American is self
interest and individually.xxiv Also, he claimed that America is based on two traditions,
individuality and community. In many ways, these two concepts are the basis and
foundation of American culture. This concept can be paralleled to high school athletics,
in that the measure of dieting can be based on similar, if not identical traditions. These
traditions hold true for determining the extent to which male athletes are expected to
engage in extreme dieting. Those sports who environments foster such behaviors place
responsibility on the individual. For example, it can be argued that a wrestler’s success
depends solely on his individual performance. Additionally, he is exclusively accountable
to make weight, diet, and pin his opponent, for the assistance from other teammate is
absent. There are no substitutions and the comfort of colleague support is forfeited. Even
though wrestlers operate together as a team, it is essentially an individual sport. This
notion remains consistent with all the previously sports provided, in that performance
rests on the shoulders of the individual athlete. In horseracing, only one jockey rides a
horse in competition against other individuals. To further exemplify this concept, cross
country runners are required to rely on themselves to achieve a favorable time. The short
coming of athletes who participate in such sports cannot, for the most part, be corrected
or elevated by supplementary teammates or players.
In contrast to the individualistic domain, the reaming sports are communal. These
sports allow the team to operate as unit in efforts of achieving success and reaching
optimum performance. In addition, with these sports, a sense of community is formed in
that cooperation and collaborative practices are necessary for engagement and
participation. Ice hockey, field hockey, soccer, football, lacrosse, and basketball are all
clear examples of this communicative founded domain (tradition).
Admittedly, with this particular classification of sport, room is left for critiquing
and disagreement; however, a consistent pattern is shaped in regards to destructive
dieting. Thus, providing such a classification is appropriate for supporting the
understanding of the degree to which athletes resort to destructive eating habits.
Consequently, those sports in which community is the forerunning characteristic do not
place significant emphasis on weight control and the need to excessively diet. They
promote normal and healthy dieting, in which the athlete can sustain his diet for an
extended amount of time. On the other hand, the sports that fall under the individualistic
domain tend to place significant pressure on athletes to minimize and reduce body
weight. The expectation to diet and cut weight is compellingly high, and to assume that
detrimental dieting stems as a result from the sport’s requirement is not only logical, but
also cognizant to the realities of high school athletics. In light of this, it can be argued
that high school wrestling is the most prevalent sport in which athletes resort to extreme
dietary measures in order to lose weight and body mass.
Wrestling is known to place overwhelmingly demanding requirements on its
athletes to abide by specific weight controlling elements. Jean Lakin, Suzanne Steen, and
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Robert Oppliger discuss wrestling as a risk for the development eating disorders.
Simultaneously, they present findings from a study whose purpose was to examine the
prevalence of binge and Bulimic eating behaviors among athletes. The authors claim that
previous studies reveal that wrestlers cut weight frequently by using a combination of
food restriction, fluid depravation, and thermal dehydration. They go on to claim that,
“83 percent of a group of 528 high school wrestlers reduced food intake to lose weight.
Of the 103 wrestlers losing 9 percent or more of their body weight, 32 percent reported
that reduction in food intake was used a lot. More recent data indicates that these weight
control practices are still being used.”xxv To further demonstrate the similarities of these
studies, the authors conducted a study of their own which produced similar results. They
found that of the 764 subjects who participated in the study, approximately 55 lost more
than 1.4kg during the season, 75 percent restricted foods or fluids, 66 percent dieted
gradually, 65 percent dehydrated, and 4 percent used laxatives. In terms of binge eating, it
was found that 52 percent all of subjects were involved in binge eating episodes.xxvi
These results found by Lakin, Steen, and Oppliger coincide with previous studies
conducted on this particular topic.
This reveals a trend in high school wrestling. Because of the extent and depth of
the study, it serves as a solid commencement for further research. Because this
descriptive study was conducted more than twenty years ago (1990), it is imperative to
extend the respective research of Lakin, Steen, Oppliger, and others who have later
attempted to convey similar data. Additionally, it is necessary to bring to date some
current data of high school wrestling in order to reinforce, confirm, or contradict previous
findings. Moreover, it is crucial to compare newly collected data to the destructive nature
of eating disorders to demonstrate and solidify that the behaviors observed in wrestlers is,
indeed destructive.
To accomplish this task, a short term study was conducted by the researcher to
evaluate high school wrestlers’ dietary patterns, methods of weight loss, eating behaviors,
frequency of dieting, rationalizations for engagement in extreme dieting, complications
experienced from dieting behavior, and make comparisons to the destructive habits of
eating disorders. Various interviews from both current and former high school wrestlers
were conducted. In addition, 10 surveys were administered to a Catholic high school
wrestling team. It is important to state that the catholic background of the athletes did not
affect the validity of the result, for these teams adhere to the same regulations and
standards as those in public schools (PA). The surveys were self-report in that the manner
and time of their completion was decided by the athletes. Admittedly, there is a potential
for skewed result/answers due to the lack of researcher intervention. To compensate for
this possibility, interviews were conducted straightforwardly with the researcher present.
The results of this study must be considered a small scale determination because of the
extent to which research was conducted. This small sample cannot yield a broad spectrum
solidifying or proving results; however, a conclusive pattern can be drawn, a pattern that
arguably represent the mass of high school wrestlers.
Out of the 10 administered surveys, 100 percent were recollected and analyzed.
The first area of questioning assessed the methods and practices used to reduce body
weight. For this particular group of subjects, 100 percent have admitted to engaging in
extreme means. It was reported that all of the subjects dehydrated themselves, reduced
calorie intake drastically, exercised with an overly rigorous regime, purged, binged or
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starved themselves for an extended period of time at some point during the current
wrestling season. Many dehydrated while vigorously exercising and wearing multiple
layers of clothing (90%). In addition to layering clothing, few reported to exercising with
trash bags over top of their skin and clothes to prevent the escape of air and increase the
loss of water weight by profusely sweating (90%). While extensive physical exertion is
taking place, the athletes would reframe from hydrating for substantial amount of time.
This method of dehydration typically lasts for hours to ensure that all water weight is lost.
It was reported that this type of dehydration occurs with 90 percent of the subjects. Nick
Harris, a former Washington High School wrestler, illustrates this notion. He claims that
fifteen to twenty hours prior to a match he will halt his water intake completely. He will
continue to exercise with much rigor to lose any excess water. “I will occasionally drink
only a minute amount of water to basically moisten my throat. Even then, I try to spit it
the bulk of it out.”xxvii Similarly, Thomas McWilliams, an athlete on Archbishop Wood
High School’s wrestling team, asserts that he does not put any form of sustenance inside
his body until the day of a weigh in. In addition, he attests to not eating two days prior to
a weigh in.xxviii This, in turn, further demonstrates the level of dehydration wrestlers can
reach. In short, Harris’s and McWilliams’ claim coincide with the results of the survey,
in that it is conclude that dehydration is a prevalent practice among wrestlers.
In addition to dehydration with excessive exercise, 90 percent of the subjects
reported to drastically reducing their calorie intake. Starvation was the method of choice
in order to accomplish this task (80). Correspondently, 90 percent of the athletes reported
to reduced their calorie intake to less than one thousand calories per day for an entire
week or more prior to a match. McWilliams maintains that he would consume the
smallest amount of food possible for about a month. “I only eat once every other day for
a whole week before I am scheduled to wrestle and by eat, I mean two pieces of toast and
some grapes.”xxix Through this and the results of the survey, it is concluded that wrestlers
do starve themselves to some extent. It is logical to assume that if one is eating at a rate
of one meal per two days that he cannot be receiving the nutrient sustainability require
for the longevity of health. To further exemplify starvation in athletes, 90 percent of the
subjects disclosed that they eat less than 1000 calories per day for a substantial amount of
time. While it is now known that the diminution of calorie consumption is highly
common, it is necessary to explore the “eating reversal” of this method.
As stated earlier, binge eating is defined as the rapid consumption of an excessive
amount of food in a relatively short margin of time. Even though binging is the polar
opposite of starvation, its practice is also widespread. Approximately, 80 percent of the
wrestlers reported to binging directly after a weigh. Wrestlers usually binge immediately
after weight in for two reasons. One, they are excessively hungry from starvation and
finally have the latitude to eat and two, they attempt to gain as much weight as possible in
order to gain a competitive edge over their opponent.xxx In fact, 70 percent of the subjects
had weight fluctuations of ten pounds or more in the last year. Arguably, a substantial
amount of this weight stems from the binging segments. Whereas wrestlers want to
consume food at rapid rate just prior to competition, they also seek to expel the calories
leading up to the weigh in. One way this is accomplished is through the use of laxatives
and/or diuretics. Four subjects (40%) reported to engaging in the use of such agents. “At
one point this season, I was dieting while using laxatives regularly. I believe that the use
of the laxatives allowed me to lose ten pound in four hours.”xxxi
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Dry skin, lethargy, abdominal distress, vomiting, mood altercations, and
diminishing immune systems are all reported complications. Approximately 70 percent
of the subjects reported suffering from frequent abdominal distress, 40 percent claimed
that mood emotions decline into a state of irritability, 80 percent reported suffering from
dry skin, 40 percent, asserted to vomiting, and 20 percent affirmed becoming ill from a
weaken immune system. While these percentages are slightly varied, 100 percent of the
subjects who reported complications consider the sole cause of the ramifications to be the
self destructive nature of their diet. This leads into the conclusive pattern of parallelism
between wrestler’s diet and the destructive habits of eating disorders.
The findings from this study suggest that the prevalence of athletes engaging in
self destructive dietary practices has increased since the study conducted by Lakin, Steen,
and Oppliger. Not only do the results of this study confirm the results of Lakin’s, et al.
but extend conclusions by demonstrating the increase in participation of similar examined
behaviors. Wrestlers do, indeed, engage in self destructive dietary practices. While it is
not known whether eating disorders result from such practices, it is in fact known that the
dietary habits are significantly similar. When compared to the dietary characteristics of
Anorexia Nervosa and Bulimia Nervosa, the dieting behaviors are virtually similar, for a
solid amount of the complications and adverse effects of eating disorders were reported.
It is demonstrated that there is a close paralleling between the dieting patterns of eating
disorders and the dietary practices among high school wrestlers. Research and literature
indicate that the habits of disordered eating are definitively detrimental to one’s well
being; therefore because of the commonality and association between the two domains,
the dietary practices, habits, patterns, and behaviors of high school male wrestlers are
deemed self destructive.
Whereas this study yields conclusive patterns of eating behaviors, additional
research is needed. Because the researcher never received the administered coach-based
surveys, it is recommended that the role of coach and his insights be explored. Moreover,
more athletes should be interviewed. It is the recommendation that the methods of
research be extended and implemented on a broader scale, encompassing wrestlers from
various high schools across the United States. Just as recommendations for further
research can be applied to this particular study, it can be beneficial to examine related
topics of study. For example, it perhaps will be beneficial to study the extent to which
wrestlers develop eating disorders from the practicing of destructive dieting. This in turn
calls for the examination of the degree to which wrestlers carry their dietary habits
outside the parameters of high school. For the sake of wrestler safety and well being,
athletes may advantage from a study that analyzes the effects of firmer rules and
regulations in regards to the manner in which adolescents diet. Through the
encouragement of further research, it is recommended that longitudinal research be
conducted on all of the considerations listed above in order to successfully reach
conclusions surrounding high school athletics.
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Appendix A: Interview Questions: Andrew Carroll
1) What year did you graduate?
2) What type of dietary practices have you engaged in while playing basketball?
3) Were there any repercussions from the dieting?
4) What did you eat and how often?
5) Did you reduce your calorie intake during the dieting?
6) How much weight did you lose during you period of extreme dieting?
7) What did your exercise regime consist of?
8) Would you eat when you came home from practice?
9) How old are you now?
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Appendix B: Interview Questions: Sean Duckworth
1) From your baseball career can you recall having to reduce weight or restrict calorie
intake?
2) What is the typical diet of baseball players?
3) In your opinion, do you think baseball fosters extreme weight control through pressure to
be thin?
4) Why is this?
5) Describe your diet during the baseball season.
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Appendix C: Interview Questions: Nick Harris
1) List and describe the methods of dieting in which you engage in during wrestling season.
2) What is the typical period of time in which you take part in such practices?
3) Can you talk more about the dehydration method, personally?
4) What do you eat a week to two weeks prior a match?
5) Do you consider the dietary practices of wrestlers to be self destructive?
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Appendix D: Interview Questions; Thomas McWilliams
1) Lists and describe the methods of weight loss you have engaged in during your wrestling
career.
2) A week prior to a match, how often do you typically eat?
3) Do you dehydrate yourself in attempts to lose water weight?
4) Have you ever binged just after a weigh in?
5) How much weight do you typically gain after binging?
6) A month prior to a match, how often do you eat?
7) Is procrastination the cause of your extreme dieting behaviors, in that it acts as an
enforcer?
8) Do you consider the dietary practices of wrestlers to be destructive?
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Appendix E: Survey
All answers are in kept in confidence.
1) Have I engaged in dieting of the like: dehydration, extreme reduced calorie intake,
extreme exercise regime, purging (self induced vomiting), or starvation for an extended
period of time. (circle the practices I have engaged in)
YES
NO
2) Engaged in binge eating: Eating at a rapid rate and/or excessive amount just after weighin prior to the commencement of a match.
YES
NO
3) Have weight fluctuations of 10 pound or more in the past year.
YES
NO
4) What is the typical time span of dieting with intense measures (extreme dieting)?
5) Engaged in the use of laxatives and/or diuretics during any point in my wrestling career?
YES
NO
6) Eat less than 1000 calories per day a week prior to a match.
YES
NO
7) Experienced bodily/physical complications from my dieting?
YES
NO
8) List any complications you have experienced from dieting.
9) Do you consider the dieting practices of wrestlers to be self destructive/harming?
YES
NO
10) List any additional dietary or weight loss techniques that you have engaged in.
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It’s early summer. The Philadelphia Phillies are at the top of the Eastern Division of the
National League. Citizens Bank Park has again become the home of baseball fans who
love not just the game but also the hot dogs, soda, cotton candy, and the sights and the
sounds of the city crowd. Driving home, they wind through the traffic on route 95 or
struggle through the clogged, hot asphalt streets, where the wafting smell of coffee and
fast food and the distant echoes of rap music collide in a vivid tapestry of the senses. Yet
these same sights and sounds also provide, in diverse and creative ways, the thematic
backdrop of the seven essays that appear in this issue of The Eagle’s Eye.
Mary Kate Gillespie’s essay looks at the effects of caffeine on pregnant, working women,
as it also explores issues of gender and power in the American workplace. Cindee
Crosby’s research focuses on the history of meat consumption in American culture and
on the role of the media and advertising in fostering meat-eating patterns in contemporary
life. Bridget Farrell examines modern American fad diets and explains how they reflect
historical features of American character. Robert Tyrrell investigates the practice of
dieting among athletes, probing especially the eating habits among high school wrestlers.
Melissa Haggerty analyzes the historical evolution of the corset in American life and its
connection to body image and eating disorders. Stephanie Bearish’s research explains
how television, cinema, and the internet can instill fear of the city. Finally, Todd Kemper
traces how Tupac Shakur’s poverty and his experiences growing up in the city influenced
his politics and his music.
I would like to thank the contributors for their superb essays as well as Jen Smith and
Lauren DeAngelis who assisted in editing and preparing the manuscripts.
Dr. Francis J. Ryan
Director and Professor of American Studies

1

The Eagle’s Eye, Volume 8, Number 2

2

Table of Contents
Articles
I. Breaking Free
Melissa Haggerty

3

II. Media and Fear of the City
Stephanie Bearish

10

III. “The Zeitgeist in Baggy Jeans”: A Cultural Perspective of Tupac Shakur
Todd Kemper

20

The Eagle’s Eye, Volume 8, Number 2
Breaking Free
Melissa Haggerty
It came around her abdomen as if walls were caving in around her. Her flesh was
squeezed to an unnatural circumference as her chest was pushed up in an attempt to
breathe. With each pull she experienced a sense of suffocation as if she was about to take
her last breath. While this sounds like she is experiencing the pain of a torture device, this
was the morning ritual of putting on a corset. American women today have taken great
strides to break free of the corset, but it is questionable if body image has greatly
improved since the days of their Victorian corseted sisters. By looking at the corset’s
impact on the past and present American woman, the future of the American body image
begins to take shape.
The corset, or stays as they were once called, came into history during the
Renaissance and stayed in fashion until the twentieth century. The corset was
traditionally an undergarment used to create a perfect hourglass silhouette for women. It
would push up the chest, pull in the waist, and add emphasis to the hips. For the most part
corsets were uncomfortable and severely restricted a woman’s movement. Looking back
many people view the corset as an instrument of torture and restriction. It is often
questioned why these women allowed themselves to be subjected to physical and
physiological pain. Historians often point to men as the oppressors and women as the
oppressed. In reality, it was a social trend that women encouraged in their daughters as it
was passed from generation to generation. The corset was created in the image of the
ideal women and was greatly influenced by the desires of men (Steele 1-34).
Asking the modern man what the ideal women is many of them will give you the
response that reflects an image of an hourglass. It is scientifically proven that men are
attracted to women who have a waist that is about 70% as big as their hips (Riordan 173).
Women wanted to achieve the hourglass figure to make them a more desirable prospect
for marriage. Even though women are more independent financially and are no longer
expected to stay at home, there is still pressure to fulfill the female stereotype that is
nurtured by the gender myth. The balance between the perfect body, motherly
compassion, and virginal innocence becomes a major part of the American woman’s life.
Any woman who has received the male gaze can tell you that the breasts, waist,
and hips are the most highlighted features of a woman’s body. The perfect woman has
large breasts, which symbolizes motherhood and sexuality. A small waist is preferred
because it has a connection to virginity and innocence. Lastly, larger mother bearing hips
are the perfect touch to make a future mother. This idea has created an image for women
to meet, and the corset, while uncomfortable, was their shortcut (Miller).
Looking at the famous cartoon, Tight Lacing or Fashion before Ease, it is evident
that the corset was more than a piece of fashion. The cartoon conveys a young woman in
pain as a man and a lady pull on her corset laces to achieve the “look.” For Victorian
women, it was the beginning of their day, the epitome of beauty and the icon for
femininity. For Victorian men, it kept women in place, restricted their movement, and
created the motherly, yet virginal body, even during times of puberty, pregnancy, and old
age. By molding the body to this image, it was also believed that women were molding
their character. Upper-class women achieved a certain stiffness and self-control; while
lower-class women wore their corsets lose in order to work. The corset allowed women
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to establish themselves in society as upper-class. The tighter the lacing the higher the
class (Steele 1).
The corset has gone through an evolution to fit the needs of the women wearing it.
Before the industrial revolution, the privileged wore the best corsets and tight lacing was
a sign of status. When the industrial revolution hit, almost all women were able to wear
corsets whether they were fanning themselves in the parlor or sweating over machinery.
With the industrial production of the corsets came stronger corsets that could be laced
tighter to achieve waist lines smaller than ever before. Another issue symbolic of the
female status during the time was women often needed help getting into their corsets
daily. This idea that women could not dress themselves every morning led them to
assume a role of dependence. It was not until 1829 that women were able to buy corsets
that they could fasten and unfasten themselves (Riordan 176-8).
While the corset was always a popular piece of clothing, it was a very
controversial one. Jean-Jacques Rousseau, a famous philosopher, encouraged women to
return to their natural bodies and take off their corsets. There was a short lived trend in
the 1870s where very slender women cast off their corsets, but since many women did
not fit this standard, corsets raged on (Riordan 176).
One of the most infamous evaluations of the corset was by Luke Limner in his
Madre Natura versus the Moloch of Fashion. In this critique, he named ninety-seven
diseases and illnesses caused by the corset including: asthma, fainting, epilepsy, loss of
appetite, premature labor, abscesses, swollen feet, and even ugly children. Today modern
medicine has shown that the corset has caused issues in the female body, but not all
ninety-seven are true. Looking at x-rays of a tight lacer today it is evident that the corset
pushes up the ribs and alters the internal organs. Looking at an illustration by Dr.
Dickenson in his paper “Toleration of the Corset,” an example of what happens to the
female body when she engages in constant tight lacing is shown. This tells modern
medicine the organs were pushed in an irregular position, but this does not tell us how
much corsets actually affect the health of the woman wearing it (Steele 68-69).
A medical and physiological experiment by Colleen Ruby Gau shows the medical
effects of corsets on women. Gau found that the women had diminished lung capacity
losing “an average of 9% of their tidal volume as measured by spirometer, with a range
of 2 to 9%.” Side effects of the women using the corset were a degree of shortness of
breath and pressure on their torso (Steele 69-70). There are other reports of corseted
woman often fainting while engaging in activities. For Victorian women, exercise was
often pushed to the side which causes the muscles to grow weaker. Wearing corsets for
an extended period of time caused back and abdominal issues which in turn caused a
reliance on the corset (Steele 74).
One of the greatest dangers of corsets was the impact on the reproductive system.
The downward pressure on the abdomen of women suffering a prolapsed uterus, the
result of having multiple pregnancies, caused this condition to get worse. Another great
danger was wearing corsets during pregnancy as they inhibited the expansion of the
uterus. Some women even resorted to using tight lacing as a form of abortion or in an
attempt to hide the pregnancy. There are accounts of corsets being blamed for birth
defects, but there is no scientific proof (Steel 76).
Whether the corset caused all ninety-seven illnesses or just a couple, it is still a
question of why women would restrict their movement and compromise their comfort.
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Looking at the advertisements for corsets, it is clear that only one shape of the body, the
hourglass, was desirable in the eyes of society. Society sets the standard for beauty and
women try their best to fit it. One can make the assumption that while there had to be
other body types; the pressure to fit that standard was extreme. With the idea that these
women were restricted and tied up into this hourglass shape came the allure and agony of
the feminine complaint. The fragility, dependency, and restrictions of being a woman
were molded in some ways by women tight lacing. Logically, if a woman wraps herself
up into a constraining cocoon she is unable to help herself and others. She will be less
independent and less capable. The feminine complaint was alluring to men because it
made women into these delicate, desirable victims who needed a strong man to save
them. This image of the damsel in distress is still very much with us today (Summers).
After looking at the world of the corset, it is evident that women are free from the
physical limitations associated with corsets. There are many theories as to what caused
women to break free. Some attribute this to the idea of bicycles and swimming, which
forced women to neglect their corsets for a little fun. Bicycles did not require women to
cast off their corset, but it did give them a taste of the freedom that physical activities can
provide. Swimming forced women to come out their shell. The trend of the public baths
in major cities made swimming a favorite past time and a revealer of the natural waste
line. As dancing, swimming, and living came in, out went the corsets (Riordan 188-9).
The closest connection to the modern corset is Spanx which makes women
“smoother and lump free” and the bra which gives support and highlights the chest. Some
people believe that we must go beyond the lingerie of today and look at the physiological
influences of the corset which still prevail. Women are still expected to meet the ideal
hourglass body, but no longer rely on the corset. Diet, exercise, and surgery are the
invisible corset that women have to deal with today. While the American woman no
longer wears a corset, she consumes herself with eating habits, exercise, and, if she has
the money, surgery. As Helena Rubinstein once said, “There are no ugly women, just
lazy ones” (Riordan).
To look into the ideal American woman today the image of Danielle, a new
college graduate with a bright future will be used. Danielle is a beautiful girl who has
always received attention from men and has been envied by girls. Danielle is going to be
an Occupational Therapist, helping children overcome challenges such as tying their
shoes and holding a pencil. While Danielle has a big heart, she also has an obsession for
looks. She goes tanning and gets her nails done. She wears high heels and always has
makeup on. Danielle has always battled weight issues and believes that her “thunder
thighs” are one thing keeping her from living a fulfilling life. With a great job, boyfriend,
and future, Danielle is more concerned with her thighs. She is looking forward to doing
liposuction on them, and believes after she is done, everything in her life will fall into
place. When told that she is beautiful the way she is she says, “Call me when you get
cellulite and then we can talk. Don’t get me started on my boobs” (Worth the Risk?).
Marianne, a nursing student who could not even carry the amount of awards she
received during her high school graduation, has an eating disorder. She described her
freshman year of college as the perfect storm to develop anorexia. It was a time of
change, insecurity, and self-discovery as she was bombarded by the media with “answers
to all her problems.” Like many women, she wanted to lose a couple pounds. When the
positive reinforcement set in, she felt good hearing the “Hey, is something different? You
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look great” comments. She hit a point where she realized she could control her body by
eating less and exercising more. Anorexia became her way of life before she even knew
she had it. With the help of friends, family, and people in the medical profession,
Marianne received help and is recovering (Marianne’s story).
In an interview with five college-age females, the overall census was that they
would be happier if they had a more ideal body. Every girl was in the “normal” weight
range and still considered they to be either “fat” or have “major problem areas”. The girls
all claimed that they would be happier if they lost 10 to 20 pounds. They said that they
would feel better about themselves, have a better love life, and overall be a better person.
All of them said that they were either planning on starting a diet or wanted to hit the gym
more this summer than the last. Each dreaded the thought of a bikini. When they were
asked why they felt so insecure, they all admitted that some of it stemmed from the media
and other insecurities arose from what the opposite sex is interested in. When asked
whether they loved their body, the question was avoided. They laughed it off, as if loving
your body was not plausible. One even commented that they hate when girls who are not
cute, think they are. Another said that some girls have too much body confidence and
need to be more aware of themselves. Not all women are going to get surgery or starve,
but the image insecurity is a cultural problem. Body hate is not only evident; it is
promoted (How Do You Feel about Your Body?).
Most women are like the third girl, Jaime. Jaime is a human rights advocate and
sees beauty everywhere she goes. She has achieved great strides in her young life, and
she is looking forward to going out into the professional world. Jaime recalls a time when
she was seven and she realized she was fat. Now, Jaime knows she was not fat and still is
not. She will, though, tell you all the things she would change if she could. Jaime would
change everything from her head to her toes, because she, like other women, wants to be
beautiful. Jaime admits she never exercises more than she should and never has had an
eating disorder, but she is obsessed with her body. She fears that she does not measure up
to what the media sells in magazines, movies, and TV shows. When Jaime is asked why
she hates her body, she points out the sources. She admits that she is constantly fighting
with herself about media images. Like many women, she has seen her mother struggle
with her weight and this has lead Jaime to worry about her own. She also points to her
friends. Jaime says that it starts with one girl hating her stomach, then another girl hates
her legs, and before long everyone is engaging in self-hate. She believes that this is a
body-hate world, and it is about time something changes (Body Image).
There is something distinctively American about the constant “go, go, go”
attitude. Nothing that is done is ever enough because Americans always have an ongoing
to-do list. Looking at the prototype American, Benjamin Franklin, we can see his own list
of virtues. The virtues every American should strive for are Temperance, Silence, Order,
Resolution, Frugality, Industry, Sincerity, Justice, Moderation, Cleanliness, Tranquility,
Chastity, and Humility. Now, judging from his life, Benjamin Franklin achieved many
things, but a life of virtue was not one of them. This constant need to fulfill all these
duties as an American can lead us to look for answers. The media gives us answers to all
our physical problems. Abs machines, firming creams, pills, and diets will make you a
better person, like that perfect woman on TV. If the media affects adults who already
know that ads are fake, airbrushed, and photo shopped, one cannot imagine how children
feel.
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In the documentary, America the Beautiful, a young girl at the age of twelve
declares she is proud to be ugly. She says that it is the way God made her and she is
happy to be that way. When asked who is beautiful she names celebrities. This young girl
could not tell you what being beautiful is, but she is sure she does not fit the description.
Some of these celebrities are photographed by the famous photographer, Mark Baptist,
who says when it comes to photography, “At the end of the day we are selling dreams.”
He acknowledges that the images polluting America are lies, but they make money. A
young girl on the edge of her teenage years is bombarded with lies and has no one to tell
her differently (America the Beautiful).
Eve Ensler, author of the Vagina Monologues, admits she has always struggled
with loving her body. She recalls a visit to Africa where she asked one of the tribal
women whether she liked her own body. The woman’s response was clear:
Like my body? What do you mean like my body? I love my body. These hands
look at them. I love my hands, Oh and these fingernails! And my Arms! So,
strong! And my stomach! Oh, And these legs are the strongest legs! They can
wrap around a man and hold him there! Oh! And these Breast! (America the
Beautiful)
Eve quickly interrupted her by saying, “I don’t know how to love my body”. The lady
said, “Eve, you see that tree? You see that other tree? Is that tree different from that Tree?
Eve, you’re a tree! Love your Tree.” While this analogy seems silly, it puts the idea of
body obsession into perspective (America the Beautiful).
In the last one hundred years women have engaged in a sexual revolution, gained
the right to vote, and kicked through that glass ceiling. There is no doubt that women are
stronger than ever. Women have been movie stars, human activists, scientists, and other
great leaders proving to be equal to men. Something that is still a major obstacle is
women’s image of themselves and beauty. One of the greatest issues holding women to
an irrational standard of beauty is their own perceptions of their bodies. Young girls,
teens, and women engage in extremely physiologically damaging body-hate. Women are
still plagued with the gender myth. The image of the perfect wife and mother lingers over
even the most successful women in America. Even today there is still an expectation for
working women to be able to come home and be the perfect mother and wife, and she is
supposed to look good while doing it.
Gazing into the future, one can see that women will continue to engage in extreme
eating disorders, extreme exercise, and risk taking surgery. Surgery has gone up 250% in
the last decade, especially among young women. A doctor on the reality TV show, Dr.
90210, says that “When the world is fair, I won’t have to do this anymore. For now, I am
helping women.” One can only conclude that the doctor is saying as long as there are
“ugly people” he is going to fix them. Attitudes like this cause people to change because
they think that they are the exception to looks, not the rule. As one famous female
comedian says, “Plastic surgery is just brainwashing manipulation, mutation of women,
but I’m still going to get it.” The reality of plastic surgery is one can lose a body part,
mutilate themselves, or even lose their life all at the cost of the human body and the
wallet (America the Beautiful).
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Extreme dieting is more acceptable, often encouraged, and cheaper to achieve the
perfect body. A struggling model on the rise talks about the struggles maintaining her
body to be model thin. She claims that if you “want to worry about your health, go to
college.” On an episode of Oprah, she revealed statistics that showed girls as young as
five are getting into eating disorders. She also said that according to one study, women
affected by these disorders are more afraid of getting fat than being diagnosed with
cancer or losing a parent. The lack of health coverage for women with eating disorders
often leads them to long term health issues including losing colons, intestines, dialysis,
and very frequently death (America the Beautiful).
Going back to the health effects of the corset and the health effects of the invisible
corset, it can be concluded that women have taken a step backwards in their ideas of body
image. While women are free from the restrictions of the corset, the burden of keeping
the corseted body can lead to health and mental issues which some would say are worse
than ever before. It is so easy to be blinded by the commotion of the present, to not be
able to stop and realize the atrocity that is this generation of body hate.
With all trends there must be a counter revolution. While it is impossible to
eliminate this idea of ideal beauty, it is possible for American women today to teach their
daughters to love their bodies. Some people mix up body acceptance with obesity
acceptance. Like bulimia and anorexia, obesity is an eating disorder. Body love is
acceptance and finding the balance with being healthy and beautiful. So often health
takes the back seat when it is put against beauty. Author of the book Tongue First, Emily
Jenkins, writes,
Your body is the vehicle for your wildest adventures. It will speed you through
fondling in the backseat, jumps off the high dive, orgasms and tequila shots hurtle
you through three point baskets, chocolate mousse cakes, and surges of
adrenaline. Stick out your tongue and taste the wind as it goes past. Of course you
can’t get out if the motion starts to sicken you (Jenkins).
This quote is silly, true, and touching. Often the human body is seen either as medical or
aesthetic in value. The body is not always seen as an instrument of joy. Without the
human body, humans cannot travel, see, smell, touch, or love. It is unique, beautiful, and
should be celebrated.
American women have to take off the blurred glasses and see reality.
Advertisements are airbrushed, women are real. A real body needs food, exercise, love,
and happiness. Women are sexual, intelligent, successful, and need to celebrate the great
strides they have made. The measures women take to keep the body of the corset has
caused worse health issues than those of their Victorian sisters. Woman need to kick off
their shoes and feel the grass, swim in the ocean, let the sun hit their glorious skin, run,
jump, cry, laugh and then sit back and say, “I love my body.” Most importantly, women
should dance, because there is no corset holding them in place.
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Media and Fear in the City
Stephanie Bearish
When it comes to major cities, residents and even visitors generally have an
understanding of what areas are dangerous. Even if one has not been to the city, there still
exist images of dark alley ways, getting lost, and the chance of coming face-to-face with
a shady character. These images keep people a safe distance from the city and the
possible dangers that lurk there. Whether the image one has of the American city is
positive or negative, it is usually one that incorporates more than one scene from the
array of contemporary media. Crime is a prevalent topic on the internet, on television
news, in newspapers, and on films. They have all contributed in creating this fearful
image of the city. “For most Americans who have not been directly victimized by serious
crime, these indirect and vicarious experiences become their primary contact with
crime.”1 Media has so influenced people’s fear of the city that it does not take a victim of
crime or a resident of a city to be fearful of the dangers of becoming a victim of urban
crime.
The media’s role in forming this specific image of the city is not a new
phenomenon. Throughout the growth of major cities in America, media has been
continuously present, documenting and portraying its social dangers. Lights and Shadows
of New York Life, written by James Dabney McCabe and published in 1872, acted as a
guide to those who were not able to experience New York City. McCabe explains in the
Preface, “Nowhere else in the World are seen such lavish displays of wealth and such
hideous depths of poverty.”2 He manages to outline all of the inner-workings of New
York life. He explains the historical background of the city, the city government, various
forms of travel, entertainment, important streets, and the many dangers and types of
characters that inhabit the city. He warns readers, “It is not safe for a stranger to
undertake to explore these places for himself. No matter how clever he may consider
himself, no respectable man is a match for the villains and sharpers of New York, and he
voluntarily brings upon himself all the consequences that will follow his entrance into the
haunts of the criminal and disreputable classes.”3
McCabe guides his readers throughout the book, outlining the types of places to
avoid. He also goes in depth, describing the different types of criminals one may come
across. The Bowery, Bleeker Street, and the Five Points are some areas he describes. He
claims that Bleeker Street is where men and women go to meet; where “money is power”
and can buy anything.4 Some of the different criminals he describes include professional
criminals, pick-pockets, harbor thieves. Professional criminals recognize each other on
the street, using a secret language and live by thieving and the occasional murder.5 He
even goes into detail on the way they look and act, dressing like wealthy businessmen
and never drinking too heavily.6 Pick-pockets worked in gangs of two or three; one
1
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created a distraction, the other was busy coming to someone’s aid to pick their pockets.7
Through all his examples of how New York life worked during this time, McCabe
managed to warn readers and potential visitors of the consequences of coming to the city.
They may marvel at all its excitement, but may also end up like one of the many poor
victims he describes. This guidebook illustrates the issues of crime as cities began to
grow during this time.
Martin Scorcese’s 2002 film, The Gangs of New York, helps give a visual on the
types of things that McCabe described in Lights and Shadows of New York Life. The film
depicts the criminals, gang violence, and social issues. “Jenny was a Bluget,” explains the
main character played by Leonardo DiCaprio, Amsterdam Vallon, “a girl pick-pocket and
a turtledove. A turtledove picks out a fine house, disguises herself as a housemaid, and
robs you blind.”8 The women steal, the police force and city government are corrupt, and
gangs wage war on each other in the streets. People had reason to fear New York and the
characters portrayed in this film. Daniel Day-Lewis plays Bill the Butcher, a top gang
leader of the Five Points. In a scene he explains,
I’m forty-seven. Forty-seven years old. You know how I stayed alive this long?
All these years? Fear. The spectacle of fearsome acts. Somebody steals from me, I
cut off his hands. He offends me, I cut out his tongue. He rises against me, I cut
off his head, stick it on a pike, raise it high up so all on the streets can see. That’s
what preserves the order of things. Fear.9
As time progressed, this fear continued to be a theme of urban life.
In the 1940s, a different media source took on urban life and, like McCabe, used
cinema to invoke fear in its viewers. The new style of film noire brought about a flourish
of crime dramas; “murder and passion, of ordinary lives gone hopelessly astray, of
psychopathic criminals preying upon innocent citizens and of conniving women seducing
gullible men, alluded to changing sensibility among postwar American movie
audiences.”10 The style drew on urban life and “depicted a world in which promiscuous
interactions among the city’s diverse strangers had disastrous, often deadly
consequences.”11 Noir filmmakers favored New York, but also put a large amount of
focus on Los Angeles.12 It played on all the elements of the modern, industrial city, “and
its characters are often unable to find their way out of the city’s nocturnal maze of littered
streets, desolate alleys, and dingy sewers.”13 The film D.O.A. portrays the plight of Frank
Bigelow, an accountant from a small, suburban town, who decides to indulge in the city
nightlife, only to be poisoned, leaving him with two days to live and find his killer.14 The
film depicts “one man’s fateful decision to cross a set of spatial, racial, and sexual
boundaries and reminds its audience of the dreadful consequences of that decision.”15
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Even though it began to depart somewhat in the 1950s, the form of using the city as a
“site of violence and danger in American society” still persisted.16
Politics have also played a medial role throughout history in portraying how the
dangers of the urban community persist in America. In the election of 1988, George
Bush’s political campaign strategy managed to use people’s fear of crime in the cities to
boost his chances of winning the election.17 Bush’s popularity increased after “political
ads depicted Willie Horton raping a white woman while being released on furlough.”18
The ad explains how Michael Dukakis’ furlough program in Massachusetts made it
possible for Willie Horton, who had killed a young boy during a robbery, to escape
prison and kidnap a man and his girlfriend, raping the woman repeatedly. It made it clear
that, unlike Dukakis, Bush saw crime as a major issue and brought it closer to citizens’
doorsteps with his campaign ad. Some could say “that exploitation of this nexus highly
contributed to George Bush winning the 1988 presidential election.”19 It emphasizes just
how influential these types of media sources can be on the psyche of people viewing
them. The way that fear of the city is created so vividly, it begins to take hold, and it
creates a frenzy of panic, ultimately making people believe that there is a greater issue
than there is.
Today, this variety of media that has been discussed is just as influential as it was
then, if not even more. Technology is a large part of this, and there is even more of an
array of different types of media. New shows are constantly being created and
broadcasted, especially shows that use urban life as their focal point. There are numerous
numbers of news programs that all focus on very similar types of stories, bringing the
dangers of the city to people’s living rooms every night. Cities are also the center of
many modern films today that focus on numerous social issues that people worry about
such as crime and violence in the urban community. All of these pieces of media help
shape the public’s opinion on issues like crime. It also brings about a question of just how
out of control the crime is in cities. The media has evidently grown throughout time from
simple guides like McCabe’s to the way it directs people’s lives today. It is not surprising
that crime in cities are a continuous theme and that people fear becoming a victim.
What is available on the internet today is very much a part of this. No longer does
anyone even need to be curious about cities. They can go on the internet and view images
of all types of cities, read guides about their entertainment, history, nightlife, etc. If one
were to put in a search about certain places to avoid in cities like New York,
Philadelphia, Los Angeles, or Chicago, what comes up is an assortment of guides and
forums from people who live there and who want to lend some advice. For example, one
article is entitled “How to Avoid Being Mugged in New York.” Although the author uses
humor, he goes into considerable detail explaining that there are certain principles to take
in to consideration. Parts to ignore, he says, “All of it,” but in particular, parts of the
Bronx, Queens, and Brooklyn, which is a large majority of New York City.20 Another
interesting part of this article is how the author includes sections on what to do when
being mugged and common mugging methods to watch for. He talks about how to get
16
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friends to block when getting money out on the street and how pick-pockets work in at
least threes.21 Like McCabe’s book on New York, the author acts as a guide, except he is
able to communicate this to a wider audience through the internet.
In a similar article, “Staying Safe While Visiting Philadelphia,” Tara Clapper also
guides readers in what to expect when visiting the city of Philadelphia and how to have a
safe experience. She suggests that the “best defense against urban crime is to plan
accordingly.”22 This means talking to people who are familiar with the city before going,
making any plans ahead of time, and basically using common sense.23 She too describes
the main parts of the city to avoid like North Philly, or anywhere beyond Temple
University, and parts of Southwest Philadelphia.24 She advises following large crowds
when taking public transportation and even warns readers about the “homeless
epidemic,” saying that it is common to see them and to “walk by briskly” if it is
uncomfortable.25 In case anyone is relatively curious or looking to visit these cities, they
can go on the internet to find out how to stay safe. Other forums on the internet offer
advice on places like Los Angeles and Chicago and places to avoid in these cities. Some
explain that if one is not used to seeing gang members, then they should avoid some
particular parts of Los Angeles. It shows that there is an obvious need for this because
people search for it. They fear having to face these issues and look for advice on how to
avoid getting into any frightening situation.
Television is also a media source that is eminent in American society. Crime
dramas have grown in popularity, using fictional tales of crime in cities and the process
that investigators go through to solve crimes in the city.26 Two crime shows that have
risen in ratings in the last decade are Law & Order and NYPD Blue.27 Television crime
dramas like these, “attempting to imitate real life, have occupied a prominent role in
primetime television.”28 With Law & Order in particular, the viewers watch victims who
have suffered from a violent crime and lived to deal with its attending emotional and
physical trauma. NYPD Blue promotes itself as a show depicting the lives of New York
investigators up against the depraved streets of New York City, while trying to maintain
any sort of “humanity” left.29 Story lines that parallel “sensational crimes in the news, in
addition to advertising that promotes the ‘realistic’ nature of these programs, may lead
viewers to believe these programs mirror the actual crime problem in New York,
specifically, and the United States in general.”30 Ultimately, these shows influence people
and their perception of crime in major cities and their fear of becoming one of these
victims.
As seen through the way film noir portrayed cities in the 1940s and into the
1950s, films have always played a large role in exploiting people’s perceptions of urban
21
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life and influencing them further. Today, films are just as influential as they were then
and are even more overt in their portrayals. Using opening scenes to catch the audience’s
attention is a key method that two particular films did, Crash and Four Brothers. The
opening scene of Crash begins with Don Cheadle’s voice, “It’s the sense of touch. In any
real city, you walk, you know? You brush past people, people bump into you. In L.A.,
nobody touches you.”31 His character, Detective Graham, stands at a crime scene and he
continues, “We’re always behind this metal and glass. I think we miss that touch so
much, we crash into each other, just so we can feel something.”32 He describes the way
people in Los Angeles act towards each other, and it is emphasized in the next scene.
Ludacris’ character, Anthony, walks out of a café, while complaining about having been
racially discriminated against. Sandra Bullock and Brendan Fraser’s characters walk
towards the two men, and she draws closer to her husband. Anthony notices and begins
this dialogue:
Anthony: See what that woman did there? …
Anthony: Man, look around you, man. You couldn’t find a whiter, safer, or better
lit part of the city right now, but yet this white woman sees two black guys
lookin’ like UCLA students, strolling down the sidewalk and her reaction is blind
fear? I mean look at us, dawg. Are we dressed like gang bangers? Huh? No. Do
we look threatening? No. Fact, if anybody should be scared around here, it’s us.
We the only two black faces surrounded by a sea of over-caffeinated white
people, patrolled by the trigger-happy LAPD. So you tell me, why aren’t we
scared?
Peter: Cuz we got guns?
Anthony: You could be right.33
Immediately, the two pull out their weapons and steal their car, threatening their lives and
throwing Bullock’s character to the ground. This sort of opening generates fear.
Bullock’s character, Jean, made an assumption, but it was ironically justified.
Like Crash, the opening scene in the film Four Brothers sends a message about
crime and fear in the city of Detroit. The film follows the journey of four adopted
brothers who have come back to the streets of Detroit to search for their mother’s killer.
Evelyn Mercer, played by Fionnula Flanagan, is inside a store, scolding a young boy for
having tried to steal candy. She tells the clerk to call the police, while she says to the boy,
“I happen to believe you’re worth more, but you gotta believe it, Darnelle.”34 She teaches
this young boy a lesson, and the clerk allows him to go. As she is looking around the
store, two men burst through the door with shotguns, demanding money from the clerk.
As the clerk gives them the money in the register, pleading for his life, one of the men
says, “This is America, homeboy. Black people don’t get what they want in this country,
why should you?”35 And they shoot the clerk. At this, Evelyn shrieks in the back and the
men hear her. The camera pans outside the store and two flashes are seen in the window.
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The viewer knows they shot her too. This tough foster mother lived in Detroit, raising
some of the most delinquent children and she gets gunned down, while picking a turkey
for Thanksgiving and after just having helped a young, lost boy.
Both of these films provide examples of how cities are often portrayed, and they
essentially provoke feelings of fear. In both scenes in Crash and Four Brothers, the
victims were relatively unsuspecting. Bullock’s character, Jean, showed that she had
made some assumptions about the two men. However, with the way this scene builds up,
the audience expects that she just made a prejudicial assumption. At the same time
Ludacris’ character could be making an assumption about her as well. He also recognizes
that there is an evident fear in people who walk the streets of L.A., but questions why it
should be geared towards them. Ironically, though, Jean was right about the two men, and
they steal their car at gun point. This is a complete surprise for the audience, but it also
sends a confusing message. Even though she made an assumption, she still ended up a
victim of a crime. This same shock comes in Four Brothers as well. Flanagan’s character,
Evelyn, is portrayed as a highly respected person in the neighborhood. This scene of her
being gunned down in the convenience store shows that anyone is susceptible to crime in
the city, even someone who worked to keep kids out of a violent lifestyle.
One media source that has dominated people’s fears of the city and has also
influenced these other media types, is the news. Both newspaper headlines and television
news programs get the creative juices flowing for many story lines in crime dramas or
films. When it comes to reporting on crime, newspapers and television news programs
have to decide among the many different types of stories. Most of what they choose is
based on “newsworthiness.”36 By choosing stories “using seriousness and novelty as
standards for newsworthiness, the media are most likely to report precisely those crimes
that are least likely to occur.”37 The news that people hear and read everyday only
“exacerbates the public’s innate fear of crime.”38 It does not take having been a victim of
crime to fear becoming a victim, especially the way the media portrays it. People “in
general fear crime for the same basic reasons that victims do.”39 Next to the emotional
trauma that comes from having been a victim, “for some, just the mere thought of
becoming a victim of rape, homicide, aggravated assault, robbery or any violent crime
places an insurmountable fear in people, making any feelings of safety disappear.”40 It
does not help that stories reported through the news constantly alter the truth and are
largely sensationalized.41
Alvin Mitchell puts it best in his article, “Determinants of Safety in Urban and
Suburban Areas,” when he explains, “When overall perception of crime becomes
negative, people become worried and fearful. The perception outweighs reality.”42 The
news focuses most stories on crimes that are violent, “yet, those crimes only account for
only twelve percent of all crimes.”43 This does two things for people; it exaggerates fears
of becoming a victim and causes belief that crime is increasing in the country.44 This is
36
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evident in stories like one released on March 19, 1991 about Army Spec. Anthony Riggs,
who had returned home to Detroit after the Gulf War, only to be gunned down in front of
his own home.45 Portrayed by the mass media as a loving and patriotic character,
journalists sought to portray an even larger issue through Riggs’ death. The way the Post
had put it, quoting President Bush’s announcement “on a new crime bill: ‘Our veterans
deserve to come home to an America where it is safe to walk the streets.’”46 In doing so,
the media portrayed this incident as proof of an all out epidemic of crime in American.
What they missed, though, was an unraveling story behind Riggs’ home life. Instead,
“reporters eagerly used it to mark an end of the war on Iraq and the start of the next phase
in the ongoing domestic war on crime.”47 When the news portrays crime in this way, it
causes people’s perceptions to change, along with many of their behaviors.
Whatever influences a person’s fear of becoming a victim of urban crime,
whether it be the news, movies, television, or all of it in combination, this fear drives
many behavioral responses. Some may turn to some basic avoidance behaviors like
avoiding certain places at certain times and even certain types of people.48 Avoiding “hot
spots” makes people believe they decrease their chances of becoming a victim, “but these
behavioral changes may further increase their fear of crime.”49 These “hot spots” follow
some characteristics like “a high concentration of juveniles, and young adults; socially
disorganized areas…; bars and drinking establishments; parks, parking lots, and garages;
and public transit stops.”50 And while people avoid these certain types of areas, they also
tend “to go to considerable lengths to avoid contact with strangers, groups of young
people, persons of a different race, and persons with dirty clothes and poor personal
hygiene.”51 Essentially, these behaviors lead people to avoid most interpersonal situations
with people and cause them to proceed with caution.
Fear of becoming a victim of crime leads people to take preventative measures
and protect their daily lives. Some of these actions include “locking doors, installing
alarms, increasing exterior lighting, owning guns, affixing identification markings to
property”; all of which seek to deter criminals.52 Many go to the extent of “taking selfdefense training courses, living with others, or traveling in groups.”53 Personal safety is
another important aspect of taking precautions and among things like “rape whistles,
Mace, gun ownership, self-defense training,” gun ownership has been largely of focus.54
About “70 million handguns are now in private possession in this country.”55 Collective
safety programs have been launched like Neighborhood Watch and support groups like
Rape Survivors Support Group or Families of Murder Victims.56 Taking these types of
precautions is largely advertised as important tools in people’s everyday lives. People
change their general lifestyle, avoiding certain areas or withdrawing completely from
45
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many urban activities. Race may also have a large influence on these behaviors, and it is
greatly portrayed through the different types of media discussed earlier.
People’s prejudices about offenders of crimes are highly influenced by
stereotypes, and many of these stereotypes are influenced by the media. Alvin Mitchell
claims, “In major cities, fear of one’s safety among whites is often correlated with fear of
African Americans, and this sense of fear is not associated with negative perceptions of
any other racial group.”57 Some reasons he gives for this are that African Americans
make up the larger minority group, the media coverage is focused mainly on violent
crimes, and African Americans are the ones who are “disproportionately arrested for
violent crimes.”58 Since people associate their perceptions on crime with what they see in
the news and on television, they are more likely to create an image in their minds of what
types of people are likely to be dangerous. These are the types of prejudices that are
created when people’s fears are heightened by the media. If they associate African
Americans with violent crime, then their behaviors towards African American strangers
are going to change. This element is not just subject to the newspaper or television news
either. Television shows in general and even films portray these prejudices as well.
The way that “offenders of different races are shown on television is critical to the
way audiences perceive individuals in the real world and may contribute to the
phenomenon of ‘modern racism.’”59 The shows like Law & Order and NYPD Blue
support this “assumption that minorities, especially African Americans, are frequently
treated unfairly or portrayed in a negative light.”60 Usually on these shows, whites are
portrayed as prosecutors and police, while non-whites are depicted as “perpetrators or
suspects of crime.”61 Perceptions about crime in urban communities are largely
influenced by these types of programs and so they also lend to this perception on what
type of people are offenders versus the type of people that are victims. Similarly,
although women have lower victimization rates, their fears are much greater than men
because of how excessively they are portrayed as victims on crime dramas.62 On the
show Law & Order: SVU, women are largely portrayed as victims and it follows some
the aftermath of emotional and physical trauma. Both the style of filming in NYPD Blue
and the “’ripped from the headlines’ advertising of Law & Order illustrate an attempt to
blur reality and fiction.”63 Their goal in doing so alters audiences’ perceptions on the
issue of crime and who to fear.
Films like Crash deal heavily with the connotations of fear of crime and its
correlation to race. The opening scene of the carjacking that was discussed was geared
mainly towards the types of prejudices people have about African Americans and crime.
However, the film also shows how people interact with one another who are of different
races. Bullock’s character, Jean, is reassured of her own prejudices after having become a
victim of urban crime. She expresses her regret about “knowing that it was going to
happen” and having not said anything.64 She also represents precautionary behaviors,
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especially after becoming a victim. When they get the locks changed on their doors, she
takes her anger out on the Latino worker, exclaiming to her husband, “I want the locks
changed again tomorrow,” for fear that he will sell the new keys to his “homeboys” so
they can rob them.65 The undertones about the types of dangers that exist in cities
depicted in these types of films help people put together their own images, based on the
types of fears these story lines evoke.
Fear of the city has been an ongoing theme in society throughout history. There
have always been forms of media focused on warning people of the potential dangers of
the city culture. Today, there is an assortment of sources with the internet and increased
interest in television crime dramas, various news programs, and films bringing the city to
families’ living rooms. Through any one of these types of media, crime is shaped in
distinct ways in pursuit of trying to portray some sort of reality. For many people, the
media is the only direct experience they have with the city and an understanding of crime.
What they see on television, in the news, or in a movie reflects what they believe to be
reality. Some can only imagine what the city is like; guarding themselves with the images
they form in their minds from the media and changing their behaviors based on these
perceptions. Regardless of having been a victim or not, the fear of victimization through
urban crime remains the same for anyone. The constant reminder of the trauma that
comes from being a victim through the media only exaggerates this fear more. People
will do everything in their power to avoid becoming a victim, even if it means taking
extra precautions, changing their daily lifestyle, or even avoiding anything and anyone
that reflects what they have seen through the media.
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“The Zeitgeist in Baggy Jeans”: A Cultural Perspective of Tupac Shakur
Todd Kemper
It has been nearly fifteen years since the tragic death of rapper Tupac Shakur, and his
impact on the hip-hop community still remains a powerful force today. For the hip-hop
generation, Tupac Shakur may very well be the representative figure of the urban culture that is
associated with rap music. Through his songs and outspoken persona, Tupac provided a voice for
the disadvantaged urban youth in American cities. According to leading hip-hop researcher
Michael Eric Dyson, “Tupac was a transcendent force of creative fury who relentlessly
articulated a generation’s defining moods—its confusion and pain, its nobility and courage, its
loves and hates, its hopelessness and self-destruction. He was the zeitgeist in sagging jeans.”1 By
situating Tupac’s life and music within a socio-cultural context, it becomes possible to explain
why Tupac’s career embodied hip culture leading to his massive success, as well as his own selfdestruction.
It is important first to first highlight hip-hop’s social origins in order to properly frame it
within Tupac’s own life and career. Hip-hop can be described as a post-industrial art form that
began in New York’s abandoned and poverty stricken neighborhoods in the 1970s. During a
period when American cities were decreasing in population, those who remained in urban areas
were primarily minority populations living in low-income areas. When manufacturing jobs left
the city during this period, there were very few employment opportunities left for the lower class
in American cities. This environment sparked an art-form known as hip-hop which articulated
the experience of living in these poor, often forgotten, sections of the city. According to author
S.H. Fernando, “In the midst of this overwhelming negativity and decay, an explosion of
creativity—an earnest expression of the sufferers—rose above and conquered this seemingly
insurmountable environment.”2
In the beginning, hip-hop culture was expressed through rapping, record mixing,
breakdancing, and graffiti art. As hip-hop culture grew in popularity in New York, rapping
became the main focus and component within hip-hop culture. In addition, it was the microphone
that became the primary instrument for the music of hip-hop. MCs used the microphone for
amplification to rap over beats in a rhythmic cadence. In this respect, the vocal aspect of hip-hop
music allowed MCs to focus their music on lyrical content and as rap grew in popularity, the
importance of what rappers were saying became crucial to the art form as well. In the beginning,
MCs commonly rapped at block parties and the content of their lyrics were light hearted in
nature and party orientated. But as hip-hop culture grew, rappers began to adopt a political stance
within their lyrics. In the book, In the Heart of the Beat, Alexs Pate addresses the lyrical content
of rap as an extension of African American literary traditions. He writes, “Perhaps the most
important idea embodied by the language of rap, and the language of African American literature
in general, is that it can reflect an oppositional position.”3 From the margins of American cities,
rap enabled black and Hispanic youth to have a voice in their communities. Quite simply, hiphop artists were able to rap about the experience of living in their neighborhoods. Pate explains,
“They were poets of the most intense disaffection. They were from the Bronx, Queens,
Brooklyn, Philly, Houston’s 5th Ward, Compton. They were black. They were Puerto Rican.”4
1
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When Tupac rose to prominence in the hip hop community, rap had already established
itself as a mainstream genre that gained national attention. It was no longer just an underground
art form that existed only in New York. At the same time, Tupac embodied the original social
environment that rap is identified with. Tupac lived in poverty growing up. He had no father
figure in his life and his mother, a former Black panther, suffered from a drug addiction during a
crucial time in Tupac’s youth. Actress Jada Pinkett Smith knew Tupac growing up and
comments on his poverty in the book Holler if You Hear Me. She states, “He was poor. I mean,
when I met Tupac, and this not an exaggeration, he owned two pairs of pants and two sweaters.
Okay? He slept on a mattress with no sheets when I went into his room.”5
In addition to growing up impoverished, Tupac was also raised during America’s crack
epidemic under the conservative Reagan administration that was responsible for weakening civil
rights laws, cutting funding for education, and providing tax cuts for the rich.6 Tupac witnessed
the effects of the Reagan era firsthand, and it was out of this environment that Tupac began to
develop his own political views, which later became a crucial element of his music. While his
mother, Afeni Shakur, taught Tupac many of the Black Nationalist values from her times with
the Black Panther Party, her drug addiction hindered her from fully passing on her political
views to Tupac. Furthermore, the Black Panther Party did not influence black culture in 1980s in
the same way that it did in the 1960s. For Tupac’s generation, the civil rights movement was
over and just the fact that Tupac’s own mother slipped into drug addiction was a weary sign of
the times. According to Raquel Cepada, “Tupac’s childhood—those years underground,
aboveground, the years when his disillusioned mother began smoking crack—is as much a part
of his legacy as the black leather jackets and clenched fists.”7
But the unique aspect of Tupac’s origins in relation to hip-hop is that he lived in several
locations. He was born in New York, moved to Baltimore as a teenager, and moved again to the
low-income suburb of Marin City, California before finally residing in Los Angeles after he
reached success as a hip-hop artist. According to Pate, “Rap has historically been local. Its focus
is generally limited to specific geographic dimensions. A neighborhood. A street. A clique.”8 So
where most rappers locate their origins in one particular neighborhood or city, Tupac
experienced a range of perspectives by living in poor, segregated neighborhoods across the
country. Therefore, the city that characterized his music can be described as more universal, but
still representative of a disadvantaged position. This may hint at one reason that Tupac stands out
as a rapper who was accessible to such a wide ranged audience. According to Michael Eric
Dyson, “Tupac was easy to know because he was the ghetto’s everyman, embodying in his art
the horrors and pleasures that came to millions of others who were in many ways just like him.”9
By breaking the hip-hop rule of representing only one location, Tupac adopted an artistic persona
that disadvantaged urban youth could easily identify with.
Another issue that involves the origins of rappers is the concept of authenticity. The
language of hip-hop has always been focused on realness, and a rapper must be able to project a
certain accuracy about his or her life in order to gain respect. Furthermore, a rapper’s lifestyle
must correspond with the lyrics of his or her music in order to be deemed real. On this topic,
5
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Alexs Pate explains, “Rap is one of the few artistic arenas where class really matters. Rappers are
expected to know the streets, recognize the beauty and oppression of urban black life, and
understand gang and drug culture.”10 To use an example, a hip-hop artist could not rap about
living a ghetto lifestyle if he or she comes from Hollywood. In the case of Tupac, he was
obsessed with projecting realness in his art. In countless interviews, Tupac explains to listeners
that his lyrics are honest and real. His numerous run-ins with the law also reveal the authenticity
of Tupac’s music. According to Cameron Lazerine, “His stints in prison let fans know that he
was no studio gangster who hollered bloody murder on tracks but spent his free time sipping tea,
petting his cats, and leafing through poetry books. No, Tupac seemed intent on living his music
even if it killed him.”11
It is true that Tupac’s commitment to authenticity may very well have led to his own selfdestruction, but it must also be remembered that Tupac was an artist. As an artist, he took
advantage of the opportunity to create his own persona. Dyson discusses the role of an artist in
his book Know What I mean? He writes, “What do great artists do? They see and they say. They
don’t have to live it, but the they can make you believe they’ve lived it.”12 There is no question
that Tupac was a poet before he was a rapper, and when studying his songs, it is important to
understand the varying perspectives from which Tupac wrote. There are songs where he may not
be rapping about his own life, but he uses different characters or “tragic figures” to tell a story or
deliver a message. This does not, however, make the lyrical content unauthentic or invented. In
an interview in prison, Tupac states, “I’m just trying to speak about the things that affect me and
about the things that affect our community…Sometimes I’m the watcher, and sometimes I’m the
participant, sometimes it’s just allegories or fables that have an underlying theme.”13 In this way,
Tupac’s music offers a broad, panoramic view of urban life in American cities, while still
choosing themes that are relevant to his own life.
The language of Tupac’s music can also be attributed to the theme of authenticity. In Rap
Music and Street Consciousness, author Cheryl Keyes uses a comment from Tupac to
demonstrate the “various street personae” that rappers use to locate their music within a specific
cultural landscape. In the interview, Tupac states, “I spent a lot of my times in the street. The
words I say don’t come from a mother’s mouth or a father’s mouth, they’re words that come
from a pimp’s mouth, a ho’s mouth, or a prostitute’s, or a hustler’s.”14 This does not mean that
Tupac is romanticizing the crooked nature ghetto life. He uses this specific type of language
because it reflects the environment that he is familiar with and it enables him to communicate
with a specific audience. To go along with this theme, Pate states, “It is the nature of the poet to
reflect a culture’s qualities and strengths, whatever they are, back to the source of the culture’s
origins.”15 Tupac’s skills with language enabled him to communicate to a wider audience and
still deliver a message.
Much of the authenticity mentioned of Tupac came from the identity that he adopted
from his time on the streets. Throughout his short-lived career, Tupac established a selfproclaimed thug identity. With the phrase, “Thug Life” tattooed across his stomach, Tupac did
not hide his affirmation of a thug lifestyle by any means. He was also quite explicit about what
10
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he meant when he used the word “thug.” In an interview with MTV, Tupac states, “It’s not
thugging like I’m robbing people, ‘cause that’s not what I’m doing. I mean like I’m not scared to
say how I feel. Part of being (a thug) is to stand up for your responsibilities and say this is what I
do even though I know people are going to hate me.”16 This quote also exposes the independence
that Tupac developed after spending time with drug dealers and prostitutes in the ghetto. In the
song, “The Streetz R Deathrow,” he refers to the people he befriended after leaving his own
dysfunctional home. Tupac writes: “As if they wonder if I’m dead or alive / Poor mama can’t
control me / Quit tryin’ ta save my soul, I wanna roll with my homies.”17 Here Tupac confirms
his identity with the streets and the people he can relate to. During a time, when he had no
money or family, Tupac connected with people who were also in similar positions in society. It
also hints at the ways that gang life attracts young males who don’t have supportive families.
Perhaps in the ghetto, these types of street relationships provide a bond similar to a family. This
was certainly the case in Tupac’s life. According to Jada Pinkett Smith, “He always felt he
couldn’t betray what he would call the ‘niggas in the gutter,’ because they had been there for
him. They loved him, and that’s who he was here for.” 18
If Chuck D of Public Enemy were right, that “hip-hop is the CNN for black people,” then
Tupac could very well be the spokesperson for the black urban youth who suffered from racial
injustice and oppression in American cities. In his lyrics and outspoken interview sessions,
Tupac was especially critical of the power structures that influenced the conditions of the
communities that he lived in. Tupac used much of his music as a form of protest. In the song
“Trapped” off 2pacylpse Now, Tupac raps, “They got me trapped / Can barely walk the city
streets / without a cop harassing me, searching me / Then asking my identity.”19 This particular
album was released closely following the Rodney King incident in Los Angeles when relations
between the police and black males were especially tense. This song was highly controversial at
a time when rap music was only beginning to reveal its political edge. It was mainstream
America’s first taste of Tupac’s anger fueled raps that attacked the status quo, and it wasn’t long
before Tupac was attracting attention from the media.
In her influential book, Black Noise, Tricia Rose explains the importance of rap as a
political outlet in urban locations where the mainstream media only will only present one side of
the story. She writes, “These are street corners and neighborhoods that usually serve as lurid
backdrops for street crimes on the nightly news. Few people are given the opportunity to speak,
and their points of view are always contained by expert testimony.”20 Rappers like Tupac used
their lyrics to portray a realistic depiction of the problems with ghetto life and in turn, provided a
representative voice to disadvantaged communities around the country. Quite simply, people
were able to identify with Tupac’s no-nonsense messages.
Tupac had a purpose in channeling his political activism through his music. According to
Karin Stanford, “Hip-hop culture was the principal tool in his political arsenal. Tupac understood
that he and other activists lacked the support of a social movement to motivate young people.”21
On a cultural level, Hip-hop was a medium that could potentially unite the youth of Tupac’s
generation. In doing do so, he used his “Thug” identity for political purposes to appeal to his
16
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generation of hip-hop fans. In a way, it allowed Tupac to remain on the same level as his
listeners and keep the connection with streets while he gained fame and notoriety. He addresses
his self-proclaimed “Thug Nation” in the song “Blasphemy.” Tupac raps, “They say Jesus is kind
man, well he should understand / times in this crime man, my thug nation / Do whatchu gotta do
but know you gotta change / Try to find a way to make it out the game.” In interviews, Tupac
admitted the flaws in his Thug idealogy. He knew that adopting a thug mentality may not be the
best method of escaping the cycle of poverty in the ghetto, but he also felt obligated to stand by
the thug mentality because there were few outside forces improving the urban environments that
he represented. He was aware that an effective revolution would require more than just a violent,
oppositional mentality. Tupac’s later material exposes a more a spiritual side of Tupac where
transformation of the individual is key in sparking in change. But Tupac was also known to be
divided against himself. Yet he remained committed to his thug image because Tupac felt that it
was the only way to attract followers, but he also knew that this mentality would not last if
visible transformations were to occur in urban communities.
This idea also hints at the fact that Tupac was even somewhat conflicted in his own
views. It was also this characteristic that made him so popular in the black community because
listeners shared the same struggles that Tupac went through. As Michael Eric Dyson states,
“Tupac is deeply attractive to millions of young people because he articulates the contradictory
poses of maturing black identity with exuberance and savage honesty.”22 Where many rappers
are quick to project perfected visions of themselves in their songs, Tupac was the first to admit
his own flaws. He was not a great rapper because of his lyrical creativity or flow, but because of
the honesty and pain that he put into his tracks. It was this honesty and pain that characterizes the
best Tupac songs like “Hellrazor,” which exemplifies the vulnerability and emotion that Tupac
put into his music. He sings, “Dear Lord Can ya hear me, It’s just me / A young nigga tryin to
make it on these rough streets / I’m on my knees beggin please come and save me / The whole
world done made a nigga crazy?” 23
Indeed, Tupac’s “thug” mentality was only one side of his complex identity. For all the
hype that hip-hop receives for being an overly masculine art form, Tupac commonly invoked
themes of femininity into his music as well. As previously stated, Tupac had no father figure
growing up so he understood the influence and importance of single black mothers in poor, urban
neighborhoods. In an interview in prison, Tupac states, “I think all black males and all Hispanic
males, all males period, but especially from the ghetto…we have a deep love for our mothers
because they usually raise us by themselves.”24 This was certainly the case in Tupac’s life, and
he paid homage to his own mother with the song “Dear Mama,” where he forgives his mother for
her drug addiction with a line that is now quite famous in hip-hop culture: “Even though you
were crack fiend mama, I’ll always knew you were a black queen mama.”25 Although the song
reconciles issues between Tupac and his mother, it still does not make up for the absence of a
stable home-life during Tupac’s youth. This becomes increasingly obvious in Tupac’s later work.
Keeping with the feminine side of Tupac, the song “Brenda’s Got A Baby” explores the
issue of teen pregnancy in urban communities. It follows the chain of events that teenage
mothers struggle through to support their child when no one else is there to help them. In the
song, Tupac raps, “No money no babysitter, she couldn’t get a job / She tried to sell crack but
22
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ended up getting robbed / So now what’s next there ain’t nothing left to sell / So she sees sex as a
way of leaving hell / It’s paying the rent so she really can’t complain.”26 Through his words,
Tupac gives listeners a glimpse into the harsh realities that teen mothers endure in the ghetto.
What does it mean to have to resort to prostitution in order to support a child? What does it mean
to sell drugs just to get by? In this particular song, Tupac is able to use rap as a form of social
commentary that demands listeners to question what they are hearing.
The lyrics of “Brenda’s got a Baby” expose yet another theme that reoccurs in Tupac’s
work. In several instances, Tupac uses the term “hell” to describe the setting of his songs. It
could be suggested that he uses the word “hell” to depict the ghetto
not only because of its impoverished conditions and bleak landscape, but also because the ghetto
is often thought to be inescapable. The song “As the World Turns,” displays one of Tupac’s most
striking images of hell. “Though I walk through the valley of hell the shadow follows me /
Wisdom hard to swallow tomorrow expect apologies / You probably panic in search of a better
planet / Realism hard to understand, we stand slanted and still stranded.”27 This particular song
reminds listeners of the isolation and alienation of life on the margins of American cities. It was
an alienation that Tupac suffered through his entire life even when he reached success. It was his
artistic goal to project that alienation in his music in an effort to communicate with those in
similar positions. As Dyson states, “The motivating force of Tupac’s art, as producer Preston
Holmes phrases it was ‘to keep this connection to the folks he saw as the most depressed,’ the
people on the streets of Harlem and Baltimore and Marin City.”28
But as his later worked showed, success came difficult for Tupac to deal with. Religious
themes began to overwhelm his work with prophetic messages of an imminent death. After
several encounters with the law, Tupac lost trust in many of his old time friends and took to
alcohol and drug abuse. To put it a different way, even Tupac found himself getting caught up in
“the game” that he warned others to escape earlier in his career. In the song “Blasphemy,” Tupac
exposes a more negative, even nihilistic, portrayal of his life. “Gettin higher than a
motherfucker, blessed and pleased / This thug life’ll be the death of me, c’mon.”29 Tupac was
writing his own self-destructive future.
But at the time, Tupac’s inner demons were largely overshadowed by his massive fame
and success in the mid-1990s. He released numerous platinum albums, starred in movies, and to
a certain extent, reached the financial success that he sought after earlier in life. For his last
album, Tupac joined mega-rappers Dr. Dre and Snoop Dogg and signed with the premier West
Coast hip-hop label Death Row. According to Cameron Lazerine, “Death Row brought out the
worst in him, inflaming the rapper’s paranoia and sense of persecution and downplaying the
social consciousness and political anger that had always been one of his greatest strengths.”30 In
just five short years Tupac went from singing, “This is for the masses, the lower classes,” to
“Paranoia got me looking in the mirror.” If art imitates life, then it was at this point in Tupac’s
career when he unable to turn his back on the thug identity that he adopted earlier in life. After
serving jail sentences and sparking several conflict with other rappers, Tupac began to live out
his music in the most literal sense. As Michael Eric Dyson eloquently states, “In fleeing from the
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art to the actual, from appearance to reality, from the studio to the streets, Tupac lost his life.”31
In September of 1996, after attending a boxing fight in Las Vegas, Tupac was shot five times by
an unknown suspect, and he died six days later in the hospital. He was 25 years old.32
The fact is, Tupac’s life leaves very little room to wonder what would have happened if
he lived longer. Deemed a prophet by many, Tupac predicted his own death countless times in
the spiritually influenced lyrics of his later work. Perhaps from the perspective of Tupac, it
seemed that it was only a matter of time. There is no question that Tupac gave his life to the
streets, and his fans responded by mourning the death of an artist who was not afraid to speak
about the real issues that affected their communities. Tupac didn’t always have the solutions, but
he fearlessly addressed real problems with artistic wit and brutal honesty. For this, he is
considered the voice of his generation, and his music lives on to inspire the disadvantaged,
depressed, poverty-stricken, and anyone else on the margins of a society who would like their
voices heard.
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